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M.COM SUBJECT OUTCOMES 

EVEN SEMESTER 

2023-24 

 

M.Com Semester-II 

MC-

201 

Human 

Resource 

Manageme

nt 

CO-1 The student will be able to Understand the Concept and 

role of HRM in Dynamic Business Environment. 

CO-2 The student will be able to understand the Inter linkages 

among the pivotal functions concerning procurement of 

human resources viz. Human resource planning, human 

resource policy, job analysis, recruitment, selection, 

induction and placement.  

CO-3 The student will be able to get the knowledge of different 

aspects concerning maintenance, developments and 

control of human resources in an organization.  

CO-4 The student will be able to learn how to deal with 

emerging issues concerning employee empowerment, 

quality of work life, job satisfaction and job stress. 

MC-

202 

Internatio

nal 

Business 

Environme

nt 

CO-1  The student will be able to understand the importance 

and scope of international business and examine the 

differences in environmental factors of various countries 

and their implications for international business decision. 

CO-2 The student will be able to appreciate the role of 

international economic institution like WTO, UNCTAD, 

IMF and World Bank in regulating international business 

CO-3 The student will be able to know the evolution and 

working of regional economic cooperation such as EU, 

NAFTA ASEAN, SAFTA in expansion of international 

business\ 

CO-4  The student will be able to learn the nature and 

developments in foreign exchange market and ways of 



managing foreign exchange risk. 

MC-

203 

Strategic 

Marketing 

CO-1 The student will be able to understand the conceptual 

framework of strategic marketing planning. 

CO-2 The student will be able to analyze the business 

environment for strategic decision making. 

CO-3 The student will be able to learn different types of 

marketing strategic alternatives at various stages of 

development of a firm 

CO-4 The student will be able to link business strategies with 

marketing mix and analyze how marketers implement 

and control marketing strategies. 

MC-

204 

Financial 

Manageme

nt & policy 

CO-1 The student will be able to know the scope and recent 

developments in the field of financial management. 

CO-2 The student will be able to understand financial 

forecasting and develop financial plans 

CO-3 The student will be able to ascertain the cost of capital 

and estimate the working capital requirement for the 

business.  

CO-4 The student will be able to learn capital expenditure and 

risk analysis for better decision making. 

MC-

205 

Corporate 

Accountin

g 

CO-1 The student will be able to understand the provisions of 

regulatory bodies relating to issue, forfeiture and 

valuation of shares and presentation of final statements. 

CO-2 The student will be able to prepare and present the 

accounts for restructuring, human resource and lease 

accounting. 

CO-3 The student will be able to develop consolidated financial 

statement 

CO-4 The student will be able to learn the specific 

requirements of financial statements and harmonization 

of corporate reports. 

MC-

206 

Business 

statistics 

CO-1 The student will be able to apply correlation and multiple 

Regression to know relationship between the variables. 

CO-2 The student will be able to learn the concepts of index 



number and their applications. 

CO-3 The student will be able to know the components of time 

series, its models and their application. 

CO-4 The student will be able to understand the concepts of 

probability and probability distributions 

MC-

207 

VIVA/VO

CE CUM  

CASE 

STUDY 

 

  Knowledge appraisal of students 

M.Com Semester-IV 

MC 

401 

IT AND E-

Commerce 

CO-1 The student will be able to understand the concept of E-

commerce its difference and relationship with traditional 

commerce and business models of e-commerce. 

CO-2 The student will be able to know the use of online 

resources for marketing, advertising, CRM 

CO-3 The student will be able to learn the use of cloud 

computing, ERP and cyber laws 

CO-4 The student will be able to appreciate the security issues 

in e-commerce and measures to safeguard from them.  

MC 

402 

Corporate 

tax 

Planning 

And 

Manageme

nt                                                                                                     

CO-1 The student will be able to understand the difference 

between Tax planning, tax Evasion and Tax avoidance.  

CO-2 The student will be able to learn the techniques to apply 

the tax planning with respect  to form of business 

organization, nature and location  

CO-3 The student will be able to compute of tax liability of  

companies 

CO-4 The student will be able to apply tax planning for various 

managerial decisions. 

MC 

411 

Consumer 

Behavior  

CO-1 The student will be able to understand the consumer 

buying process to enable the marketers to table marketing 

decisions accordingly 

CO-2 The student will be able to explore the underlying 



variable resulting into difference in consumer decision  

making 

CO-3 The student will be able to know opinion leadership and 

its role in spreading the innovations among masses 

CO-4 The student will be able to understand models of buying 

behavior. 

MC 

412 

Rural 

Marketing  

CO-1 The student will be able to understand the rural 

environment to know potential and  challenges in the 

rural market 

CO-2 The student will be able to explore rural marketing 

strategies to tap rural markets and also  to remain 

competitive 

CO-3 The student will be able to research the rural market to 

explore areas where companies can position itself in the 

market. 

CO-4 The student will be able to examine the 4P’s and 4A’s in 

the rural marketing and use of IT in rural marketing. 

MC 

417 

Organizati

onal 

Change 

Interventio

n and 

Interventio

n  

CO-1 The student will be to understand the natures and forces 

of change and managing the transition. 

CO-2 The student will be able to deal with individual and 

group while bringing change and overcoming resistance 

to change. 

CO-3 The student will be able to know the concept of 

organizational development and implementing OD 

interventions at individual and team level to introduce 

planned change  

CO-4 The student will be able to explore issue and challenges 

for OD practitioners and evaluating OD practices in 

India.   

MC 

418 

Strategic 

Manageme

nt  

CO-1 The student will be able to get the knowledge of strategic 

management process and develop  analytical ability to 

make environmental and organizational appraisal 

CO-2 The student will be able to understand  various level of 

strategy along with generic strategy alternatives and 



strategy alternatives  available 

CO-3 The student will be able to learn the international 

strategic alternatives and strategic choice making 

process.  

CO-4 The student will be able to understand the various issues 

and decision involved in strategy implementation along 

with  process and techniques of strategic evaluation and 

control 

MC   

420 

VIVA/VO

CE CUM  

CASE 

STUDY 

 Knowledge appraisal of students 
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ikB~;Øe ds ifj.kke% l= ¼2023&24½ 

,eÛ ,Û fgUnh] ÁFke o"kZ ¼lsesLVj 2½  

isij 

dksM 

isij dk 

uke   

ikB~;Øe ds ifj.kke 

MHIN-

106 

Hkk"kk foKku 

,oa fgUnh 

Hkk"kk 

CO-1 
Hkk’kk ds “kq) mPpkj.k esa leFkZ cukuk o lEçs’k.k dh dyk 

fodflr djukA 

MHIN-

107 

fgUnh lkfgR; 

dk bfrgkl 
CO-2 

yksdeaxy] HkkoukRed ,drk ,oa lkaLÑfrd ijEijk ls 

Nk=kvksa dks tksM+ukA 

MHIN-

108 

vk/kqfud x| 

lkfgR; 
CO-3 

Nk=kvksa esa lkfgR; dh fofo/k fo/kkvksa ds çfr :fp tkx`r 

djukA 

MHIN-

109 

vk/kqfud 

fgUnh dkO; 
CO-4 

fofHkUu lkfgR;dkjksa o dfo;ksa ds vuqHkoksa ds ek/;e ls 

ekufld ifjiDork dk fodkl djukA 

MHIN-

110 

(Opt-vii) 

gfj;k.koh 

Hkk"kk vkSj 

lkfgR; 

CO-5 gfj;k.koh jpukdkjksa o mudh jpukvksa ls voxr djkukA 

 



ikB~;Øe ds ifj.kke% l= ¼2023&24½ 

,eå ,å fgUnh] ÁFke o"kZ ¼lsesLVj 4½  

isij 

dksM 

isij dk 

uke   

ikB~;Øe ds ifj.kke 

MHIN-

111 

çkphu ,oa 

e/;dkyhu 

dkO; 

CO-1 
jpukvksa o jpukdkjksa ds ek/;e ls rRdkyhu ifjfLFkfr;ksa] 

Hkkoi{k ,oa dyk lkSan;Z dk Kku 

MHIN-

112 

dkO;”kkL= ,oa 

lkfgR;kykspu 
CO-2 Ikk”pkR; dkO;”kkL= ds fofHkUu fl)karksa dh tkudkjh 

MHIN-

113 

ç;kstuewyd 

fgUnh 
CO-3 

Tkulapkj ds fofHkUu ek/;eksa ds Lo:Ik dk Kku 

vuqokn ds fl)kar vkSj O;ogkj dk Kku 

MHIN-

114 

Hkkjrh; 

lkfgR; 
CO-4 miU;klksa ds ek/;e ls vkn”kZokn ,oa ;FkkFkZokn dk Kku 

MHIN-

115 

(Opt-iii) 

lwjnkl CO-5 Ñ’.k&HkfDr dkO; dk Kku 

 

 


