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MS. SHIVANI SHARMA

M.Com 1%tsemester

Session- 2023-2024

Paper — Organisational Behaviour (MC-101)

Sr No. LESSON PLAN LEARNING OUTCOMES

WEEK:1 Student will be able to understand

L1 Organizational behaviour :Meaning and Understand
Characteristics

L2 Key elements of Organisational behaviour Understand

L3 Philosophical concept of Organisational Understand
behaviour

L4 Fundamental concept of Organisational Understand
behaviour

WEEK:2

L5 Relationship between management and Understand
Organisational behaviour

L6 Role of Organisational behaviour Understand

L7 Evolution of Organisational behaviour Understand

L8 Approaches of Organisational behaviour Understand

WEEK:3

L9 Process of behaviour Understand

L 10 Models of Organisational behaviour Understand

L 11 Challenge and opportunities Understand

L 12 Concepts of organisational theory Understand

WEEK:4

L 13 Concepts of organisational theory Understand

L 14 Classification of organisational theories Understand

L 15 Classical theory Understand

L 16 Neo classical theory Understand




WEEK:5

L1/

Modern management theories

Understand

L 18 Presentation Improvement in communication
skills

L 19 Factors affecting behaviour Understand

L 20 Models of organisational behaviour Understand

WEEK:6

L21 Meaning of personality Understand

L 22 Presentation Improvement in communication
skills

L 23 Philosophical assumptions Understand

L 24 Theories of personality Understand

Week 7

L 25 Measurements of personality Understand

L 26 Perception : Nature and importance Understand

L 27 Perception process Understand

L 28 Presentation Improvement in communication
skills

WEEK:8

L 29 Factors affecting perception Understand

L 30 Learning : meaning and features Understand

L 31 Theories of learning Understand

L 32 Applications of learning theory Understand

WEEK:9

L 33 Group dynamics : meaning and features Understand

L 34 Components of group dynamics Understand

L 35 Problem in group dynamics Understand

L 36 Factors affecting group performance Understand




WEEK:10

L 37 Approaches of group dynamics Understand

L 38 Group cohesiveness : meaning and features Understand

L 39 Determinants of group cohesiveness Understand

L 40 Presentation Improvement in communication
skills

WEEK:11

L 41 Consequences of group cohesiveness Understand

L 42 Relationship between group cohesiveness and | Understand

productivity

L 43 Presentation Improvement in communication
skills

L 44 Transactional analysis : meaning and Understand

principles

WEEK:12

L 45 Scope of transactional analysis Understand

L 46 Analysis of self awareness and ego status Understand

L 47 Analysis of life positions and games Understand

L 48 Presentation Improvement in communication
skills

Week 13

L-49 Analysis of stroking Understand

L 50 Benefits of transactional analysis Understand

L 51 Presentation Improvement in communication
skills

L 52 Presentation Improvement in communication
skills

WEEK:14

L 53 Presentation Improvement in communication

skills




L 54

Presentation

Improvement in communication
skills

L 55 Revision Clear doubts
L 56 Class test Evaluation
WEEK:15

L 57 Revision Clear doubts
L 58 Revision Clear doubts
L 59 Revision Clear doubts
L 60 Revision Clear doubts




Business Environment
MC-102

Session (2023-2024)
M.com (P) 1% semester
Teacher’s Name: Rozy

Weeks Topic Learning outcomes
Students will be able to

Weekl

L-1 Concept of business Understand the concept
environment, classification
components

L-2 Internal & External Understand the concept
environment

L-3 Concept of environmental Understand the concept
scanning, features

L-4 Revision Clear Doubts

Week 2

L-5 Factors to be considered for | Understand the concept
environmental scanning

L-6 Significance of Learn
environmental analysis

L-7 Steps in environmental Explain
scanning, techniques of
environmental scanning

L-8 Revision Clear Doubts

Week 3

L-9 Economic planning features, | Understand the concept
objectives, prerequisites

L-10 Advantages of economic Learn
planning,process of planning

L-11 Techniques of economic Explain
planning

L-12 Concept of Privatization, Ask questions

6




Globalization

Week 4
L-13 Concept of Disinvestment, Understand and explain
Concept and features of
corporate governance
L-14 Presentations Improve communication
skill
L-15 SEBI-policies on corporate Understand the concept
governance
L-16 Review of policies and Learn
programmes
Week 5
L-17 Concept of ethics Explain
L-18 Ethical dilemma, Benefits of | Ask questions
Ethics
L-19 Concept of social Clear doubts
responsibility
L-20 Presentations Improve communication
skill
Week6
L-21 Social responsibility models | Understand the concept
L-22 Social audit Learn
L-23 Fiscal policy Ask questions
L-24 Presentations Improve communication
skill
Week7
L-25 Monetary policy Understand and explain
L-26 Limitations of policies Explain
L-27 Industrial policy features Understand the concept
L-28 Presentations Improve communication

skill




Week8

L-29 Provisions of industrial Ask questions
policy
L-30 Obijectives of industrial Clear doubts
policy
L-31 Industrial licensing policy Explain
features and Provisions
L-32 Presentations Improve communication
skill
Week9
L-33 Obijectives of industrial Learn
licensing policy
L-34 Import policy and Export Understand the concept
policy
L-35 Presentations Improve communication
skill
L-36 EXIM policy Ask questions
Week10
L-37 Supplement to FTP Clear doubts
L-38 Foreign trade policy Explain
measures
L-39 Provisions of foreign trade Understand and explain
policy
L-40 Presentations Improve communication
skill
Week11
L-41 Concept of industrial Understand the concept
sickness
L-42 Sick industrial Companies Learn
Act,1985
L-43 Presentations Improve communication




skill

L-44 Sick industrial companies bil | Explain
and Concept of Micro, Small
and Medium Enterprises
Week12
L-45 Problem of MSMES Understand and explain
L-46 New policy for small scale Clear doubts
industries
L-47 Obijectives and Provisions of | Understand the concept
environment protection
act,1986
L-48 National environment Learn
policy,2006
Week13
L-49 New policy initiatives, Major | Understand and explain
initiatives to control
environment pollution
L-50 Presentations Improve communication
skill
L-51 Features , Provisions , Learn
Obijectives of competition
act,2002
L-52 Foreign Exchange Understand the concept
Management Act
Week14
L-53 Features, Provisions of Clear doubts
FEMA
L-54 Presentations Improve communication
skill
L-55 Right to information Understand and explain
act,2005- Applicability ,
Features and Provisions
L-56 Right to information and Understand the concept

obligation of public

9




authorities

Week 15
L-57 Appeals and penalties Understand and explain
L-58 Presentations Improve communication
skill
L-59 Consumerism in India, Need | Understand the concept
for consumerism
L-60 Consumer protection act Learn

,1986- Features, Provisions

10




Ms.Nitima

M.ComPreviousl1s'SemesterSessi

on-2023-2024

Paper-ManagerialEconomics(MC-103)

SrNo. LESSONPLAN LEARNINGOUTCOME
S

Week:1 Studentwillbeableto

L-1 ManagerialEconomics:Meaning,Definition, Understand
Nature,Scope

L-2 RoleofEconomist,Advantages,Limitationof Understand
ManagerialEconomics

L-3 MicroandMacroEconomicAnalysisand Understand
Marginalism

L-4 DiscussDemandandLawofDemand Understand

Week:2

L-5 DemandCurve,DeterminantsofDemand Understand
function,ChangeinQuantityDemanded

L-6 Revision Understand

L-7 ElasticityofDemand:Meaning,Degreeand Understand
Measurement

L-8 Revision Evaluate

Week:3

L-9 FactorDeterminingthePriceElasticityof Understand
Demand

L-10 DemandEstimation/Forecasting:Meaning, Understand
Scope, Theoriesofforecasting

L-11 MethodsofDemandForecastingandLimitation | Understand
ofDemandForecasting

L-12 ClassTest Evaluate

Week:4

L-13 IntroductionofTheoryofProduction,Returnto Understand
aFactororProductionwithoneVariablelnput

L-14 LawofVariableProportion,Assumptionand Understand
ThreeStagesofProduction

L-15 Revision Evaluate

L-16 PostponentofLaw,ReturntoaFactor,Return Understand
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toascale

Week:5

L-17 ClassTest Evaluate

L-18 IsoquantlsoproductApproach Understand

L-19 BreakEvenAnalysis,Assumption,Methodof Understand
BreakEvenAnalysis

L-20 Revision Evaluate

Week:6

L-21 Managerial ApplicationofBreakEvenAnalysis | Understand
andMeasurestolmproveProfitPerformance

L-22 AdvantagesandLimitationofBreakEven Understand
AnalysisandProfitForecasting

L-23 ConceptofCost Understand

L-24 TheoriesofCost Understand

Week:7

L-25 ClassTest Evaluate

L-26 WhyistheShortRunAverageCostCurve‘u’ Understand
Shaped

L-27 LongRunTotalCostandModernTheoryofCost | Understand
Curve

L-28 ImportanceofCostCurve Understand

Week:8

L-29 Revision Evaluate

L-30 Market:MeaningandFeature Understand

L-31 MainformofMarketStructure Understand

L-32 BusinessDecisions Understand

Week:9

L-33 PerfectCompetition:Meaning,Features Understand

L-34 Monopoly:Meaning,Feature, CostUnder Understand
Monopoly

L-35 PriceDiscriminationorDiscriminating Understand
Monopoly

L-36 Monopoly:Dumping,ControlandRegulation Understand

Week:10

L-37 ClassTest Evaluate

L-38 MonopolisticCompetition:Meaning,Features | Understand

L-39 DeterminationofPriceandOutputunder Understand
MonopolisticCompetitionandSellingCost

L-40 Oligopoly:MeaningandClassicalModels Understand

Week:11

L-41 Inflation:Meaning,Definition,Keynesianview | Understand
ofInflation, Typesofinflation

L-42 PhilipsCurveofinflation, TheoriesofInflation, Understand
Causesoflnflation,MeausrestoControll
nflation

L-43 BusinessCycle:Meaning, TypesandPhasesof Understand
BusinessCycle

L-44 ClassTest Evaluate

Week:12
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L-45 TradeCycle:Introduction,Meaningandits Understand
Features

L-46 Samluelson‘sTheoryandHicksTheoryofT rade  |Understand

Cycle

L-47 Rgvision Evaluate

L-48 ClassTest Evaluate

Week:13

L-49 Kaldor‘ModelofTradeCycle Understand

L-50 MethodstoControlTradeCycle Understand

L-51 ProblemSolving Evaluate

L-52 ClassTest Evaluate

Week:14

L-53 ClassPresentation Evaluate

L-54 ClassPresentation Evaluate

L-55 ClassPresentation Evaluate

L-56 ClassPresentation Evaluate

Week:15

L-57 Revision ClearDoubts

L-58 Revision ClearDoubts

L-59 Revision ClearDoubts

L-60 Revision ClearDoubts

13




Ms. Rajni

M.COM - 15'Semester

Session- 2023-2024

Subject: Company Law (MC 104)

Sr.No. LESSON PLAN LEARNING
OUTCOMES
WEEK:1
L-1 Administration of company law in India Understand
L-2 Company — meaning, characteristics Understand
L-3 Advantages and disadvantages of incorporation Understand
L-4 Lifting of corporate veil Understand
WEEK:2
L-5 Kinds of companies-Chartered, statutory, Understand
Registered , public, private, OPC
L-6 Formation of a company — promotion, Understand
Incorporation or registration of a company
L-7 Flotation or raising of capital, commencement of | Understand
Business
L-8 Presentations Improve
communication skills
WEEK:3
L-9 Introduction of Memorandum of association, Understand
Contents of memorandum
L-10 Alteration of memorandum Understand
L-11 Doctrine of ultra vires, Drafting of memorandum | Understand
of association
L-12 Presentations Improve
communication skills
WEEK:5
L-13 Articles of association — meaning, model form of | Understand
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articles, contents of articles

L-14 Alteration of articles Understand
L-15 Doctrine of constructive notice, Doctrine of Understand
indoor management
L-16 Presentations Improve
communication skills
WEEK:5
L-17 Prospectus — introduction, meaning , Deemed Understand
prospectus, shelf prospectus
L-18 Red herring prospectus, abridged prospectus, Understand
Legal requirements in relation to a prospectus
L-19 Presentations Improve
communication skills
L-20 Contents of prospectus, Liability for mis- Understand
statements in prospectus
WEEK:6
L-21 Membership in a company , Provisions relating to | Understand
register of members
L-22 Who can become a member?, How to become a Understand
member
L-23 Rights and liabilities of members Understand
L-24 Presentations Improves
communication skills
WEEK:7
L-25 Shares — definition, Types and nomination of Understand
shares
L-26 Presentations Improves
communication skills
L-27 Issue of shares — application and allotment Understand
L-28 Call on shares Understand
WEEK:8
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L-29 Share certificate , Share warrant, lien on shares, Understand
surrender of shares
L-30 Forfeiture of shares, reissue of forfeited shares, Understand
buy back of shares
L-31 Issue of shares at a premium, issue of sweat Understand
equity shares
L-32 Presentations Improves
communication skills
WEEK:9
L-33 Transfer of shares — Introduction, restrictions Understand
, Transfer of shares under depository system
L-34 Procedure for transfer of shares, Borrowing Understand
powers — Introduction, power
L-35 Presentations Improve
communication skills
L-36 Ultra vires borrowing Understand
WEEK:10
L-37 Meaning and nature of debenture, characteristics, | Understand
kinds, Debenture certificates, conditions for
issuance of secured debentures
L-38 Debenture trust deed, appointment and duties and | Understand
functions
L-39 Remedies of debenture holders, Registration of Understand
charges
L-40 Presentations Improve
communication skills
WEEK:11
L-41 Company meetings — meaning, kinds, meetings of | Understand
members
L-42 Company meetings- meeting of directors, Understand
creditors, final meeting at dissolution
L-43 Company meetings- Quorum, Voting, Company | Understand

meetings- Resolutions and minutes

16




L-44 Directors — need, types, DIN number Understand
WEEK:12
L-45 Legal position of directors, Appointment of Understand
directors
L-46 Duties of directors, Qualification of Directors Understand
L-47 Powers of board, Restrictions on powers, Understand
Prevention of oppression
L-48 Presentations Improve
communication skills
WEEK:13
L-49 Prevention of mismanagement, Compromises and | Understand
arrangements
L-50 Reconstruction and amalgamation Understand
L-51 Presentations Improve
communication skills
L-52 Winding up — meaning, Compulsory winding up | Understand
WEEK:14
L-53 Commencement of winding up by tribunal and Understand
consequences of winding up by tribunal
L-54 Voluntary winding up, Members voluntary Understand
winding up
L-55 Liquidators voluntary winding up, Contributory Understand
L-56 Presentations Improve
communication skills
Week:15
L-57 Revision Clear doubts
L-58 Revision Clear doubts
L-59 Revision Clear doubts
L-60 Revision Clear doubts

17




MsRajni

M.com Previous 1% sem.

Accounting for Managerial Decision (MC-105)
Session (2023-24)

Weeks Topic Learning outcomes
Students will be able to
Week 1
L-1 Meaning, objectives and features of Understand the concept
management accounting
L-2 Tools and techniques of management Learn
accounting
L-3 Installation of management accounting system, | Explain

Role of management accountant

L-4 Management information system, Management | Ask questions
information reporting

Week 2

L-5 Objectives of management reporting, Types of | Understand the concept
management reporting

L-6 Methods of reporting, Reporting needs at Learn
different levels

L-7 Designing of a reporting system, Installation of | Explain
a reporting system

L-8 Revision Clear Doubts

Week 3

L-9 Concept of responsibility accounting, Understand the concept
Significance of responsibility accounting

L-10 Fundamentals of responsibility accounting, Learn
Aspects of responsibility accounting

L-11 Responsibility centers, Divisional performance | Explain

L-12 Revision Clear Doubts
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Week 4

L-13 Evaluation of divisional performance, Measures | Understand the concept
of performance
L-14 Return on investment measure, Residual Learn
income measure
L-15 Methods of transfer pricing, Problem of transfer | Explain
pricing
L-16 Revision Clear Doubts
Week 5
L-17 Essential of budgeting, Kinds of budgets Understand the concept
L-18 Budgetary control Learn
L-19 Zero base budgeting Explain
L-20 Revision Clear Doubts
Week 6
L-21 Standard costing Clear doubts
L-22 Variance analysis Understand and explain
L-23 Material variance Understand the concept
L-24 Revision Clear Doubts
Week 7
L-25 Labour variance Explain
L-26 Overhead variance Ask questions
L-27 Control of variances Understand and explain
L-28 Revision Clear Doubts
Week 9
L-29 Concept of marginal costing, Features of Understand the concept
marginal costing
L-30 Concept of absorption costing, Use of Learn
absorption costing
L-31 Income statement, Preparation of income Ask questions

19




statement

L-32 Revision Clear doubts
Week 10
L-33 Break even analysis Understand the concept
L-34 Uses of Break-Even analysis, Cost volume Ask questions
profit analysis
L-35 Uses of cost volume profit analysis Understand the concept
L-36 Revision Clear doubts
Week 10
L-37 Composite Break-Even point Understand the concept
L-38 Managerial application of marginal costing, Ask questions
Marginal costing as a tool
L-39 Revision Clear doubts
L-40 How marginal costing helps managers in Learn
making decisions
Week 11
L-41 Contemporary issues in management Understand the concept
accounting
L-42 Target costing, Uses of target costing Ask questions
L-43 Life cycle costing, Uses of life cycle costing Understand the concept
L-44 Activity based costing Learn
Week 12
L-45 Uses of activity based costing Understand the concept
L-46 Quality costing Ask questions
L-47 Uses of quality costing Understand the concept
L-48 Revision Clear doubts
Week 13
L-49 Transfer pricing Learn
L-50 Value chain analysis Explain

20




L-51 Uses of value chain analysis Understand and explain

L-52 Presentation Improve communication
skills

Week 14

L-53 Presentation Improve communication
skills

L-54 Presentation Improve communication
skills

L-55 Presentation Improve communication
skills

L-56 Presentation Improve communication
skills

Week 15

L-57 Presentation Improve communication
skills

L-58 Presentation Improve communication
skills

L-59 Presentation Improve communication
skills

L-60 Presentation Improve communication

skills
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Ms.Tanvi

M.Com Previous 1%t Semester

Session- 2023-2024

Paper- Marketing Management (MC-106)

Sr No. LESSON PLAN LEARNING
OUTCOMES

Week:1 Student will be able to

L-1 Introduction to Marketing: Meaning, Features, Understand
Objective and Importance

L-2 Evolution of Marketing Concepts Understand

L-3 Holistic Marketing Concepts: Meaning, Kinds Understand

L-4 Modern Marketing Concepts: Meaning, Features, | Understand
Factors Influencing Modern Marketing

Week:2

L-5 Marketing Management: Meaning, Features and | Understand
Recent Concepts of Marketing

L-6 Marketing Functions: Meaning, Features and Understand
Classification

L-7 Marketing Tasks: Meaning, Features and Understand
Importance

L-8 Class Test Evaluate

Week:3

L-9 Marketing Mix: Meaning and its Elements Understand

L-10 Marketing Environment: Meaning and Types- Understand
Micro and Macro

L-11 Marketing Environment Challenges, Understand
Environment: Meaning, Importance and
Techniques
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L-12 Marketing Information System: Meaning, Need | Understand
and Components

Week:4

L-13 Marketing Research: Meaning, Features, Understand
Objectives and Benefits

L-14 Marketing Research: Process, Methods and Understand
Techniques

L-15 Consumer Behavior: Meaning, Importance and Understand
Determinants

L-16 Consumer Behavior Process and Models Understand

Week:5

L-17 Customer Relationship Management: Meaning, Understand
Principles, Components

L-18 Customer Relationship Management Process, Understand
Relationship Marketing: Meaning, Need and
Model

L-19 Product Concept: Meaning, Features of product, | Understand
Product Classification and Product Mix
Decisions

L-20 Product Life Cycle Stages and Its Marketing Understand
Strategies

Week:6

L-21 Class Test Evaluate

L-22 Product Planning: Meaning, Objectives and Understand
Components

L-23 New Product Development: Stages and Methods | Understand

L-24 Product Modification and Diversification: Understand
Meaning, Importance and Methods

Week:7

L-25 Product Branding: Meaning, Features, Merits and | Understand
Types of Brand Strategy

L-26 Brand Equity and Loyalty: Meaning, Understand

Components and Factors Influencing Equity and
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Loyalty

L-27 Product Packaging: Meaning, Objectives, Understand
Functions and Strategy

L-28 Product Labeling: Meaning, Purpose and Types | Understand

Week:8

L-29 Price Determination: Meaning, Objectives, Understand
Factors Influencing and Methods

L-30 Promotion: Meaning and its Importance Understand
Advertising: Meaning, Objectives and Types of
Advertising Media

L-31 Advertisement Budget: Meaning, Procedure and | Understand
Methods of Advertising Appropriations

L-32 Advertising Agency, Copy and Program: Understand
Meaning, Importance and Steps in designing
advertising program

Week:9

L-33 Sales Promotion: Meaning Objectives, Methods | Understand
and its Designing

L-34 Personal Selling: Meaning, Importance, Process | Understand
and Methods

L-35 Marketing Channels: Meaning, Principles and Understand
Types as Wholesaler and Retailer

L-36 Marketing Intermediaries: Meaning, Types and Understand
Factors governing choice of marketing
intermediary

Week:10

L-37 Physical Distribution: Meaning, Role and its Understand
Components

L-38 Inventory Management: Warehousing, Material Understand
Handling and Transportation

L-39 Marketing Logistics and Supply Chain: Meaning. | Understand

Elements
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L-40 Class Presentation Evaluate

Week:11

L-41 Social and Legal Aspects of Marketing Understand

L-42 Class Presentation Evaluate

L-43 Ethical Aspects of Marketing and Green Understand
Marketing

L-44 Class Presentation Evaluate

Week:12

L-45 Direct Marketing: Meaning, elements and Understand
Methods

L-46 Class Presentation Evaluate

L-47 Online Marketing: Meaning and Models Understand and Solve
Internet Marketing: Meaning and Importance

L-48 Class Presentation Evaluate

Week:13

L-49 Class Test Evaluate

L-50 Database Marketing: Meaning, Need and Its Understand
Usage

L-51 Class Test Evaluate

L-52 Class Presentation Evaluate

Week:14

L-53 Class Presentation Evaluate

L-54 Class Presentation Evaluate

L-55 Class Presentation Evaluate

L-56 Class Presentation Evaluate

Week:15

L-57 Revision Clear Doubts

L-58 Revision Clear Doubts

25




L-59

Revision

Clear Doubts

L-60

Revision

Clear Doubts
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Advance Financial Management(MC -302)

3"d Semester

2023- 2024
Mrs. Rozy
Sr. No. Lesson Plan Learning Outcomes
WEEK:1 Student will be able to
L-1 Financial Management Understand
L-2 Planning of financial Management, Sources of | Understand
finance
L-3 Cost of finance, Reconstruction Understand
L-4 Capital structure Understand
WEEK:2
L-5 Introduction of Dividend decisions Understand
L-6 Theory of Dividend- Residual Approach, Understand
MM Approach (Irrelevance Concept)
L-7 Numerical Questions Solve
L-8 Relevance Concept- Walter Approach Understand
WEEK:3
L-9 Relevance Concept-Gordon Approach, Understand and Solve

Numerical Questions

L-10 Determinants of Dividend Decisions, Types of | Understand
Dividend policy, forms of dividend
L-11 Presentations Improves communication skills
L-12 Introduction to capitalization, capital structure | Understand
and financial structure
WEEK:4
L-13 Importance of capital structure Understand
L-14 EBIT- EPS Analysis , Numerical Questions Understand and Solve
L-15 Financial Break-even point, Point of Understand
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Indifference,

L-16 Numerical Questions Solve
WEEK:5
L-17 Optimal Capital structure, Risk-Return Trade | Understand
off
L-18 Presentations Improves communication skills
L-19 Theories of capital structure-Net income Understand
Approach
L-20 Net operating income Approach and Understand
Traditional approach
WEEK:6
L-21 Modigliani and Miller Approach, Numerical Understand and Solve
Questions
L-22 Presentations Improves communication skills
L-23 Essential features of sound capital mix Understand
L-24 Principals and Factors determining the capital | Understand
structure
WEEK:7
L-25 Capital gearing concept, Reasons for changes | Understand
in capitalization
L-26 Presentations Improves communication skills
L-27 Financial distress and capital structure Understand
L-28 Numerical Questions Solve
WEEK:8
L-29 Introduction of Leverage, Financial Leverage | Understand
L-30 Presentations Improves communication skills
L-31 Financial Leverage and Numerical Questions | Understand and solve
L-32 Operating Leverage, Numerical Questions Understand and solve
WEEK:9
L-33 Composite Leverage, Numerical Questions Understand
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L-34 Presentations Improves communication skills
L-35 Corporate Restructuring- Need and objectives | Understand
L-36 Techniques of Corporate Restructuring, Understand
Causes of Corporate Restructuring and
corporate failure
WEEK:10
L-37 An overview of Mergers and Takeover in Understand
India, Forms of expansion and combination
L-38 Presentations Improves communication skills
L-39 Reasons of mergers, Types and theories of Understand
mergers
L-40 Legal and procedural aspects of merger Understand
WEEK:11
L-41 Valuation of firms (financial Aspects), Forms | Understand
of financing merger, Financial problems of
merger and consolidation
L-42 Presentations Improves communication skills
L-43 Numerical Questions Solve
L-44 Test Evaluation
WEEK:12
L-45 Demerger-concept and importance, Modes Understand
and types of demerger
L-46 Presentations Improves communication skills
L-47 Reverse merger, Takeover-meaning, features | Understand
and types
L-48 Tax implications of amalgamations and Understand
mergers
WEEK:13
L-49 Legal Aspects of mergers Understand
L-50 Presentations Improves communication skills
L-51 Financial Restructuring- causes, needs and Understand
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steps

L-52 Reorganizational capital, reduction of share Understand
capital, Buy back of shares
WEEK:14
L-53 Corporate Failure and Liquidation Understand
L-54 Presentations Improves communication skills
L-55 Industrial sickness- meaning and causes, Understand
Remedial measures to combat Industrial
sickness
L-56 Provisions of Act, 2013 Revival and Understand
Rehabilitations of Sick companies
WEEK:15
L-57 Presentations Improves communication skills
L-58 Revision Clear doubts
L-59 Revision Clear doubts
L-60 Revision Clear doubts
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MS. SHIVANI SHARMA
M.Com 3" semester
Session- 2023-2024

Paper — Financial Institutions and Markets (MC-304)

Sr No. LESSON PLAN LEARNING OUTCOMES

WEEK:1 Student will be able to

L-1 Introduction of Financial institutions Understand

L-2 Introduction of Financial Markets and Understand
Financial System

L-3 Introduction of economic development | Understand

L-4 Role of Financial institutions and Understand
Introduction of Indian Financial system

WEEK:2

L-5 Meaning and features of financial Understand
institutions and markets

L-6 Meaning and features of money market | Understand

L-7 Money market instruments Understand

L-8 Reforms in the Indian money market Understand

WEEK:3

L-9 Capital market- features and objectives | Understand

L-10 Capital market- importance and
participants

L-11 Primary market : concept and Understand
advantages

L-12 Primary market instruments Understand

WEEK:4

L-13 Underwriters and SEBI guidelines on Understand
underwriting

L-14 Underwriting agencies in India Understand

L-15 Debenture trustees Understand
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L-16 Brokers to an Issue Understand
WEEK:5

L-17 Insider Trading and custodial services Understand
L-18 SEBI regulations,1996 Understand
L-19 Registrar to an issue Understand
L-20 Capital adequacy norms Understand
WEEK:6

L-21 Stock exchange : Meaning and Understand

Characteristics

L-22 Stock exchange: Functions and benefits | Understand
L-23 Growth of stock exchanges in India Understand
L-24 Recent developments in markets Understand
WEEK:7

L-25 Major stock exchanges in India Understand
L-26 Stock holding corporation of India Understand
L-27 Trading in stock Markets Understand
L-28 Class Test Evaluation
WEEK:8

L-29 Meaning and types of speculators Understand
L-30 Classification of shares and debentures | Understand
L-31 Government Securities market Understand
L-32 Debt instruments Understand
WEEK:9

L-33 Classification of Indian debt market Understand
L-34 Bond market : advantages and Understand

disadvantages
L-35 Objectives and instruments of debt Understand

market
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L-36 Revision Clear doubts

WEEK:10

L-37 SEBI : Introduction and powers Understand

L-38 Penalties and adjudication Understand

L-39 Pricing in public issue Understand

L-40 Promoters contribution Understand

WEEK:11

L-41 Development bank : features and growth | Understand

L-42 Need, function and criticism of Understand
development banks

L-43 Non Banking financial institutions : Understand
features and role

L-44 Classification of NBFIs Understand

WEEK:12

L-45 Merchant Banking : meaning and Understand
functions

L-46 Commercial banks and merchant Understand
banking

L-47 Class test Evaluation

L-48 Merchant banking in India and code of | Understand
conduct

WEEK:13

L-49 Investment trusts and mutual funds Understand

L-50 Types of investment trusts Understand

L-51 Types and advantages of mutual funds Understand

L-52 Mutual funds in India Understand

WEEK:14

L-53 Investment objectives and valuation Understand

policies
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L-54 Annual report Understand
L-55 Regulation of intermediaries Understand
L-56 Appendix Understand
WEEK:15

L-57 Revision Clear doubts
L-58 Revision Clear doubts
L-59 Revision Clear doubts
L-60 Revision Clear doubts
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Ms.Tanvi

M.Com Final 3" Semester
Session- 2023-2024
Paper- International Marketing (MC-311)

Sr No. LESSON PLAN LEARNING
OUTCOMES

Week:1 Student will be able to

L-1 Introduction to International Marketing: Understand
Meaning, Nature and Concepts

L-2 Opportunities and Challenges in International Understand
Marketing, Similarities and Differences between
Domestic and International Marketing

L-3 International Marketing Environment: Meaning, | Understand
Features, Components- Economical and Political
Environment

L-4 Legal and Cultural Component of Marketing Understand
Environment with Examples

Week:2

L-5 Planning of International Marketing operations: Understand
Meaning, Features and Methods

L-6 Importance of International Marketing Planning | Understand
and its Process

L-7 Marketing Organization: Meaning, Types and Understand
Factors affecting the marketing organization

L-8 Marketing Controlling: Meaning, Techniques and | Understand
its Process

Week:3

L-9 Foreign Market Entry Strategies: Meaning, Understand

Importance and Factors affecting the entry
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strategies

L-10 Types of Entry Strategies: Exporting, Licensing, | Understand
Franchising

L-11 Types of Entry Strategies: Strategic Alliance, Understand
Contract Manufacturing, Joint Venture, Turnkey

L-12 Marketing Information System: Meaning, Need | Understand
and Components

Week:4

L-13 Class Test Evaluate

L-14 Marketing Research: Process, Methods and Understand
Techniques

L-15 Consumer Behavior: Meaning, Importance and Understand
Determinants

L-16 Consumer Behavior Process and Models Understand

Week:5

L-17 Customer Relationship Management: Meaning, Understand
Principles, Components

L-18 Customer Relationship Management Process, Understand
Relationship Marketing: Meaning, Need and
Model

L-19 Product Concept: Meaning, Features of product, | Understand
Product Classification and Product Mix
Decisions

L-20 Product Life Cycle Stages and Its Marketing Understand
Strategies

Week:6

L-21 Class Test Evaluate

L-22 Product Planning: Meaning, Objectives and Understand
Components

L-23 New Product Development: Stages and Methods | Understand

L-24 Product Modification and Diversification: Understand

Meaning, Importance and Methods
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Week:7

L-25 Product Branding: Meaning, Features, Merits and | Understand
Types of Brand Strategy

L-26 Brand Equity and Loyalty: Meaning, Understand
Components and Factors Influencing Equity and
Loyalty

L-27 Product Packaging: Meaning, Objectives, Understand
Functions and Strategy

L-28 Product Labeling: Meaning, Purpose and Types | Understand

Week:8

L-29 Price Determination: Meaning, Objectives, Understand
Factors Influencing and Methods

L-30 Promotion: Meaning and its Importance Understand
Advertising: Meaning, Objectives and Types of
Advertising Media

L-31 Advertisement Budget: Meaning, Procedure and | Understand
Methods of Advertising Appropriations

L-32 Advertising Agency, Copy and Program: Understand
Meaning, Importance and Steps in designing
advertising program

Week:9

L-33 Sales Promotion: Meaning Objectives, Methods | Understand
and its Designing

L-34 Personal Selling: Meaning, Importance, Process | Understand
and Methods

L-35 Marketing Channels: Meaning, Principles and Understand
Types as Wholesaler and Retailer

L-36 Marketing Intermediaries: Meaning, Types and Understand
Factors governing choice of marketing
intermediary

Week:10

L-37 Physical Distribution: Meaning, Role and its Understand

Components
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L-38 Inventory Management: Warehousing, Material Understand
Handling and Transportation

L-39 Marketing Logistics and Supply Chain: Meaning. | Understand
Elements

L-40 Class Presentation Evaluate

Week:11

L-41 Social and Legal Aspects of Marketing Understand

L-42 Class Presentation Evaluate

L-43 Ethical Aspects of Marketing and Green Understand
Marketing

L-44 Class Presentation Evaluate

Week:12

L-45 Direct Marketing: Meaning, elements and Understand
Methods

L-46 Class Presentation Evaluate

L-47 Online Marketing: Meaning and Models Understand and Solve
Internet Marketing: Meaning and Importance

L-48 Class Presentation Evaluate

Week:13

L-49 Class Test Evaluate

L-50 Database Marketing: Meaning, Need and Its Understand
Usage

L-51 Class Test Evaluate

L-52 Class Presentation Evaluate

Week:14

L-53 Class Presentation Evaluate

L-54 Class Presentation Evaluate

L-55 Class Presentation Evaluate

L-56 Class Presentation Evaluate
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Week:15

L-57 Revision Clear Doubts
L-58 Revision Clear Doubts
L-59 Revision Clear Doubts
L-60 Revision Clear Doubts
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MS. SHIVANI SHARMA

M.Com 3" semester

Session- 2023-2024

Paper — Retail Management (MC-313)

S NO. LESSON PLAN LEARING OUTCOME
WEEKS Students will be able to
WEEK 1
L:1 Retailing concept Understand
L:2 Features and importance Understand
L:3 Functions of retailing Understand
L:4 Theories of retailing Understand
WEEK-2
L:5 Retailing in India Understand
L:6 Strategic planning in retailing Understand
L:7 Presentation Improvement in communication skill
L:8 Planning for global retailing Understand
WEEK-3
L:9 Classification of retail institutions according | Understand
to ownership
L:10 Store based and non store based retail Understand
organizations
L:11 Presentation Improvement in communication skill
L:12 Planning location of retail institution :trading | Understand
area analysis
WEEK-4
L:13 Factors affecting choice of store location Understand
L:14 Choice of general location Understand
L:15 Presentation Improvement in communication skill
L:16 Human resource management in retailing Understand
WEEK-5
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L:17 Objectives and functions of HRM Understand
L:18 Setting up retail organizations Understand
L:19 Organizational pattern in retailing, managing | Understand
store employee
L:20 Presentation Improvement in communication skill
WEEK-6
L:21 Store operations management Understand
L:22 Blueprint operations Understand
L:23 Deciding store layouts Understand
L:24 Presentation Improvement in communication skill
WEEK-7
L:25 Store designs and displays Understand
L:26 Energy management Understand
L:27 Loss prevention and security issues Understand
L:28 Presentation Improvement in communication skill
WEEK-8
L:29 Customer services Understand
L:30 Importance of customer services strategy Understand
L:31 Service quality dimensions Understand
L:32 Presentation Improvement in communication skill
WEEK-9
L:33 GAPS Model: retailing customers Understand
L:34 Class test Evaluation
L:35 Presentation Improvement in communication skill
L:36 Presentation Improvement in communication skill
WEEK-10
L:37 Revision Clear doubts
L:38 Financial management in retailing: source of | Understand
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retailing

L:39 Presentation Improvement in communication skill
L:40 Presentation Improvement in communication skill
WEEK-11
L:41 Analysis of financial performance Understand
L:42 Analysis operational performance Understand
L:43 Retail audit Understand
L:44 Presentation Improvement in communication skill
WEEK-12
L:45 Application of information technology in Understand
retailing
L:46 Presentation Improvement in communication skill
L:47 Revision Clear doubts
L:48 Revision Clear doubts
WEEK-13
L:49 Social and ethical aspects of retailing Understand the concept
L:50 Legal aspects of marketing Understand the concept
L:51 Presentation Improvement in communication skill
L:52 Presentation Improvement in communication skill
WEEK-14
L:53 Revision Clear doubts
L:54 Revision Clear doubts
L:55 Revision Clear doubts
L:56 Revision Clear doubts
WEEK-15
L:57 Revision Clear doubts
L:58 Revision Clear doubts
L:59 Revision Clear doubts
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L:60

Revision

Clear doubts
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Ms. Rajni

M.Com 3" semester
Human Resource Development (MC-316)
Session (2023-24)

Sr. No. LESSON PLAN LEARNING OUTCOMES
Student will be able to
WEEK:1
L-1 Human Resource Development Concept | Understand
L-2 Goals and scope of HRD, Principles and | Understand
Functions of HRD
L-3 Approaches to HRD Understand
L-4 Presentations Improve communication skills
WEEK:2
L-5 Human Resource Management , Understand
Relationship between HRD and HRM
L-6 Presentations Improve communication skills
L-7 HRD Manager, Roles and Qualities of Understand
HRD manager
L-8 Responsibility of HRD manager, HRD | Understand
system
WEEK:3
L-9 Designing HRD system Understand
L-10 Organizational Effectiveness Understand
L-11 HRD Strategies Understand
L-12 Presentations Improve communication skills
WEEK:4
L-13 Emerging Trends in HRD, Challenges Understand
to HRD
L-14 Knowledge Management Meaning and Understand

forms of Knowledge
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L-15 Presentations Improve communication skills
L-16 Importance of Knowledge Management, | Understand
Process of Knowledge Management
WEEK:5
L-17 Tools and Barriers of Knowledge Understand
Management
L-18 Learning and HRD, Meaning of Understand
Learning
L-19 Presentation Improve communication skills
L-20 Features, Principles and Process of Understand
Learning
WEEK:6
L-21 Theories of learning, Understand
L-22 Learning Styles Understand
L-23 Learning Strategies Understand
L-24 Presentation Improve communication skills
WEEK:7
L-25 Role Analysis for HRD, Meaning of Understand
Role,
L-26 Presentation Improve communication skills
L-27 Concept of Role Analysis, Benefits and | Understand
techniques
L-28 Introduction and Need of Competence Understand
Mapping.
WEEK:8
L-29 Methodology of Competence Mapping Understand
L-30 Development of Competency set Improve communication skills
L-31 Presentation Improve communication skills
L-32 Meaning of Employee Socialization and | Understand

Employee Orientation
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WEEK:9

L-33 Categories of learning in Socialization Understand
L-34 Content of learning in Socialization Understand
L-35 Presentation Improve communication skills
L-36 Socialization Approaches Understand
WEEK:10
L-37 HRD Needs Understand
L-38 Presentation Improve communication skills
L-39 Designing the Development Program Understand
L-40 Training Program and Steps to design Understand
the Training Program
WEEK:11
L-41 Implementation and Evaluation of Understand
Training and Development Program
L-42 presentation Improve communication skills
L-43 Organisational Health and Health Understand
Model
L-44 Factors Affecting Organisational Health | Understand
WEEK:12
L-45 Organisational Climate and Factors Understand
Affecting Organization Climate
L-46 Presentation Improve communication skills
L-47 HRD Climate and Organisational Understand
Climate
L-48 Strategic and Importance and Understand
limitations of HRD
WEEK:13
L-49 Theories of Strategic HRD Understand
L-50 Presentation Improve communication skills
L-51 Theories of Strategic HRD Understand
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L-52 Presentation Improve communication skills
WEEK:14

L-53 Models of Strategic HRD Understand

L-54 Presentation Improve communication skills
L-55 Models of Strategic HRD Understand

L-56 Presentation Improve communication skills
WEEK-15

L-57 Revision Clear doubts

L-58 Presentation Improve communication skills
L-59 Revision Clear doubts

L-60 Presentation Improve communication skills
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ARAF—58 | IS JII—ITR
G—59 | Jd UUH DI QIevlg g8 S T fban
FRAF—60 | Jd UTUAT Bl QIENTg
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g4 e
w9 e qTg IS gfRoT
IrEAF—1 | fewal & = 9 : Aoi|rcHe weT 3eYYE Ud HAA
, HoiIcHD AT TG H2R AT a b R wdi )
T SIRCIE]
RAF—3 | NT91 HINT Td HEgH HIT
IA—4 | Al HIHT
ARATT—5 | IR BRI Ud Aepl HaRor
BRIl forl RIS & 99T BR-TOUT | prford = Tl
EAT—6 SIREIE]
HAREF—7 | 99— Ud Joold
IRAF—8 | [T U IHD YhR
RAT—9 | UTRATY G ITeGTaell : URHINT Ud W6y W@tﬂa\_ﬂ
HRET—10 | UTRETY® SreaTaett : fHior & Rigia I UG HT
(S & A= &=l @Bl RWIS FT&Tael | gt srerasl §
Al wfed fafder SHeR
FRATH—12 | 3T Ud IRl a0
HREX  URTT I HUNET HFYCR BT YRS S 9
D SYBRI DI
HTEATT—13 SITHDRT | HHPSR Bl
IR T BRIVl 6T
S BT |
ARAF—14 | HFIYER : SUANT QI &3 muq\th; Eﬁz;rs;qﬁa
15 99 ufealRiT &1 uRey vd gex-e a9®

S SCAC SUDBRU Bl S
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hHJCY D UHRITHD IG—ETd

HREY & IG—IET Hael

ST
| gee W cgaar &1 9 5 il o
S
FTIF—18 | Sc¥C TRITIR JEYY Ud HA9
ARYF—19 | TeThU AdRIEx
RAT—20 _ sevre @1 R yonR
Ty foid REiag
ARGF—21 | ST I Ud {949
AREF—22 | S—Hol U9 S B Tl SIBR
FRAT—23 | 3—HA T8I
. c 2=l & U9 gexeic urcd
24 | B & U eI uicd S
. wfcrefier famreal | Heex
FRATT—25 | SISTATST RN 1 e
HRAT—26 | JITANST
FJrEH—27 | Tl AfedaR Ul LI U HAT
R —28 | I B TG bl 1R Y T H+
FRAT—29 | TABIRAT BT WWHY TG GhR A | a%a\’ o< 5 9
ARGF—30 | TFRIRAT BT GHY Td THR
GT-—31 THIHIR A ol %HMN T bl T
B
ARAF—32 | IR BRI Td Wbl HaRo NI Ud HAT
RA—33 | T TR U JaTod R ARG T difge fabr
ARIF—34 | ISR Y T oY U difgs 9 AFRIS faera
RARIF—35 | ISR T 3ifd oy ue
RAMF—36 | AHTGT & R e e Dell BT Sl
AG—37 | TG & SRV I
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T38| TG & SR I
g | TR P eI g ) v R
bl =
RARAF—40 | FIBTRD b 2
IETRD Jb 2T gh—areE Bl fafr=T faferi
ARG 41
&7 S
IARATF—42 | NS DI AT eI Ud 79T
IARA—43 | INSH B G
ARAT—44 | INH DI AT
IRAT—45 | S U9 INSd qHTed TRGA—PHIIA BT fadrd
AA—46 | S¢1 UG IN¥h FHTa SRIT—pITeT BT AT
RRAF—47 | WA UG oI Y A RYD 9 difgd fdar
ARLTT—48 | TUTCHIT oI TREI—PITA BT faHT
ATAF—49 | FHUIGHIY ol
ARAT—50 & TAAR-TH T TS 4
.
ARAT—51 o AR & TS 4
[T STHRI
AETHR o= T <1 9
RI—52 | AR N o
TR ST
ARHF—53 | UFAPR d1dl Ud UF yae T UG HA
ARHF—54 | TFPR dTdl Ud U Yaer
ARGT—55 | U BT T AR Hidl U9 BT B SABRI
ARGT—56 | U BT T AR Hidl U9 BT D SHBR]
RYH—57 | ST T Hell adi qHR®e 9 difgs [aara
ARHF—58 | TGS T
ARAF-59 | Gd UIAT BT JRTH
ARIF—60 | Yd URANIS] BT 31ATH
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A FHaT

WY AT U3 AT gfRoms

LRI —1 | GTGThA TRel SITHBRI Ud JATHTY HIAdT & | MBI Hidal Bl AdATIHhdl Dl
R ST

FrFF—2 | T HIIdT vd “aut @ gag' wiaar al Ffaar @ fafa= Aferai &1 59
AR urd fear

FYRAM-3 | “fI97 TR Ae] &' Yd “H&' Biddl DI U3 U9 U3 P &I fadbra
R

ARAN—4 | “IAMHGT UG 89" Hiddl &I IRl BT AST BT ST

A5 | ‘YR’ Ud Ieg 39 e el Hiddl Bl Ieq D1 HSAT DT STl
TR

FAF—6 | T BT’ UG AT AR HTHT BT 3T AR | A &THAT BT b
AT HfAdT B AR

ARAF—7 | T [HAR DI g UG “TTeTd Ul Bl (33" | UgT Td Ure BINe B AT
PHfddr & TReT

JrA—8 | “IEl A’ UG “Ied | T I bidam bl HfATRN & AT F AT 9at
TR BT S

JAF-9 | “BRITR HT WU T NI Hiddl Bl I el 39 Ut fhar
IECI]

ARGF—10 | "IH UR" TG “FHg DI Yol DA P ARIT | IACH A &b qAT Bl ST

ARIF—11 | "Ihol—3Thol’’ T ‘SIS Bl AT’ Diddl P AEIT® Ud ITa8TRe SITF 9T
IR B3l

ARA—12 | “HisT' UG g WY HiddT I AR AT UG HedT I Bl

ARG—13 | RO Td "I’ BHiddl oI ARl Y3 Td YIS+ DITA Bl b

JEF—14 | "3 8P il AR |1’ Ud &l siar d” BTN BT fadhr
CAERIRCARCIEEN

ARAF—15 | “gd" U4 "ISPR dcl 19U qH" Hiadl ol fawa e wesrgyfd &1 9
TR ured far
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ARA—16 | T Jffed g |, gedi” Ud AT Ared 3R ATTETRD S DI U1
i Hiddr &I T

HAAF—17 | "GP I TG Q@T T al AT Biaar df A AT &1 fdabr
RT

HAIE—18 | SIS Ud “IT <4 HiddT BT IR

I[—19 | “IFIfd” Td “digr § g BT IHIH" FHNTGAT Ud JdgIRe &79ar H
HfAdT B AR gf&

ARGF—20 | “Higar’ Td “GRo" DI AR

FRGH—21 | ‘S H Gag”’ T “Uea” Bl DI AR fayy el g9 g fohar

ARG—22 | RN BT T TENTS

ARAF—-23 | TR B AH B §3Y7 TG “IMAT AX) &I B | 3eAG g H
HIAAT DI IR

ARAF—24 | "I T 1 B Td AR plddr @ fawa weefl =i g foar
RN

FAAF—25 | T RIARATedl & folv” Ud “wW&R” Hiadr &l
T

ARAF—26 | “FYZ" Td “JA FT ST BT DI R TGS Td YIS DIl b1 [

ARAM—27 | “Td BT ERT’ UG YR’ BiddT Bl AR

HRE—28 | “SXAT & HId 9 98 3MSH” UG I HfddT | Soa=riear Ud J9-3ierar &r
DI IRAT famra

ARAF—-29 | "o DI AN HIAAT DI AR AIETRD S BT I

ATA—30 | UTT B TG alavls

ATI—31 | MATTATHD U /TR HRAI Alfecd &l oG DI BT [AhrT
SR

HAAF—32 | YRAT AT BT 6T W B

HAAF—33 | YRAT AT Bl EITT DY TARIY Bl
HTRIT B

AMAF—34 | YRAT AT Bl T DY FARITY DI EACRHINCS G | F-
HTRIT B

ARAF—35 | YATSTHAD BIY, QIexTg DT [aR0] 3ITCH el BT S U febar

FARIG—36 | TRII Alfed H 3N & HRA Bl [9r ARAIAT & 37 Td WwY Bl

U S T
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ARATT-37 | “HRATAT BT FHSRIG § HT A & FHTSTRS DT S YT fha
ARAF-38 | [F<1 A H AR Jedl Bl AAdd R | 9RAT &I BT &9 U1 b
EEANESI]
-39 | fB=dl Aty H RA™ Al @l fWadidd W
e p—— TSRS DI ST
ARAF—40 | BT Wiiecd H IR Hedl $I fWAfdd TR
TehTel STet
FEGH—41 | 2=l At H IRAI &1 @ fAdidd 0
EEANESI
ARG—42 | 3T BRI UG SIExTs UG UG UTeH PIeel &l fadhrd
ATET—43 | 71 AR &=l IR Bl oD e STl AR Bl 3T TR |
T ST
A4 | §7cT AR 2= AT Bl FelIcHed eI
ARAT—-45 | el qWIg Pl YRART AR Afdd blel
ARA—46 | dTcT] dWIG BTy YRFRT AR Wi Bblel
ARA—47 | STl 2] TS BT A dfgemar & faera ¥ gig
ARAF—48 | el GRH AT AR FHI HIA ATl JTg YRERT DI S UTd
fepar
ARA—49 | Il R AT AR JhI HIA
FARI—50 | HAI Y& fafa=1 ol@ei &1 =Rl BT
AT S U
FRA—51 | Gl Bl 71T |ifeed I TG AT
ARG—52 | FichHa= 3R AR,
ARAF-53 | Toloel $El™ AR FARTel TR ST IR TRTe @)
IR BT S g1 fban
ARAT—54 | 3MTe[f1eh el ol Tel Ao SURINT Dol | ATEYf¥eh §Tell HIfed Bl =i
ured fobar
ARAT—55 | YT el el Ter Ao U= HeET]
ANRA-56 | oY YT IR Bl alevlg ey faera gar
ARAF—57 | T YT IR Bl QleNlg
ARAF—58 | JAfcelg U /SR 3T UG HIA
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QTENTE

79 &1 vd == H g

15



mailto:akmshahabad@yahoo.com

Estd. 1968

ARYA KANYA MAHAVIDYALYA, SHAHABAD MARKANDA
A Premier Institution, Affiliated to Kurukshetra University,
Kurukshetra

akmshahabad@yahoo.com

UGG )
T—2023—24

THo To ==h E?ITI@; (Q'cﬁ'q '\ﬁ'ﬁR%'\f)
TR 9 10—PI™ (MHIN-115)

Al FHAT

w9 e q1g IS gRRomH

A1 | UISgsh¥ el BRI Ud fag i dfdd gl | wfdd & Had &l S

DI AT
ARAM—2 | HITATIRY T FIONYHAT UG Gederd] Ual bl ToT 3R SR & IRERD
AT e Pl ST

YRAT—3 | AT AT Td I[& ARH & UGl DI AR 45 T4 UIGH Bl & fdadra

ARAF—4 | 9 H2H Td I Ual & Y&l & IR T DI AGHAT BT S U b

FRAF—5 | {9l Y&l &l ARAT TG IR DRI FIOT AfdT BT ST
U3 U4 UTG HIerdd Bl f[daT
fepar

ARAT—6 | YAGI3-IP Ual UG HdT UGl &l ARAT LTI TG AT

FAF—7 | RY UG Ud J9—YareT gai &l JRem IMRAH—HTIT BT faHTA F3mm

IRAF-8 | Frq—gfg—¥dre vd s8R faqe—fmr 3T S S HAEIH W Fe AT
HfgHT BT S ured feba

GRAT—9 | AHT—HIZAT UG RJd—Ust SATH ST BT =T

RMITT—10 | ATH S TG AT B

ARAF—11 | MR oAlell § O STH & Ul bl ARAT S BT Bl Afdd BT A ITd
fepar

FRA—12 | UITART Qi Bl ARAT 43 Ud UIGH BIeel Pl fdehrd

ARAF—-13 | JNUTel UGl &bl ARAT £ HOT & qrel W Dbl FqHl
SISl BT S T febar

ARGF—14 | ARG AN & Y&l dl AR iT—Ta=T &7 I gar

ARAF—15 | ARG IRI & &l dl IR

FMEG—16 | J=a1d9 ollcll H gmara YR UGl &l AR GO B fafr=T lrerail &
ey fopar

ARIF—17 | Ma&IgA Ud AR &I B IR

RITT—18 | DICAGHT Y&l Bl AT

16



mailto:akmshahabad@yahoo.com

Estd. 1968

Kurukshetra

ARYA KANYA MAHAVIDYALYA, SHAHABAD MARKANDA

A Premier Institution, Affiliated to Kurukshetra University,

akmshahabad@yahoo.com

ARAT—19 | HRell & UGl &I T UG Ve UG Dlerel Bl fdebrd
gal

FEG—-20 | HHY & UGl DI ARA

HAAF—21 | IR—ARYT US| TG TMdg UGl & IR Rl & A DI ST

AMEF—22 | AT BT

ARAF—23 | I ollell & Y&l dl ARAT RTET HWT ] Wi & AEIH |
RIA— ATl & HBIH Pl ST

ARAT—24 | YTER ollell & Ual Ud Q9 ollell & Ual &bl ARl

RAT—-25 | GAITT oA d BT

ARAF—-26 | MUDT IR Ul T ®Y qU Yal Bl ARAT S % HE Pl ST

RARAM—27 | =3 IIRTT UGT Bl AR

ARAT—-28 | M BT H YoF e & Ual bl g

AET—29 | TS KW UG B AR qc Ud UTG PIerel &l fadrd
fohar

ARAM—30 | TRS] HWT UG DI IR

REIT—31 | AT &I UG UGI DI AR RO T & ST

32 | HWT T Uel Bl ARAT £ BT & Uiy T D YT DI
ST

ARAF—33 | BT G Y&l Bl AR

ARAT—-34 | M BT JGRMT UGT Bl ARAT

ARAF—35 | IUS Ud Hedl UGl $I ARAT

ARAF—36 | TSl e Ud ¥¥ Qi & ] # W DI AT b A Pl
ST

ARAF—37 | YASTHAD HRI—2 Td bl {Famor

ARL—38 | UHTT UGT Bl AT

ARA—39 | YA oilell Yd BT Ul Tai bl Tl AT Td A

RMEITT—40 | A llell UGl &I AT BTATSI DI JeATH Ulhar &
qEcd T A U b

ARGF—41 | GOSAT YHROT UGl &l A

ARAF—42 | HH A Ud gl Al & Ual $I ARAT

ARAF—43 | TAT URIET HeTeh:

ARG—44 | THACAT Yl Dl ARAT AT UG 7
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ARA—45 | ATATIAHD UIA—FHT Afdd P TRART 31X
ygfaar

AA—46 | JRATH BT YMIOIh SaT—g ST & e | YRR Wlecd ofexl Ud
YRERTECA DI F181 BT gol
EIREUSAEDI

ARAT—47 | GRANR U MR TR

A48 | AlecIcAey] : yiauTe AR FHIOTHT

GF—49 | GRERTGCH FidTer 3R UTHTIOTh]

AR50 | FRETT DI AfkT A1 9fdd & faf=1 wdl &1 @
T BTl

ARAF-51 | aRIAD AT, A< gl

ARAF—52 | qeIAD o, H<d o

GF—53 | SR, a0, Jicded aui A UG SR oI BT $H
g b

RAM—54 | SR, 9, arcded 9o

ARAF—55 | S5 HLhid Yd AR IIEIRG 39 W foar

ARAF—56 | Y Y IR Pl QIeNTg

ARIF—57 | Y Y IR DI QIeNTg

ARIF—58 | IS G

HTEA—59 | Gd U= B QIeNTS difgd faera

RATT—60 | Td TRAUAT &1 IS
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