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MS. SHIVANI SHARMA 

M.Com  1st semester 

Session- 2023-2024 

Paper – Organisational Behaviour (MC-101) 

Sr No. LESSON PLAN LEARNING OUTCOMES 

WEEK:1  Student will be able to understand 

L 1 Organizational behaviour :Meaning and 

Characteristics 

Understand  

L 2 Key elements of Organisational behaviour  Understand  

L 3 Philosophical concept of Organisational 

behaviour 

Understand  

L 4 Fundamental concept of Organisational 

behaviour 

Understand 

WEEK:2   

L5 Relationship between management and 

Organisational behaviour 

Understand  

L 6 Role of Organisational behaviour Understand  

L 7 Evolution of Organisational behaviour Understand  

L 8 Approaches of Organisational behaviour Understand 

WEEK:3   

L 9 Process of behaviour  Understand  

L 10 Models of Organisational behaviour Understand 

L 11 Challenge and opportunities  Understand 

L 12 Concepts of organisational theory Understand  

WEEK:4   

L 13 Concepts of organisational theory Understand  

L 14 Classification of organisational theories  Understand  

L 15 Classical theory Understand 

L 16 Neo classical theory Understand  
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WEEK:5   

L 17 Modern management theories  Understand  

L 18 Presentation Improvement in communication 

skills 

L 19 Factors affecting behaviour  Understand 

L 20 Models of organisational behaviour  Understand  

WEEK:6   

L 21 Meaning of personality Understand 

L 22 Presentation Improvement in communication 

skills 

L 23 Philosophical assumptions  Understand  

L 24 Theories of personality  Understand 

Week 7   

L 25 Measurements of personality  Understand 

L 26 Perception : Nature and importance Understand  

L 27 Perception process Understand 

L 28 Presentation  Improvement in communication 

skills 

WEEK:8   

L 29 Factors affecting perception Understand  

L 30 Learning : meaning and features Understand 

L 31 Theories of learning Understand  

L 32 Applications of learning theory Understand  

WEEK:9   

L 33 Group dynamics : meaning and features Understand  

L 34 Components of group dynamics Understand 

L 35 Problem in group dynamics  Understand  

L 36 Factors affecting group performance Understand  
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WEEK:10   

L 37 Approaches  of group dynamics Understand 

L 38 Group cohesiveness : meaning and features Understand 

L 39 Determinants of group cohesiveness Understand  

L 40 Presentation Improvement in communication 

skills 

WEEK:11   

L 41 Consequences of group cohesiveness Understand  

L 42 Relationship between group cohesiveness and 

productivity 

Understand  

L 43 Presentation  Improvement in communication 

skills 

L 44 Transactional analysis : meaning and 

principles 

Understand 

WEEK:12   

L 45 Scope of transactional analysis Understand 

L 46 Analysis of self awareness and ego status Understand 

L 47 Analysis of life positions and games Understand 

L 48 Presentation Improvement in communication 

skills 

Week 13   

L-49 Analysis of stroking Understand 

L 50 Benefits of transactional analysis Understand 

L 51 Presentation  Improvement in communication 

skills 

L 52 Presentation  Improvement in communication 

skills 

WEEK:14   

L 53 Presentation  Improvement in communication 

skills 
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L 54 Presentation  Improvement in communication 

skills 

L 55 Revision  Clear doubts  

L 56 Class test Evaluation  

WEEK:15  

 

 

 

 

L 57 Revision  Clear doubts  

L 58 Revision  Clear doubts  

L 59 Revision  Clear doubts  

L 60 Revision Clear doubts  
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Business Environment 

MC-102 

Session (2023-2024) 

M.com (P) 1st semester 

Teacher’s Name: Rozy 

 

Weeks Topic  Learning outcomes   

  Students will be able to  

Week1   

L-1 Concept of business 

environment, classification 

components  

Understand the concept  

L-2 Internal & External 

environment  

Understand the concept  

L-3 Concept of environmental 

scanning, features 

Understand the concept  

L-4 Revision Clear Doubts 

Week 2   

L-5 Factors to be considered for 

environmental scanning 

Understand the concept  

L-6 Significance of 

environmental analysis 

Learn  

L-7 Steps in environmental 

scanning, techniques of 

environmental scanning  

Explain  

L-8 Revision Clear Doubts 

Week 3   

L-9 Economic planning features, 

objectives, prerequisites  

Understand the concept  

L-10 Advantages of economic 

planning,process of planning  

Learn  

L-11 Techniques of economic 

planning  

Explain  

L-12 Concept of Privatization, Ask questions  
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Globalization 

Week 4   

L-13 Concept of Disinvestment, 

Concept and features of 

corporate governance  

Understand and explain  

L-14 Presentations Improve communication 

skill 

L-15 SEBI-policies on corporate 

governance  

Understand the concept  

L-16 Review of policies and 

programmes 

Learn  

Week 5   

L-17 Concept of ethics  Explain  

L-18 Ethical dilemma, Benefits of 

Ethics 

Ask questions  

L-19 Concept of social 

responsibility  

Clear doubts  

L-20 Presentations Improve communication 

skill 

Week6   

L-21 Social responsibility models Understand the concept  

L-22 Social audit  Learn  

L-23 Fiscal policy  Ask questions  

L-24 Presentations Improve communication 

skill 

Week7   

L-25 Monetary policy  Understand and explain  

L-26 Limitations of policies  Explain  

L-27 Industrial policy features  Understand the concept  

L-28 Presentations Improve communication 

skill 
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Week8 

 

  

L-29 Provisions of industrial 

policy  

Ask questions  

L-30 Objectives of industrial 

policy  

Clear doubts  

L-31 Industrial licensing policy 

features and Provisions 

Explain  

L-32 Presentations Improve communication 

skill 

Week9   

L-33 Objectives of industrial 

licensing policy  

Learn  

L-34 Import policy and Export 

policy 

Understand the concept  

L-35 Presentations Improve communication 

skill 

L-36 EXIM policy  Ask questions  

Week10   

L-37 Supplement to FTP Clear doubts  

L-38 Foreign trade policy 

measures 

Explain 

L-39 Provisions of foreign trade 

policy  

Understand and explain  

L-40 Presentations Improve communication 

skill 

Week11   

L-41 Concept of industrial 

sickness 

Understand the concept  

L-42 Sick industrial Companies 

Act,1985 

Learn  

L-43 Presentations Improve communication 
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skill 

L-44 Sick industrial companies bil 

and Concept of Micro, Small 

and Medium Enterprises  

Explain  

Week12   

L-45 Problem of MSMES Understand and explain  

L-46 New policy for small scale 

industries  

Clear doubts  

L-47 Objectives and Provisions of 

environment protection 

act,1986 

Understand the concept  

L-48 National environment 

policy,2006 

Learn  

Week13   

L-49 New policy initiatives, Major 

initiatives to control 

environment pollution  

Understand and explain  

L-50 Presentations Improve communication 

skill 

L-51 Features , Provisions , 

Objectives of competition 

act,2002 

Learn  

L-52 Foreign Exchange 

Management Act  

Understand the concept 

Week14   

L-53 Features, Provisions of 

FEMA 

Clear doubts  

L-54 Presentations Improve communication 

skill 

L-55 Right to information 

act,2005- Applicability , 

Features and Provisions 

Understand and explain  

L-56 Right to information and 

obligation of public 

Understand the concept  
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authorities  

Week 15   

L-57 Appeals and penalties  Understand and explain  

L-58 Presentations Improve communication 

skill 

L-59 Consumerism in India, Need 

for consumerism 

Understand the concept  

L-60 Consumer protection act 

,1986- Features, Provisions 

Learn  
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Ms.Nitima 

M.ComPrevious1stSemesterSessi

on-2023-2024 

Paper-ManagerialEconomics(MC-103) 

 

SrNo. LESSONPLAN LEARNINGOUTCOME
S 

Week:1  Studentwillbeableto 

L-1 ManagerialEconomics:Meaning,Definition, 
Nature,Scope 

Understand 

L-2 RoleofEconomist,Advantages,Limitationof 
ManagerialEconomics 

Understand 

L-3 MicroandMacroEconomicAnalysisand 
Marginalism 

Understand 

L-4 DiscussDemandandLawofDemand Understand 

Week:2   

L-5 DemandCurve,DeterminantsofDemand 
function,ChangeinQuantityDemanded 

Understand 

L-6 Revision Understand 

L-7 ElasticityofDemand:Meaning,Degreeand 
Measurement 

Understand 

L-8 Revision Evaluate 
Week:3   
L-9 FactorDeterminingthePriceElasticityof 

Demand 
Understand 

L-10 DemandEstimation/Forecasting:Meaning, 
Scope,Theoriesofforecasting 

Understand 

L-11 MethodsofDemandForecastingandLimitation 
ofDemandForecasting 

Understand 

L-12 ClassTest Evaluate 

Week:4   

L-13 IntroductionofTheoryofProduction,Returnto 
aFactororProductionwithoneVariableInput 

Understand 

L-14 LawofVariableProportion,Assumptionand 
ThreeStagesofProduction 

Understand 

L-15 Revision Evaluate 
L-16 PostponentofLaw,ReturntoaFactor,Return Understand 



12 
 

 toascale  
Week:5   
L-17 ClassTest Evaluate 
L-18 IsoquantIsoproductApproach Understand 

L-19 BreakEvenAnalysis,Assumption,Methodof 
BreakEvenAnalysis 

Understand 

L-20 Revision Evaluate 
Week:6   
L-21 ManagerialApplicationofBreakEvenAnalysis 

andMeasurestoImproveProfitPerformance 
Understand 

L-22 AdvantagesandLimitationofBreakEven 
AnalysisandProfitForecasting 

Understand 

L-23 ConceptofCost Understand 
L-24 TheoriesofCost Understand 
Week:7   
L-25 ClassTest Evaluate 

L-26 WhyistheShortRunAverageCostCurve‘u’ 
Shaped 

Understand 

L-27 LongRunTotalCostandModernTheoryofCost 
Curve 

Understand 

L-28 ImportanceofCostCurve Understand 
Week:8   
L-29 Revision Evaluate 
L-30 Market:MeaningandFeature Understand 
L-31 MainformofMarketStructure Understand 
L-32 BusinessDecisions Understand 
Week:9   
L-33 PerfectCompetition:Meaning,Features Understand 
L-34 Monopoly:Meaning,Feature,CostUnder 

Monopoly 
Understand 

L-35 PriceDiscriminationorDiscriminating 
Monopoly 

Understand 

L-36 Monopoly:Dumping,ControlandRegulation Understand 
Week:10   
L-37 ClassTest Evaluate 
L-38 MonopolisticCompetition:Meaning,Features Understand 

L-39 DeterminationofPriceandOutputunder 
MonopolisticCompetitionandSellingCost 

Understand 

L-40 Oligopoly:MeaningandClassicalModels Understand 
Week:11   
L-41 Inflation:Meaning,Definition,Keynesianview 

ofInflation,TypesofInflation 
Understand 

L-42 PhilipsCurveofInflation,TheoriesofInflation, 
CausesofInflation,MeausrestoControlI

nflation 

Understand 

L-43 BusinessCycle:Meaning,TypesandPhasesof 
BusinessCycle 

Understand 

L-44 ClassTest Evaluate 
Week:12   
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L-45 TradeCycle:Introduction,Meaningandits 
Features 

Understand 

L-46 Samuelson‘sTheoryandHicksTheoryofTrade 
Cycle 

Understand 

L-47 Revision Evaluate 
L-48 ClassTest Evaluate 
Week:13   
L-49 Kaldor‘ModelofTradeCycle Understand 
L-50 MethodstoControlTradeCycle Understand 
L-51 ProblemSolving Evaluate 
L-52 ClassTest Evaluate 
Week:14   
L-53 ClassPresentation Evaluate 
L-54 ClassPresentation Evaluate 
L-55 ClassPresentation Evaluate 
L-56 ClassPresentation Evaluate 
Week:15   
L-57 Revision ClearDoubts 
L-58 Revision ClearDoubts 
L-59 Revision ClearDoubts 
L-60 Revision ClearDoubts 
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Ms. Rajni 

M.COM - 1stSemester 

Session- 2023-2024 

Subject: Company Law (MC 104) 

Sr.No. LESSON PLAN LEARNING 

OUTCOMES 

WEEK:1   

L-1 Administration of company law in India  Understand 

L-2 Company – meaning, characteristics  Understand  

L-3 Advantages and disadvantages of incorporation  Understand   

L-4 Lifting of corporate veil Understand  

WEEK:2   

L-5 Kinds of companies-Chartered, statutory, 

Registered , public, private, OPC 

Understand  

L-6 Formation of a company – promotion, 

Incorporation or registration of a company 

Understand 

L-7 Flotation or raising of capital, commencement of 

Business  

Understand  

L-8 Presentations Improve 

communication skills 

WEEK:3   

L-9 Introduction of Memorandum of association, 

Contents of memorandum  

Understand 

L-10 Alteration of memorandum  Understand  

L-11 Doctrine of ultra vires, Drafting of memorandum 

of association 

Understand 

L-12 Presentations Improve 

communication skills 

WEEK:5   

L-13 Articles of association – meaning, model form of Understand  
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articles, contents of articles  

L-14 Alteration of articles  Understand  

L-15 Doctrine of constructive notice, Doctrine of 

indoor management  

Understand   

L-16 Presentations Improve 

communication skills 

WEEK:5   

L-17 Prospectus – introduction, meaning , Deemed 

prospectus, shelf prospectus  

Understand 

L-18 Red herring prospectus, abridged prospectus, 

Legal requirements in relation to a prospectus  

Understand 

L-19 Presentations Improve 

communication skills 

L-20 Contents of prospectus, Liability for mis-

statements in prospectus 

Understand 

WEEK:6   

L-21 Membership in a company , Provisions relating to 

register of members 

Understand 

L-22 Who can become a member?, How to become a 

member 

Understand 

L-23 Rights and liabilities of members Understand  

L-24 Presentations Improves 

communication skills  

WEEK:7   

L-25 Shares – definition, Types and nomination of 

shares 

Understand  

L-26 Presentations Improves 

communication skills  

L-27 Issue of shares – application and allotment  Understand  

L-28 Call on shares  Understand  

WEEK:8   
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L-29 Share certificate , Share warrant, lien on shares, 

surrender of shares 

Understand  

L-30 Forfeiture of shares, reissue of forfeited shares, 

buy back of shares  

Understand  

L-31 Issue of shares at a premium, issue of sweat 

equity shares  

Understand  

L-32 Presentations Improves 

communication skills  

WEEK:9   

L-33 Transfer of shares – Introduction, restrictions 

,Transfer of shares under depository system  

Understand  

L-34 Procedure for transfer of shares, Borrowing 

powers – Introduction, power 

Understand  

L-35 Presentations Improve 

communication skills 

L-36 Ultra vires borrowing Understand  

WEEK:10   

L-37 Meaning and nature of debenture, characteristics, 

kinds, Debenture certificates, conditions for 

issuance of secured debentures 

Understand 

L-38 Debenture trust deed, appointment and duties and 

functions  

Understand 

L-39 Remedies of debenture holders, Registration of 

charges 

Understand 

L-40 Presentations Improve 

communication skills 

WEEK:11   

L-41 Company meetings – meaning, kinds, meetings of 

members 

Understand 

L-42 Company meetings- meeting of directors, 

creditors, final meeting at dissolution 

Understand 

L-43 Company meetings- Quorum, Voting, Company 

meetings- Resolutions and minutes 

Understand 
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L-44 Directors – need, types, DIN number Understand 

WEEK:12   

L-45 Legal position of directors, Appointment of 

directors 

Understand  

L-46 Duties of directors, Qualification of Directors Understand  

L-47 Powers of board, Restrictions on powers, 

Prevention of oppression 

Understand  

L-48 Presentations Improve 

communication skills 

WEEK:13   

L-49 Prevention of mismanagement, Compromises and 

arrangements 

Understand  

L-50 Reconstruction and amalgamation  Understand  

L-51 Presentations Improve 

communication skills 

L-52 Winding up – meaning, Compulsory winding up  Understand  

WEEK:14   

L-53 Commencement of winding up by tribunal and 

consequences of winding up by tribunal  

Understand   

L-54 Voluntary winding up, Members voluntary 

winding up 

Understand  

L-55 Liquidators voluntary winding up, Contributory  Understand  

L-56 Presentations Improve 

communication skills 

Week:15   

L-57 Revision Clear doubts 

L-58 Revision Clear doubts 

L-59 Revision Clear doubts 

L-60 Revision Clear doubts 
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MsRajni 

M.com Previous 1st sem. 

Accounting for Managerial Decision (MC-105) 

Session (2023-24) 

 

Weeks  Topic Learning outcomes  

  Students will be able to  

Week 1   

L-1 Meaning, objectives and features of 

management accounting  

Understand the concept  

L-2 Tools and techniques of management 

accounting  

Learn  

L-3 Installation of management accounting system, 

Role of management accountant  

Explain  

L-4 Management information system, Management 

information reporting 

Ask questions  

Week 2   

L-5 Objectives of management reporting, Types of 

management reporting 

Understand the concept  

L-6 Methods of reporting, Reporting needs at 

different levels 

Learn  

L-7 Designing of a reporting system, Installation of 

a reporting system 

Explain  

L-8 Revision  Clear Doubts  

Week 3   

L-9 Concept of responsibility accounting, 

Significance of responsibility accounting 

Understand the concept  

L-10 Fundamentals of responsibility accounting, 

Aspects of responsibility accounting 

Learn  

L-11 Responsibility centers, Divisional performance Explain  

L-12 Revision  Clear Doubts  
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Week 4   

L-13 Evaluation of divisional performance, Measures 

of performance 

Understand the concept  

L-14 Return on investment measure, Residual 

income measure 

Learn  

L-15 Methods of transfer pricing, Problem of transfer 

pricing 

Explain  

L-16 Revision  Clear Doubts  

Week 5   

L-17 Essential of budgeting, Kinds of budgets Understand the concept  

L-18 Budgetary control Learn  

L-19 Zero base budgeting Explain  

L-20 Revision  Clear Doubts  

Week 6   

L-21 Standard costing Clear doubts  

L-22 Variance analysis  Understand and explain  

L-23 Material variance Understand the concept  

L-24 Revision  Clear Doubts  

Week 7   

L-25 Labour variance  Explain  

L-26 Overhead variance Ask questions  

L-27 Control of variances Understand and explain  

L-28 Revision  Clear Doubts  

Week 9   

L-29 Concept of marginal costing, Features of 

marginal costing 

Understand the concept  

L-30 Concept of absorption costing, Use of 

absorption costing 

Learn  

L-31 Income statement, Preparation of income Ask questions  
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statement 

L-32 Revision Clear doubts  

Week 10   

L-33 Break even analysis  Understand the concept  

L-34 Uses of Break-Even analysis, Cost volume 

profit analysis 

Ask questions  

L-35 Uses of cost volume  profit analysis Understand the concept  

L-36 Revision  Clear doubts 

Week 10   

L-37 Composite Break-Even point  Understand the concept  

L-38 Managerial application of marginal costing, 

Marginal costing as a tool 

Ask questions  

L-39 Revision  Clear doubts 

L-40 How marginal costing helps managers in 

making decisions  

Learn  

Week 11   

L-41 Contemporary issues in management 

accounting  

Understand the concept  

L-42 Target costing, Uses of target costing  Ask questions  

L-43 Life cycle costing, Uses of life cycle costing Understand the concept  

L-44 Activity based costing  Learn  

Week 12   

L-45 Uses of activity based costing  Understand the concept  

L-46 Quality costing  Ask questions  

L-47 Uses of quality costing  Understand the concept  

L-48 Revision  Clear doubts 

Week 13   

L-49 Transfer  pricing  Learn  

L-50 Value chain analysis  Explain  
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L-51  Uses of value chain analysis  Understand and explain  

L-52 Presentation  Improve communication 

skills 

Week 14   

L-53 Presentation  Improve communication 

skills 

L-54 Presentation  Improve communication 

skills 

L-55 Presentation  Improve communication 

skills 

L-56 Presentation  Improve communication 

skills 

Week 15   

L-57 Presentation  Improve communication 

skills 

L-58 Presentation  Improve communication 

skills 

L-59 Presentation  Improve communication 

skills 

L-60 Presentation  Improve communication 

skills 
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Ms.Tanvi 

M.Com Previous 1st  Semester 

Session- 2023-2024 

Paper- Marketing Management (MC-106) 

Sr No. LESSON PLAN LEARNING 

OUTCOMES 

Week:1  Student will be able to 

L-1 Introduction to Marketing: Meaning, Features, 

Objective and Importance 

Understand  

L-2 Evolution of Marketing Concepts Understand  

L-3 Holistic Marketing Concepts: Meaning, Kinds Understand  

L-4 Modern Marketing Concepts: Meaning, Features, 

Factors Influencing Modern Marketing 

Understand 

Week:2   

L-5 Marketing Management: Meaning, Features and 

Recent Concepts of Marketing 

Understand  

L-6 Marketing Functions: Meaning, Features and 

Classification 

Understand  

L-7 Marketing Tasks: Meaning, Features and 

Importance 

Understand  

L-8 Class Test Evaluate 

Week:3   

L-9 Marketing Mix: Meaning and its Elements Understand  

L-10 Marketing Environment: Meaning and Types- 

Micro and Macro 

Understand  

L-11 Marketing Environment Challenges, 

Environment: Meaning, Importance and 

Techniques 

Understand  
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L-12 Marketing Information System: Meaning, Need 

and Components 

Understand  

Week:4   

L-13 Marketing Research: Meaning, Features, 

Objectives and Benefits 

Understand  

L-14 Marketing Research: Process, Methods and 

Techniques 

Understand  

L-15 Consumer Behavior:  Meaning, Importance and 

Determinants 

Understand 

L-16 Consumer Behavior Process and Models Understand  

Week:5   

L-17 Customer Relationship Management: Meaning, 

Principles, Components  

Understand  

L-18 Customer Relationship Management Process, 

Relationship Marketing: Meaning, Need and 

Model 

Understand  

L-19 Product Concept: Meaning, Features of product, 

Product Classification and Product Mix 

Decisions 

Understand  

L-20 Product Life Cycle Stages and Its Marketing 

Strategies 

Understand  

Week:6   

L-21 Class Test Evaluate 

L-22 Product Planning: Meaning, Objectives and 

Components 

Understand  

L-23 New Product Development: Stages and Methods Understand  

L-24 Product Modification and Diversification: 

Meaning, Importance and Methods 

Understand  

Week:7   

L-25 Product Branding: Meaning, Features, Merits and 

Types of Brand Strategy 

Understand  

L-26 Brand Equity and Loyalty: Meaning, 

Components and Factors Influencing Equity and 

Understand  
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Loyalty 

L-27 Product Packaging: Meaning, Objectives, 

Functions and Strategy 

Understand  

L-28 Product Labeling: Meaning, Purpose and Types Understand 

Week:8   

L-29 Price Determination: Meaning, Objectives, 

Factors Influencing and Methods 

Understand  

L-30 Promotion: Meaning and its Importance 

Advertising: Meaning, Objectives and Types of 

Advertising Media 

Understand  

L-31 Advertisement Budget: Meaning, Procedure and 

Methods of Advertising Appropriations 

Understand  

L-32 Advertising Agency, Copy and Program: 

Meaning, Importance and Steps in designing 

advertising program 

Understand  

Week:9   

L-33 Sales Promotion: Meaning Objectives, Methods 

and its Designing 

Understand  

L-34 Personal Selling: Meaning, Importance, Process 

and Methods 

Understand  

L-35 Marketing Channels: Meaning, Principles and 

Types as Wholesaler and Retailer 

Understand  

L-36 Marketing Intermediaries: Meaning, Types and 

Factors governing choice of marketing 

intermediary 

Understand  

Week:10   

L-37 Physical Distribution: Meaning, Role and its 

Components 

Understand  

L-38 Inventory Management: Warehousing, Material 

Handling and Transportation 

Understand  

L-39 Marketing Logistics and Supply Chain: Meaning. 

Elements  

Understand  
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L-40 Class Presentation Evaluate 

Week:11   

L-41 Social and Legal Aspects of Marketing Understand  

L-42 Class Presentation Evaluate 

L-43 Ethical Aspects of Marketing and Green 

Marketing 

Understand  

L-44 Class Presentation Evaluate 

Week:12   

L-45 Direct Marketing: Meaning, elements and 

Methods 

Understand  

L-46 Class Presentation Evaluate 

L-47 Online Marketing: Meaning and Models 

Internet Marketing: Meaning and Importance 

Understand and Solve 

L-48 Class Presentation Evaluate 

Week:13   

L-49 Class Test Evaluate 

L-50 Database Marketing: Meaning, Need and Its 

Usage 

Understand  

L-51 Class Test Evaluate 

L-52 Class Presentation Evaluate 

Week:14   

L-53 Class Presentation Evaluate 

L-54 Class Presentation Evaluate 

L-55 Class Presentation Evaluate 

L-56 Class Presentation Evaluate 

Week:15   

L-57 Revision Clear Doubts 

L-58 Revision Clear Doubts 
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L-59 Revision  Clear Doubts 

L-60 Revision Clear Doubts 
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Advance Financial Management(MC -302) 

3rd Semester  

2023– 2024 

Mrs. Rozy 

Sr. No. Lesson Plan Learning Outcomes 

WEEK:1  Student will be able to 

L-1 Financial Management  Understand 

L-2 Planning of financial Management, Sources of 

finance 

Understand 

L-3 Cost of finance, Reconstruction  Understand 

L-4 Capital structure Understand 

WEEK:2   

L-5 Introduction of Dividend decisions Understand  

L-6 Theory of Dividend- Residual Approach,     

MM Approach (Irrelevance Concept) 

Understand  

L-7 Numerical Questions  Solve 

L-8 Relevance Concept- Walter Approach Understand  

WEEK:3   

L-9 Relevance Concept-Gordon Approach, 

Numerical Questions  

Understand and Solve 

L-10 Determinants of Dividend Decisions, Types of 

Dividend policy, forms of dividend 

Understand  

L-11 Presentations  Improves communication skills 

L-12 Introduction to capitalization, capital structure 

and financial structure 

Understand 

WEEK:4   

L-13 Importance of capital structure  Understand 

L-14 EBIT- EPS Analysis , Numerical Questions  Understand  and Solve 

L-15 Financial Break-even point, Point of Understand 
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Indifference, 

L-16 Numerical Questions Solve 

WEEK:5   

L-17 Optimal Capital structure, Risk-Return Trade 

off 

Understand  

L-18 Presentations  Improves communication skills 

L-19 Theories of capital structure-Net income 

Approach  

Understand 

L-20 Net operating income Approach and 

Traditional approach 

Understand  

WEEK:6   

L-21 Modigliani and Miller Approach, Numerical 

Questions 

Understand and Solve 

L-22 Presentations Improves communication skills 

L-23 Essential features of sound capital mix Understand 

L-24 Principals and Factors determining the capital 

structure  

Understand 

WEEK:7   

L-25 Capital gearing concept, Reasons for changes 

in capitalization 

Understand  

L-26 Presentations  Improves communication skills 

L-27 Financial distress and capital structure  Understand 

L-28 Numerical Questions  Solve 

WEEK:8   

L-29 Introduction of Leverage, Financial Leverage Understand  

L-30 Presentations  Improves communication skills 

L-31 Financial Leverage and Numerical Questions Understand and solve 

L-32 Operating Leverage, Numerical Questions Understand and solve  

WEEK:9   

L-33 Composite Leverage, Numerical Questions Understand 
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L-34 Presentations  Improves communication skills 

L-35 Corporate Restructuring- Need and objectives Understand 

L-36 Techniques of Corporate Restructuring, 

Causes of Corporate Restructuring and 

corporate failure 

Understand 

WEEK:10   

L-37 An overview of Mergers and Takeover in 

India, Forms of expansion and combination  

Understand 

L-38 Presentations  Improves communication skills 

L-39 Reasons of mergers, Types and theories of 

mergers 

Understand  

L-40 Legal and procedural aspects of merger Understand 

WEEK:11   

L-41 Valuation of firms (financial Aspects), Forms 

of financing merger, Financial problems of 

merger and consolidation 

Understand 

L-42 Presentations  Improves communication skills 

L-43 Numerical Questions  Solve 

L-44 Test  Evaluation 

WEEK:12   

L-45 Demerger-concept and importance, Modes 

and types of demerger 

Understand 

L-46 Presentations  Improves communication skills 

L-47 Reverse merger, Takeover-meaning, features 

and types 

Understand 

L-48 Tax implications of amalgamations and 

mergers 

Understand 

WEEK:13   

L-49 Legal Aspects of mergers Understand 

L-50 Presentations  Improves communication skills 

L-51 Financial Restructuring- causes, needs and Understand 
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steps 

L-52 Reorganizational capital, reduction of share 

capital, Buy back of shares 

Understand 

WEEK:14   

L-53 Corporate Failure and Liquidation  Understand 

L-54 Presentations Improves communication skills 

L-55 Industrial sickness- meaning and causes, 

Remedial measures to combat Industrial 

sickness 

Understand 

L-56 Provisions of Act, 2013 Revival and 

Rehabilitations of Sick companies 

Understand 

WEEK:15   

L-57 Presentations  Improves communication skills 

L-58 Revision  Clear doubts 

L-59 Revision   Clear doubts 

L-60 Revision  Clear doubts 
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MS. SHIVANI SHARMA 

M.Com  3rd semester 

Session- 2023-2024 

Paper – Financial Institutions and Markets  (MC-304) 

  

Sr No. LESSON PLAN LEARNING OUTCOMES 

WEEK:1  Student will be able to 

L-1 Introduction of Financial institutions Understand  

L-2 Introduction of Financial Markets and 

Financial System 

Understand 

L-3 Introduction of economic development Understand 

L-4 Role of Financial institutions and 

Introduction of Indian Financial system 

Understand  

WEEK:2   

L-5 Meaning and features of financial 

institutions and markets 

Understand  

L-6 Meaning and features  of money market Understand 

L-7 Money market instruments Understand  

L-8 Reforms in the Indian money market Understand 

WEEK:3   

L-9 Capital market- features and objectives Understand  

L-10 Capital market- importance and 

participants 

 

L-11 Primary market : concept and 

advantages 

Understand  

L-12 Primary market instruments Understand  

WEEK:4   

L-13 Underwriters and SEBI guidelines on 

underwriting 

Understand  

L-14 Underwriting agencies in India  Understand  

L-15 Debenture trustees Understand 



32 
 

L-16 Brokers to an Issue Understand  

WEEK:5   

L-17 Insider Trading and custodial services Understand  

L-18 SEBI regulations,1996 Understand  

L-19 Registrar to an issue Understand  

L-20 Capital adequacy norms Understand  

WEEK:6   

L-21 Stock exchange : Meaning and 

Characteristics  

Understand  

L-22 Stock exchange: Functions and benefits  Understand  

L-23 Growth of stock exchanges in India Understand  

L-24 Recent developments in markets Understand  

WEEK:7   

L-25 Major stock exchanges in India Understand  

L-26 Stock holding corporation of India  Understand  

L-27 Trading in stock Markets Understand  

L-28 Class Test  Evaluation 

WEEK:8   

L-29 Meaning and types of speculators Understand  

L-30 Classification of shares and debentures Understand  

L-31 Government Securities market  Understand  

L-32 Debt instruments Understand  

WEEK:9   

L-33 Classification of Indian debt market  Understand  

L-34 Bond market : advantages and 

disadvantages 

Understand  

L-35 Objectives and instruments of debt 

market 

Understand  
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L-36 Revision  Clear doubts 

WEEK:10   

L-37 SEBI : Introduction and powers Understand  

L-38 Penalties and adjudication Understand  

L-39 Pricing in public issue Understand  

L-40 Promoters contribution Understand  

WEEK:11   

L-41 Development bank : features and growth Understand  

L-42 Need, function and criticism of 

development banks 

Understand  

L-43 Non Banking financial institutions : 

features and role 

Understand  

L-44 Classification of NBFIs Understand  

WEEK:12   

L-45 Merchant Banking : meaning and 

functions 

Understand  

L-46 Commercial banks and merchant 

banking 

Understand  

L-47 Class test Evaluation 

L-48 Merchant banking in India and code of 

conduct 

Understand  

WEEK:13   

L-49 Investment trusts and mutual funds Understand  

L-50 Types of investment trusts Understand  

L-51 Types and advantages of mutual funds Understand 

L-52 Mutual funds in India Understand  

WEEK:14   

L-53 Investment objectives and valuation 

policies 

Understand  
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L-54 Annual report Understand  

L-55 Regulation of intermediaries Understand  

L-56 Appendix Understand  

WEEK:15   

L-57 Revision  Clear doubts  

L-58 Revision Clear doubts  

L-59 Revision Clear doubts  

L-60 Revision Clear doubts  
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Ms.Tanvi 

M.Com Final 3rd Semester 

Session- 2023-2024 

Paper- International Marketing (MC-311) 

Sr No. LESSON PLAN LEARNING 

OUTCOMES 

Week:1  Student will be able to 

L-1 Introduction to International Marketing: 

Meaning, Nature and Concepts 

Understand  

L-2 Opportunities and Challenges in International 

Marketing, Similarities and Differences between 

Domestic and  International Marketing 

Understand  

L-3 International Marketing Environment: Meaning, 

Features, Components- Economical and Political 

Environment  

Understand  

L-4 Legal and Cultural Component of Marketing  

Environment with Examples 

Understand 

Week:2   

L-5 Planning of International Marketing operations: 

Meaning, Features and Methods 

Understand  

L-6 Importance of International Marketing Planning 

and its Process 

Understand  

L-7 Marketing Organization: Meaning, Types and 

Factors affecting the marketing organization 

Understand  

L-8 Marketing Controlling: Meaning, Techniques and 

its Process 

Understand 

Week:3   

L-9 Foreign Market Entry Strategies: Meaning, 

Importance and Factors affecting the entry 

Understand  
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strategies 

L-10 Types of Entry Strategies: Exporting, Licensing, 

Franchising 

Understand  

L-11 Types of Entry Strategies: Strategic Alliance, 

Contract Manufacturing, Joint Venture, Turnkey 

Understand  

L-12 Marketing Information System: Meaning, Need 

and Components 

Understand  

Week:4   

L-13 Class Test Evaluate 

L-14 Marketing Research: Process, Methods and 

Techniques 

Understand  

L-15 Consumer Behavior:  Meaning, Importance and 

Determinants 

Understand 

L-16 Consumer Behavior Process and Models Understand  

Week:5   

L-17 Customer Relationship Management: Meaning, 

Principles, Components  

Understand  

L-18 Customer Relationship Management Process, 

Relationship Marketing: Meaning, Need and 

Model 

Understand  

L-19 Product Concept: Meaning, Features of product, 

Product Classification and Product Mix 

Decisions 

Understand  

L-20 Product Life Cycle Stages and Its Marketing 

Strategies 

Understand  

Week:6   

L-21 Class Test Evaluate 

L-22 Product Planning: Meaning, Objectives and 

Components 

Understand  

L-23 New Product Development: Stages and Methods Understand  

L-24 Product Modification and Diversification: 

Meaning, Importance and Methods 

Understand  
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Week:7   

L-25 Product Branding: Meaning, Features, Merits and 

Types of Brand Strategy 

Understand  

L-26 Brand Equity and Loyalty: Meaning, 

Components and Factors Influencing Equity and 

Loyalty 

Understand  

L-27 Product Packaging: Meaning, Objectives, 

Functions and Strategy 

Understand  

L-28 Product Labeling: Meaning, Purpose and Types Understand 

Week:8   

L-29 Price Determination: Meaning, Objectives, 

Factors Influencing and Methods 

Understand  

L-30 Promotion: Meaning and its Importance 

Advertising: Meaning, Objectives and Types of 

Advertising Media 

Understand  

L-31 Advertisement Budget: Meaning, Procedure and 

Methods of Advertising Appropriations 

Understand  

L-32 Advertising Agency, Copy and Program: 

Meaning, Importance and Steps in designing 

advertising program 

Understand  

Week:9   

L-33 Sales Promotion: Meaning Objectives, Methods 

and its Designing 

Understand  

L-34 Personal Selling: Meaning, Importance, Process 

and Methods 

Understand  

L-35 Marketing Channels: Meaning, Principles and 

Types as Wholesaler and Retailer 

Understand  

L-36 Marketing Intermediaries: Meaning, Types and 

Factors governing choice of marketing 

intermediary 

Understand  

Week:10   

L-37 Physical Distribution: Meaning, Role and its 

Components 

Understand  
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L-38 Inventory Management: Warehousing, Material 

Handling and Transportation 

Understand  

L-39 Marketing Logistics and Supply Chain: Meaning. 

Elements  

Understand  

L-40 Class Presentation Evaluate 

Week:11   

L-41 Social and Legal Aspects of Marketing Understand  

L-42 Class Presentation Evaluate 

L-43 Ethical Aspects of Marketing and Green 

Marketing 

Understand  

L-44 Class Presentation Evaluate 

Week:12   

L-45 Direct Marketing: Meaning, elements and 

Methods 

Understand  

L-46 Class Presentation Evaluate 

L-47 Online Marketing: Meaning and Models 

Internet Marketing: Meaning and Importance 

Understand and Solve 

L-48 Class Presentation Evaluate 

Week:13   

L-49 Class Test Evaluate 

L-50 Database Marketing: Meaning, Need and Its 

Usage 

Understand  

L-51 Class Test Evaluate 

L-52 Class Presentation Evaluate 

Week:14   

L-53 Class Presentation Evaluate 

L-54 Class Presentation Evaluate 

L-55 Class Presentation Evaluate 

L-56 Class Presentation Evaluate 
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Week:15   

L-57 Revision Clear Doubts 

L-58 Revision Clear Doubts 

L-59 Revision  Clear Doubts 

L-60 Revision Clear Doubts 
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MS. SHIVANI SHARMA 

M.Com  3rd semester 

Session- 2023-2024 

Paper – Retail Management (MC-313) 

S NO. LESSON PLAN LEARING OUTCOME 

WEEKS  Students will be able to 

WEEK 1   

L:1 Retailing concept Understand  

L:2 Features and importance Understand  

L:3 Functions of retailing Understand  

L:4 Theories of retailing Understand  

WEEK-2   

L:5 Retailing in India Understand  

L:6 Strategic planning in retailing Understand  

L:7 Presentation Improvement in communication skill  

L:8 Planning for global retailing Understand  

WEEK-3   

L:9 Classification of retail institutions according 

to ownership 

Understand  

L:10 Store based and non store based retail 

organizations  

Understand 

L:11 Presentation Improvement in communication skill 

L:12 Planning location of retail institution :trading 

area analysis 

Understand 

WEEK-4   

L:13 Factors affecting choice of store location Understand 

L:14 Choice of general location Understand 

L:15 Presentation Improvement in communication skill 

L:16 Human resource management in retailing Understand 

WEEK-5   
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L:17 Objectives and functions of HRM Understand 

L:18 Setting up  retail organizations  Understand 

L:19 Organizational pattern in retailing, managing 

store employee 

Understand 

L:20 Presentation Improvement in communication skill 

WEEK-6   

L:21 Store operations management  Understand 

L:22 Blueprint operations  Understand 

L:23 Deciding store layouts Understand 

L:24 Presentation Improvement in communication skill 

WEEK-7   

L:25 Store designs and displays Understand 

L:26 Energy management Understand 

L:27 Loss prevention and security issues Understand 

L:28 Presentation Improvement in communication skill 

WEEK-8   

L:29 Customer services  Understand 

L:30 Importance of customer services strategy Understand 

L:31 Service quality dimensions Understand 

L:32 Presentation Improvement in communication skill 

WEEK-9   

L:33 GAPS Model: retailing  customers Understand 

L:34 Class test  Evaluation  

L:35 Presentation Improvement in communication skill 

L:36 Presentation Improvement in communication skill 

WEEK-10   

L:37 Revision  Clear doubts  

L:38 Financial management in retailing: source of Understand  
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retailing 

L:39 Presentation Improvement in communication skill 

L:40 Presentation Improvement in communication skill 

WEEK-11   

L:41 Analysis of financial performance Understand  

L:42 Analysis operational  performance Understand 

L:43 Retail audit Understand  

L:44 Presentation Improvement in communication skill 

WEEK-12   

L:45 Application of information technology in 

retailing 

Understand  

L:46 Presentation Improvement in communication skill 

L:47 Revision  Clear doubts  

L:48 Revision  Clear doubts  

WEEK-13   

L:49 Social and ethical aspects of retailing Understand the concept 

L:50 Legal aspects of marketing Understand the concept 

L:51 Presentation Improvement in communication skill 

L:52 Presentation Improvement in communication skill 

WEEK-14   

L:53 Revision Clear doubts 

L:54 Revision Clear doubts 

L:55 Revision  Clear doubts 

L:56 Revision  Clear doubts 

WEEK-15   

L:57 Revision Clear doubts 

L:58 Revision Clear doubts 

L:59 Revision  Clear doubts 
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L:60 Revision  Clear doubts 
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Ms. Rajni 

M.Com 3rd semester                           

Human Resource Development (MC-316) 

Session (2023-24) 

 

Sr. No. LESSON PLAN LEARNING OUTCOMES 

  Student will be able to 

WEEK:1   

L-1 Human Resource Development Concept Understand  

L-2 Goals and scope of HRD, Principles and 

Functions of HRD 

Understand  

L-3 Approaches to HRD Understand  

L-4 Presentations Improve communication skills 

WEEK:2   

L-5 Human Resource Management , 

Relationship between HRD and HRM 

Understand  

L-6 Presentations Improve communication skills 

L-7 HRD Manager, Roles and  Qualities of 

HRD manager 

Understand  

L-8 Responsibility of HRD manager,  HRD 

system 

Understand  

WEEK:3   

L-9 Designing HRD system Understand   

L-10 Organizational Effectiveness Understand  

L-11 HRD Strategies  Understand   

L-12 Presentations Improve communication skills 

WEEK:4   

L-13 Emerging Trends in HRD,  Challenges 

to HRD 

Understand 

L-14 Knowledge Management Meaning and 

forms of Knowledge 

Understand  
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L-15 Presentations Improve communication skills 

L-16 Importance of Knowledge Management,  

Process of Knowledge Management 

Understand  

WEEK:5   

L-17 Tools  and Barriers of Knowledge 

Management  

Understand  

L-18 Learning and HRD, Meaning of 

Learning 

Understand  

L-19 Presentation Improve communication skills 

L-20 Features, Principles  and Process of 

Learning 

Understand  

WEEK:6   

L-21 Theories of learning, Understand  

L-22 Learning Styles Understand  

L-23 Learning Strategies Understand  

L-24 Presentation Improve communication skills 

WEEK:7   

L-25 Role Analysis for HRD, Meaning of 

Role, 

 Understand  

L-26 Presentation Improve communication skills 

L-27  Concept of Role Analysis, Benefits and 

techniques 

Understand  

L-28 Introduction and Need of Competence 

Mapping. 

Understand  

WEEK:8   

L-29 Methodology of Competence Mapping Understand  

L-30 Development of Competency set Improve communication skills 

L-31 Presentation Improve communication skills 

L-32 Meaning of Employee Socialization and  

Employee Orientation 

Understand  
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WEEK:9   

L-33 Categories of learning in Socialization Understand  

L-34 Content of learning in Socialization Understand 

L-35 Presentation Improve communication skills 

L-36 Socialization Approaches Understand  

WEEK:10   

L-37 HRD Needs Understand  

L-38 Presentation Improve communication skills 

L-39 Designing the Development Program Understand  

L-40 Training Program and  Steps to design 

the Training Program 

Understand  

WEEK:11   

L-41 Implementation and  Evaluation of 

Training and Development Program 

Understand  

L-42 presentation Improve communication skills 

L-43 Organisational Health and  Health 

Model 

Understand 

L-44 Factors Affecting Organisational Health Understand  

WEEK:12   

L-45 Organisational Climate and  Factors 

Affecting Organization Climate 

Understand  

L-46 Presentation Improve communication skills 

L-47 HRD Climate and Organisational 

Climate 

Understand  

L-48 Strategic and  Importance and 

limitations of HRD 

Understand  

WEEK:13   

L-49 Theories of Strategic HRD  Understand  

L-50 Presentation Improve communication skills 

L-51 Theories of Strategic HRD Understand  
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L-52 Presentation Improve communication skills 

WEEK:14   

 

L-53 Models of Strategic HRD Understand 

L-54 Presentation Improve communication skills 

L-55 Models of Strategic HRD Understand 

L-56 Presentation Improve communication skills 

WEEK-15   

L-57 Revision Clear doubts 

L-58 Presentation Improve communication skills 

L-59 Revision Clear doubts 

L-60 Presentation Improve communication skills 



 ARYA KANYA MAHAVIDYALYA, SHAHABAD MARKANDA 

A Premier Institution, Affiliated to Kurukshetra University, 

Kurukshetra 

akmshahabad@yahoo.com 

 

 

 

 

               

 

 

 

 

ARYA KANYA MAHAVIDYALYA 

SHAHABAD MARKANDA 

SESSION:2023-24 

 

LESSON PLANS 

SUBJECT:HINDI 

 

mailto:akmshahabad@yahoo.com


 ARYA KANYA MAHAVIDYALYA, SHAHABAD MARKANDA 

A Premier Institution, Affiliated to Kurukshetra University, 

Kurukshetra 

akmshahabad@yahoo.com 

 

 

1 
 

Hindi 

Index (Odd Semester) 

Session (2023-24) 
 

Sr. 

No. 
Class Paper Name 

Paper 

Code 

Teacher's 

Name 
Page No. 

1 
M.A. Hindi 

Final 
izkphu ,oa e/;dkyhu dkO; MHIN-111 lqJh vferk 2-5 

2 
M.A. Hindi 

Final 
dkO;'kkL= ,oa lkfgR;ykspu MHIN-112 Jherh eerk 6-8 

3 
M.A. Hindi 

Final 
iz;kstuewyd fganh MHIN-113 lqJh vferk 9-11 

4 
M.A. Hindi 

Final 
Hkkjrh; lkfgR; MHIN-114 Jherh eerk 12-15 

5 
M.A. Hindi 

Final 
lwjlkxj lkj MHIN-115 Jherh eerk 16-18 
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ikB ;kstuk 

l=&2023&24 

,eŒ ,Œ fgUnh mÙkjk)Z ¼r`rh; lsesLVj½ 

iz'u i= 6&izkphu ,oa e/;dkyhu dkO; (MHIN-111)  

 

lqJh vferk 

Øe la[;k ikB~ ;kstuk ifj.kke 

O;k[;ku&1 

dchj O;fDrRo o ;qx v/;;u ,oa euu 

dfo ifjp; ,oa ;qxhu tkudkjh 

O;k[;ku&2 dchj dh HkfDr Hkkouk vk/;kfRed Kku esa o`f) 

O;k[;ku&3 fuxZq.k dk Lo:i bZ'oj ds fuxZq.k Lo:i dk Kku 

O;k[;ku&4 jgL; lk/kuk jgL; lk/kuk dh tkudkjh 

O;k[;ku&5 fonzksg vkSj lekt n'kZu va/kfo'okl o :f<+okfnrk ds fo:) tkx̀fr 

 
  

O;k[;ku&6 Hkk"kk  e/;dkyhu Hkk"kk dk Kku 

O;k[;ku&7  'kadk fuokj.k ,oa vH;kl dk;Z 
  

O;k[;ku&8 dfo ds :i esa dchj dkO;&f'kYi dk Kku 

      

O;k[;ku&9 fuxZq.k dkO; esa dchj dk LFkku dchj dh f'k{kkvksa dk Kku 

O;k[;ku&10 

dchj o rqylh ds jke es varj fuxZq.k fopkj/kkjk ls voxr gksuk 

bZ'oj ds lxq.k o fuxZq.k Lo:i dk Kku  

 

 

 

O;k[;ku&11 dchj % u fgUnw] u eqlyeku 
lkEiznkf;d ln~Hkkouk dh mÙifr 

O;k[;ku&12 

rqylhnkl % O;fDrRo o ;qx HkDr dfo rqylhnkl ds O;fDrRo o ;qx 

dk Kku 

O;k[;ku&13 rqylhnkl % nk'kZfud psruk rqylh dh nk'kZfod psruk dh tkudkjh 

O;k[;ku&14 
rqylhnkl % HkfDr Hkkouk ,oa yksdeaxy dh 

Hkkouk 
vk/;kfRed Kku izkfIr dh vksj izsfjr  

O;k[;ku&15 fp=dwV dk egÙo ,oa rqylh dh izca/k dYiuk vkn'kZ lekt dh mn~Hkkouk 

 
  

O;k[;ku&16 rqylh dh izca/k dYiuk dkO; ds fofo/k :iksa dk Kku 

O;k[;ku&17 dforkoyh dk dkO;&lkS"Bo 
dkO; lkS"Bo dk Kku 
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O;k[;ku&18 jkedkO;/kkjk esa rqylhnkl dk LFkku v/;;u ,oa euu 

O;k[;ku&19 vH;kl o oLrqfu"B iz'u ckSf)d fodkl 

O;k[;ku&20 fo|kifr dh inkoyh ds  *dkO; [k.M *oanuk^ dh 

lizlax O;k[;k 

iBu&ikBu 

 

 
 

O;k[;ku&21 

fo|kifr dh inkoyh ds dkO; [k.M oanuk dh 

lizlax O;k[;k 

iBu&ikBu 

O;k[;ku&22 
fo|kifr dh inkoyh ds *u[k&f'k[k^ [k.M dh 

lizlax O;k[;k 

v/;;u ,oa euu 

O;k[;ku&23 fo|kifr dh inkoyh ds *u[k&f'k[k^ [k.M dh 

lizlax O;k[;k 

d`".k&jk/kk ds lkSan;Z dk Kku 

O;k[;ku&24 fo|kifr dh inkoyh ds *u[k&f'k[k^ [k.M dh 

lizlax O;k[;k 

  

O;k[;ku&25 fo|kifr dh inkoyh ds *u[k&f'k[k^ [k.M dh 

lizlax O;k[;k 

  

   

O;k[;ku&26 fo|kifr dh inkoyh ds *u[k&f'k[k^ [k.M dh 

lizlax O;k[;k 

d`".k&jk/kk ds lkSan;Z dk Kku 

O;k[;ku&27 fo|kifr dh inkoyh ds *u[k&f'k[k^ [k.M dh 

lizlax O;k[;k 

  

O;k[;ku&28 fo|kifr dh inkoyh ds *izse&izlax [k.M^ ls 

*Jhd`".k^ dk izse ¼27&35½ dh lizlax O;k[;k 

v/;;u ,oa euu 

O;k[;ku&29 fo|kifr dh inkoyh ds *izse&izlax [k.M^ ls 

*Jhd`".k^ dk izse ¼27&35½ dh lizlax O;k[;k 

  

O;k[;ku&30 iz;kstuewyd dk;Z   
   

O;k[;ku&31 l=h; ijh{kk   

O;k[;ku&32 fo|kifr dh inkoyh ds *izse&izlax [k.M^ ls 

*jk/kk dk izse^ ¼36&44½ dh lizlax O;k[;k 

iBu&ikBu 

O;k[;ku&33 fo|kifr dh inkoyh ds *izse&izlax [k.M^ ls 

*jk/kk dk izse^ ¼36&44½ dh lizlax O;k[;k 

jk/kk dk Jhd`".k ds izfr izse dk Kku 

O;k[;ku&34 fo|kifr dh inkoyh ds *izse&izlax [k.M^ ls 

*jk/kk dk izse^ ¼36&44½ dh lizlax O;k[;k 

  

mailto:akmshahabad@yahoo.com


 ARYA KANYA MAHAVIDYALYA, SHAHABAD MARKANDA 

A Premier Institution, Affiliated to Kurukshetra University, 

Kurukshetra 

akmshahabad@yahoo.com 

 

 

4 
 

O;k[;ku&35 fo|kifr dh inkoyh ds clar [k.M dh 

¼174&176½ dh lizlax O;k[;k 

v/;;u ,oa euu 

   

O;k[;ku&36 fo|kifr dh inkoyh ds clar [k.M dh 

¼174&176½ dh lizlax O;k[;k 

v/;;u ,oa euu 

O;k[;ku&37 fo|kifr dh inkoyh ds clar [k.M dh 

¼174&176½ dh lizlax O;k[;k   

O;k[;ku&38 vH;kl dk;Z  iBu&ikBu 

O;k[;ku&39 fo|kifr dh inkoyh ds fojg [k.M ¼187&198½ 

dh lizlax O;k[;k 

iBu&ikBu 

O;k[;ku&40 fo|kifr dh inkoyh ds fojg [k.M ¼187&198½ 

dh lizlax O;k[;k fo;ksfxuh ukf;dk dh O;kdqyrk dk Kku 

   

O;k[;ku&41 fo|kifr dh inkoyh ds fojg [k.M ¼187&198½ 

dh lizlax O;k[;k 

iBu&ikBu 

O;k[;ku&42 fo|kifr dh inkoyh ds fojg [k.M ¼187&198½ 

dh lizlax O;k[;k fo;ksfxuh ukf;dk dh O;kdqyrk dk Kku 

O;k[;ku&43 vH;kl dk;Z  iBu&ikBu 

O;k[;ku&44 fo|kifr dh inkoyh ds fojg [k.M ¼187&198½ 

dh lizlax O;k[;k 

fojg ds fofHkUu Hkkoksa dk Kku 

O;k[;ku&45 fo|kifr dh inkoyh ds fojg [k.M ¼187&198½ 

dh lizlax O;k[;k 

  

   

O;k[;ku&46 fo|kifr dh inkoyh ds fojg [k.M ¼187&198½ 

dh lizlax O;k[;k 

iBu&ikBu 

O;k[;ku&47 fo|kifr dh inkoyh ds fojg [k.M ¼187&198½ 

dh lizlax O;k[;k 

v/;;u ,oa euu 

O;k[;ku&48 oLrqfu"B iz'u ekufld o ckSf)d fodkl 

O;k[;ku&49 ljgikn dk thou or̀  dfo ds O;fDrRo o ;qx dh tkudkjh 

O;k[;ku&50 ljgikn dk dkO; lkSan;Z v/;;u 
   

O;k[;ku&51 xksj[kukFk dh HkfDr Hkkouk ukFk&iFk ds izoZrd xksj[kukFk dk ifjp; 

o ;qx dh tkudkjh 
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O;k[;ku&52 xksj[kukFk dh HkfDr Hkkouk   

O;k[;ku&53 vehj [kqljksa dk thou ifjp; vehj [kqljks ds O;fDrRo o ;qx dh 

tkudkjh 

O;k[;ku&54 vehj [kqljksa ds lkfgR; esa jk"Vª&izse dh Hkkouk dfo ds jk"Vª&izse dh Hkkouk dh tkudkjh 

O;k[;ku&55 xq: xksfcan flga dk thou ifjp; xq:&xksfcan flag dk laf{kIr ifjp; 
   

O;k[;ku&56 xq: xksfcan flga dh d̀fr *fofp= ukVd^ dk 

ifjp; 

dkO; izfrHkk dh laf{kIr tkudkjh 

O;k[;ku&57 ehjk ckbZ dk ifjp; ,oa fojg o.kZu ehjk ckbZ dk lkfgfR;d ifjp;  ,oa fojg 

o.kZu dk Kku 

O;k[;ku&58 oLrqfu"B iz'u ckSf)d fodkl 

O;k[;ku&59 iwoZ  Á“ui= dk vH;kl   

O;k[;ku&60 iwoZ  Á“ui= dk vH;kl 
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ikB ;kstuk 

l=&2023&24 

,eŒ ,Œ fgUnh mÙkjk)Z ¼r`rh; lsesLVj½ 

iz'u i= 7&dkO; 'kkL= ,oa lkfgR;ykspu (MHIN-112) 

Jherh eerk 

Øe la[;k ikB~ ;kstuk ifj.kke 

O;k[;ku&1 ikB~;Øe lEca/kah tkudkjh ,oa fo"k; lEca/kh ppkZ ,oa 

dkO; y{k.k dh ifjHkk"kk ,oa fofHkUu vkpk;ksZa dk er 

dkO; lEca/kh Kku izkIr fd;k ,oa 

dkO; ds vFkZ ,oa Lo:i dk Kku 

izkIr fd;k 

O;k[;ku&2 dkO; gsrq ,oa fofHkUu vkpk;ksZa dk er dkO; ds y{k.k ,oa gsrq dk Kku 

O;k[;ku&3 vH;kl ,oa 'kadk fuokj.k   

O;k[;ku&4 dkO; ds izdkj% egkdkO;] [k.M dkO; xhfrdkO; dkO; ds fofHkUu izdkjksa ls voxr gq, 

O;k[;ku&5 dkO; ds izdkj egkdkO;] [k.M dkO;] xhfrdkO;   
  

 

O;k[;ku&6 jl fl)kar   

O;k[;ku&7 jl dk Lo:i ,oa ifjHkk"kk jl ds vFkZ ,oa Lo:i dk Kku izkIr 

fd;k 

O;k[;ku&8 jl fu"ifr jl fl)kar dk Kku izkIr fd;k 

O;k[;ku&9 jl ds vax ,oa vo;o jl ds vaxks dk Kku izkIr fd;k 

O;k[;ku&10 lk/kkj.khdj.k lk/kkj.khdj.k dk vFkZ ,oa Lo:i 
   

O;k[;ku&11 lgn; dh vo/kkj.kk  lân; dh vo/kkj.kk dks tkuk 

O;k[;ku&12 vH;kl dk;Z ,oa 'kadk fuokj.k   

O;k[;ku&13 vyadkj fl)kar ewy LFkkiuk,a vyadkjks ds fo"k; esa Kku izkIr fd;k 

O;k[;ku&14 vyadkjksa dk oxhZdj.k vyadkjksa ds Hksnksa dks Kku izkIr fd;k 

O;k[;ku&15 jhfr dh vo/kkj.k ,oa Lo:i 
  

   

O;k[;ku&16 dkO; xq.k dkO; ,oa jhfr fl)karksa dk Kku izkIr 

fd;k 

O;k[;ku&17 dkO; xq.k] jhfr ,oa 'kSyh dkO;'kkL= ds lUnHkZ esa dkO; xq.kksa 

dks tkuk 

jhfr ,oa 'kSyh ds Lo:i 
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O;k[;ku&18 jhfr fl)kar dh izeq[k LFkkiuk,a jhfr ,oa fl)kar dh vo/kkj.kk dks 

tkuk 

O;k[;ku&19 vH;kl dk;Z ,oa 'kadk fuokj.k v/;;u ,oa euu 

O;k[;ku&20 oØksfDr fl)kar dh vo/kkj.kk dkO; 'kkL= ds lUnHkZ esa oØksfDr 

fl)kar dk Kku izkIr fd;k 
  

 

O;k[;ku&21 oØksfDr fl)kar ds Hksn oØksfDr fl)kar ds Hksnksa dk Kku izkIr 

fd;k 

O;k[;ku&22 vH;kl dk;Z ,oa 'kadk fuokj.k v/;;u ,oa euu 

O;k[;ku&23 oØksfDr ,oa vfHkO;atuokn oØksfDr ,oa vfHkO;atuokn dk Kku 

izkIr fd;k 

O;k[;ku&24 /ofu fl)kar dk Lo:i /ofu fl)kar dk Kku izkIr fd;k 

O;k[;ku&25 /ofu dkO; ds izeq[k LFkkiuk,a /ofu fl)kar dh izeq[k LFkkiukvksa dk 

Kku izkIr fd;k 
   

O;k[;ku&26 /ofu dkO; ds izeq[k Hksn /ofu fl)kar ds izeq[k Hksnksa dks tkuk 

O;k[;ku&27 xq.khHkwr O;aX; xq.khHkwr O;aX; lEca/kh Kku izkIr fd;k 

O;k[;ku&28 iz;kstu ewyd dk;Z  v/;;u ,oa euu 

O;k[;ku&29 vkSfpR; fl)kar izeq[k LFkkiuk,a vkSfpR; fl)kar dh LFkkiuk,a 

O;k[;ku&30 vkSfpR; ds Hksn vkSfpR; ds fl)kar ds Hksnksa dk Kku 

izkIr fd;k 
  

 

O;k[;ku&31 vkSfpR; ds Hksn   

O;k[;ku&32 y{k.k dkO; ijEijk% ds'konkl dh dkO; ijEijk ds'ko dh jpukvksa dk Kku 

O;k[;ku&33 fpUrkef.k fpUrkef.k dh jpukvksa dk Kku 

O;k[;ku&34 dqyifr dk dkO; ijEijk ,oa dfo f'k{kk dqyifr ds dkO; dk Kku izkIr fd;k 

O;k[;ku&35 nso dh dkO; ijEijk nso dh jpukvkas dk Kku 
 

  

O;k[;ku&36 vH;kl dk;Z ,oa 'kadk fuokj.k v/;;u ,oa euu 

O;k[;ku&37 in~ekdj dh y{k.k dkO; ijEijk in~ekdj dh jpukvksa dk Kku 

O;k[;ku&38 efrjke efrjke dh jpukvksa dk Kku 

O;k[;ku&39  'kadk fuokj.k ,oa vH;kl dk;ZZ v/;;u ,oa euu 

O;k[;ku&40  'kkL=h; i)fr O;kogkfjd Kku dh izkfIr 
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O;k[;ku&41 O;fDroknh i)fr O;fDroknh i)fr dk Kku izkIr fd;k 

O;k[;ku&42 ,sfrgkfld i)fr ,sfrgkfld dk Kku izkIr fd;k 

O;k[;ku&43 rqyukRed i)fr rqyukRed i)fr dk Kku izkIr fd;k 

O;k[;ku&44 izHkkooknh i)fr izHkkooknh i)fr dk Kku izkIr fd;k 

O;k[;ku&45 lkSn;Z'kkL=h; i)fr  lkSUn;Z'kkL= dk Kku izkIr fd;k 
 

  

O;k[;ku&46 l=h; ifj{kk v/;;u ,oa euu 

O;k[;ku&47 euksfo'ys"k.kokn i)fr  euksfo'ys"k.k dk Kku izkIr fd;k 

O;k[;ku&48  'kSyhoSKkfud  'kSyhoSKkfud dh i)fr dk Kku 

O;k[;ku&49 lekt'kkL=h; i)fr lekt'kkL=h; i)fr dk Kku izkIr 

fd;k 

O;k[;ku&50 O;ogkfjd leh{kk iBu ,oa ikBu dkS'ky dk fodkl  

v/;;u ,oa euu         

O;ogkfjd Kku dh izkfIr    

ekufld ,oa ckSf)d fodkl 
 

  

O;k[;ku&51 O;ogkfjd leh{kk iBu ,oa ikBu dkS'ky dk fodkl  

v/;;u ,oa euu         

O;ogkfjd Kku dh izkfIr    

ekufld ,oa ckSf)d fodkl 

O;k[;ku&52 O;ogkfjd leh{kk 

O;k[;ku&53 O;ogkfjd leh{kk 

O;k[;ku&54  'kadk fuokj.k   

O;k[;ku&55 y?kq iz'u&mÙkj v/;;u ,oa euu            
   

O;k[;ku&56 y?kq iz'u&mÙkj v/;;u ,oa euu            

O;k[;ku&57 oLrqfu"B iz'u&mÙkj ckSf)d fodkl 

O;k[;ku&58 oLrqfu"B iz'u&mÙkj   

O;k[;ku&59 iwoZ ç'ui=ksa dh nksgjkbZ O;kogkfjd Kku izkIr fd;k 

O;k[;ku&60 iwoZ ç'ui=ksa dh nksgjkbZ   
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ikB ;kstuk 

l=&2023&24 

,eŒ ,Œ fgUnh mÙkjk)Z ¼r`rh; lsesLVj½ 

iz'u i= 8&iz;kstuewyd fgUnh (MHIN-113)  

 

lqJh vferk 

Øe la[;k ikB~ ;kstuk ifj.kke 

O;k[;ku&1 fgUnh ds fofHkUu :Ik % ltZukRed Hkk"kk v/;;u ,oa euu 

O;k[;ku&2 

ltZukRed Hkk"kk ,oa lapkj Hkk"kk Hkk"kk ds fofo/k :iksa dh 

tkudkjh 

O;k[;ku&3 jkt Hkk"kk ,oa ek/;e Hkk"kk   

O;k[;ku&4 ekr` Hkk"kk   

O;k[;ku&5 vH;kl dk;Z ,oa 'kadk fuokj.k   

 
 

 

O;k[;ku&6 

dk;kZy;h fgUnh ¼jktHkk"kk½ ds izeq[k dk;Z&izk:i.k dk;kZy;h fgUnh lEca/kh 

tkudkjh  

O;k[;ku&7 i=&ys[ku ,oa iYyou   

O;k[;ku&8 fVIi.k ,oa mlds izdkj  
  

O;k[;ku&9 ikfjHkkf"kd 'kCnkoyh % ifjHkk"kk ,oa Lo:i iBu ,oa ikB~u                                                                                                                                      

O;k[;ku&10 ikfjHkkf"kd 'kCnkoyh % fuekZ.k ds fl)kar v/;;u ,oa euu 

 
 

 

O;k[;ku&11 

Kku&foKku ds fofHkUu {ks=ksa dh ikfjHkkf"kd 'kCnkoyh  ikfjHkkf"kd 'kCnkoyh ls 

lEcf/kar fofo/k tkudkjh 

O;k[;ku&12 vH;kl ,oa 'kadk fuokj.k   

O;k[;ku&13 

dEI;wVj % ifjp; o :ijs[kk dEI;wVj dk izkjfEHkd Kku o 

mlds midj.kksa dh 

tkudkjhA daEi;wVj dh 

lajpuk o dk;Ziz.kkyh dk 

Kku gksukA 

O;k[;ku&14 dEI;wVj % mi;ksx ,oe~ {ks= 
dEI;wVj ds egÙo o 

mi;ksfxrk dk Kku 

O;k[;ku&15 
oSc ifCyf'kax dk ifjp; ,oa baVjusV lEidZ 

midj.kksa dk ifjp; 
baVjusV midj.kksa dk Kku 
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O;k[;ku&16 dEI;wVj dk izdk;kZRed j[k&j[kko dEI;wVj ds j[k&j[kko laca/kh 

Kku 

O;k[;ku&17 
baVjusV le; feRo;rk dk lw= 

baVjusV dh mi;ksfxrk dk 

Kku 

O;k[;ku&18 baVjusV bDlIyksjj v/;;u ,oa euu 

O;k[;ku&19 usVLdsi usohxsVj   

O;k[;ku&20 

usVLdsi fyad 
baVjusV dh fofo/k iz.kkfy;ksa 

dk Kku 
 

 
 

O;k[;ku&21 czkÅftax v/;;u ,oa euu 

O;k[;ku&22 bZ&esy izs"k.k bZ&esy dh lEiw.kZ tkudkjh    

O;k[;ku&23 bZ&esy xzg.k   

O;k[;ku&24 fgUnh ds izeq[k baVjusV iksVZy 
fgUnh ds izeq[k baVjusV iksVZy 

dk Kku 

O;k[;ku&25 MkmuyksfMax  
xfr'khy fnup;kZ esa dEI;wVj 

ds c<+rs egRo dk cks/k 

   

O;k[;ku&26 viyksfMax   

O;k[;ku&27 fgUnh lkW¶Vos;j iSdst v/;;u ,oa euu 

O;k[;ku&28 vH;kl dk;Z ,oa 'kadk fuokj.k v/;;u ,oa euu 

O;k[;ku&29 i=dkfjrk dk Lo:i ,oa izdkj 
i=dkfjrk ds mn~Hko o 

fodkl dh tkudkjh 

O;k[;ku&30 i=dkfjrk dk Lo:i ,oa izdkj   

   

O;k[;ku&31 lekpkj ys[ku dyk 
lekpkj ys[ku dyk dk 

fodkl 

O;k[;ku&32 vH;kl dk;Z ,oa 'kadk fuokj.k v/;;u ,oa euu 

O;k[;ku&33 l=h; ijh{kk ,oa iz;kstu dk;Z ekufld o ckSf)d fodkl 

O;k[;ku&34 dEi;wVj ls lEcfU/kr y?kq iz'u ckSf)d o ekufld fodkl 

O;k[;ku&35 dEi;wVj ls lEcfU/kr vfr y?kq iz'u   

   

O;k[;ku&36 lEiknu ds vk/kkjHkwr rRo lEiknu dyk dk Kku 

O;k[;ku&37 lEiknu ds vk/kkjHkwr rRo   

mailto:akmshahabad@yahoo.com


 ARYA KANYA MAHAVIDYALYA, SHAHABAD MARKANDA 

A Premier Institution, Affiliated to Kurukshetra University, 

Kurukshetra 

akmshahabad@yahoo.com 

 

 

11 
 

O;k[;ku&38 lEiknu ds vk/kkjHkwr rRo   

O;k[;ku&39 

O;ogkfjd izqQ 'kks/ku izqQ&'kks/ku dh fofHkUu fof/k;ksa 

dk Kku 

O;k[;ku&40 O;ogkfjd izqQ 'kks/ku   

  
 

O;k[;ku&41 

O;ogkfjd izqQ 'kks/ku izqQ&'kks/ku dh fofHkUu fof/k;ksa 

dk Kku 

O;k[;ku&42  'kh"kZd dh ljapuk v/;;u ,oa euu 

O;k[;ku&43  'kh"kZd dh ljapuk   

O;k[;ku&44  'kh"kZd dh ljapuk   

O;k[;ku&45 baVªks ,oa 'kh"kZd lEiknu ys[ku&dkS'ky dk fodkl 

   

O;k[;ku&46 baVªks ,oa 'kh"kZd lEiknu ys[ku&dkS'ky dk fodkl 

O;k[;ku&47 vH;kl ,oa y?kq iz'u ekufld o ckSf)d fodkl 

O;k[;ku&48 lEikndh; ys[ku ys[ku&dkS'ky dk fodkl 

O;k[;ku&49 lEikndh; ys[ku   

O;k[;ku&50 

i`"B&lTtk lekpkj&i= ds i`"B ls 

lacf/kr tkudkjh  

   

O;k[;ku&51 

i`"B&lTtk lekpkj&i= ds i`"B ls 

lacf/kr tkudkjh  

O;k[;ku&52 lk{kkRdkj 
lk{kkRdkj ysus o nsus ls 

lEcfU/kr tkudkjh 

O;k[;ku&53 i=dkj okrkZ ,oa izSl izca/ku v/;;u ,oa euu 

O;k[;ku&54 i=dkj okrkZ ,oa izSl izca/ku   

O;k[;ku&55 izSl dkuwu o vkpkj lafgrk izSl dkuwuks dh tkudkjh  

 
  

O;k[;ku&56 izSl dkuwu o vkpkj lafgrk izSl dkuwuks dh tkudkjh  

O;k[;ku&57 vH;kl o d{kk ppkZ ekufld o ckSf)d fodkl 

O;k[;ku&58 oLrqfu"B iz'u 
  

O;k[;ku&59 iwoZ ç'uksai=ksa dk vH;kl   

O;k[;ku&60 iwoZ ç'uksai=ksa dk vH;kl   

 

mailto:akmshahabad@yahoo.com


 ARYA KANYA MAHAVIDYALYA, SHAHABAD MARKANDA 

A Premier Institution, Affiliated to Kurukshetra University, 

Kurukshetra 

akmshahabad@yahoo.com 

 

 

12 
 

ikB ;kstuk 

l=&2023&24 

,eŒ ,Œ fgUnh mÙkjk)Z ¼r`rh; lsesLVj½ 

iz'u i= 9&Hkkjrh; lfgR; (MHIN-114)  

Jherh eerk 

Øe la[;k ikB~ ;kstuk ifj.kke 

O;k[;ku&1 ikB;~Øe lEca/kh tkudkjh ,oa vkdk'k dfork dh 

O;k[;k 

vkdk'k dfork dh loZO;kidrk dks 

tkuk 

O;k[;ku&2 ^^fnu** dfork ,oa ^^o"kkZ dh lqcg** dfork dh 

O;k[;k 

dfork ds fofHkUUk 'kSfy;ksa dk Kku 

çkIr fd;k 

O;k[;ku&3 ^^fcuk gekjh enn ds** ,oa ^^èR;q** dfork dh 

O;k[;k 

iB~u ,oa ikBu dkS'ky dk fodkl 

O;k[;ku&4 ^^vukfedk** ,oa ^^ge** dfork dh O;k[;k dkO; lkS"Bo dk Kku 

O;k[;ku&5 ^^izkUrj** ,oa ^^'kCn vc 'kCn ugh** dfork dh 

O;k[;k 

“kCn dh egŸkk dks tkuk 

   

O;k[;ku&6 ^^oL= gj.k** ,oa ^^vafre ljy Hkk"kk dh vks vkjk/; 

nsoh** dfork dh O;k[;k 

euu {kerk dk fodkl 

O;k[;ku&7 ^^,d fd'kksj dh e`R;q** ,oa ^^xyr iRrs dh fpB~Bh** 

dfork dh O;k[;k 

iB~u ,oa ikBu dkS'ky dk fodkl 

O;k[;ku&8 ^^vk/kh jkr** ,oa  ^^'kCn ls nks ckrsa** dfork dh 

O;k[;k 

dforkvksa ds ek/;e ls ekuoh; Hkkoksa 

dk Kku 

O;k[;ku&9 ^^gjflaxkj dk Loiu** ,oa ^^vFksM+** dfork dh 

O;k[;k 

dkO; lEca/kh Kku izkIr fd;k 

O;k[;ku&10 ^^ml ikj** ,oa ^^leqæ dh Hkwy+** dfork dh O;k[;k vkRe Kku ds rF;ksa dk tkuk 
   

O;k[;ku&11 ^^vdsys&vdsys** ,oa ^^tkM+s dh lka>** dfork dh 

O;k[;k 

lkekftd ,oa O;kogkfjd Kku izkIr 

gqvk 

O;k[;ku&12 ^^lka>** ,oa ^^'kCn :Ik** dfork dh O;k[;k vfHkO;atuk ,oa dYiuk 'kfDr dk 

fodkl 

O;k[;ku&13 ^^lwjtew[kh** ,oa ^^yV~Vw** dfork dh O;k[;k iB~u ,oa ikBu dkS'ky dk fodkl 

O;k[;ku&14 ^^blls cgdj Hkyk vkSj D;k** ,oa ^^ugh gksrk eSa** 

dfork dh O;k[;k 

dYiuk'khyrk dk fodkl 

O;k[;ku&15 ^^nwc** ,oa ^^mBdj py fn, rqe** dfork dh 

O;k[;k 

fo"k; lEca/kh lgtkuqHkwfr dk Kku 

izkIr fd;k 

   

mailto:akmshahabad@yahoo.com


 ARYA KANYA MAHAVIDYALYA, SHAHABAD MARKANDA 

A Premier Institution, Affiliated to Kurukshetra University, 

Kurukshetra 

akmshahabad@yahoo.com 

 

 

13 
 

O;k[;ku&16 ^^fdl vfne ;qx ls] i`Foh** ,oa ^^u;k lky vkSj 

ckih** dfork dh O;k[;k 

O;kogkfjd Kku dh izkfIr 

O;k[;ku&17 ^^[kkeks'k jkr** ,oa ^^[kk x, oks yksx** dfork dh 

O;k[;k  

euu {kerk dk fodkl 

O;k[;ku&18 ^^tkMs+s** ,oa ^^;k nsoh** dfork dh O;k[;k   

O;k[;ku&19 ^^vuokafNr** ,oa ^^pk¡nuh esa xk¡o dk “ke'kku** 

dfork dh O;k[;k 

lekftdrk ,oa O;ogkfjd {kerk esa 

o`f) 

O;k[;ku&20 ^^uho`rk** ,oa ^^lwjt** dh O;k[;k   
   

O;k[;ku&21 ^^Vªsu esa lqcg** ,oa ^^'kCn** dfork dh O;k[;k fo"k; lEca/kh Kku izkIr fd;k 

O;k[;ku&22 vH;kl dk;Z ,oa nksgjkbZ   

O;k[;ku&23 ^^xjeh dh 'kke dk n`';** ,oa ^^;k=k rsjh yEch gks** 

dfork dh O;k[;k 

v/;;u ,oa euu 

O;k[;ku&24 ^^;k=k rsjh yEch gks** ,oa ^^fu"Bqj** dfork dh 

O;k[;k 

fo"k; lEca/kh Kku izkIr fd;k 

O;k[;ku&25 ^^,d flrkjokfndk ds fy,** ,oa ^^Loj** dfork dh 

O;k[;k 

  

   

O;k[;ku&26 ^^leqanz** ,oa ^^rqe D;k tkuks** dfork dh O;k[;k iB~u ,oa ikBu dkS'ky dk fodkl 

O;k[;ku&27 ^^xk¡o dk vka/ksjk** ,oa ^^iqjkrRo** dfork dh O;k[;k   

O;k[;ku&28 ^^Mjrk gS ekSr ls og vkneh** ,oa ^^jkLrk** dfork 

dh O;k[;k 

dYiuk'khyrk ,oa euu'khyrk dk 

fodkl 

O;k[;ku&29 ^^pwYgs dh vkx** dfork dh O;k[;k O;ogkfjd Kku dh izkfIr 

O;k[;ku&30 vH;kl dk;Z ,oa nksgjkbZ   
   

O;k[;ku&31 vkykspukRed iz'u@mÙkj Hkkjrh; lkfgR; dk 

Lo:i 

ys[ku dkS'ky dk fodkl 

O;k[;ku&32 Hkkjrh; lkfgR; dk Lo:i Li"V djsa   

O;k[;ku&33 Hkkjrh; lkfgR;k dh v/;;u dh leL;k,¡ dks 

izdkf'kr djsa 

  

O;k[;ku&34 Hkkjrh; lkfgR;k dh v/;;u dh leL;k,¡ dks 

izdkf'kr djsa 

O;kogkfjd Kku esa o`f) 

O;k[;ku&35 iz;kstuewyd dk;Z] nksgjkbZ 'kadk fuokj.k vkRe 'kSyh dk Kku izkIr fd;k 
   

O;k[;ku&36 Hkkjrh; lkfgR; esa vkt ds Hkkjr dk fcEc  Hkkjrh;rk ds vFkZ ,oa Lo:i dk 

lEiw.kZ Kku izkIr fd;k 
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O;k[;ku&37 *Hkkjrh;rk dk lekt'kkL=^ ls D;k vfHkizk; gS lekt'kkL= dk Kku izkIr fd;k 

O;k[;ku&38 fgUnh lkfgR; esa Hkkjrh; ewY;ksa dh vfHkO;fDr ij 

izdk'k Mkysa 

Hkkjrh; ewY;ksa dk Kku izkIr fd;k 

O;k[;ku&39 fgUnh lkfgR; esa Hkkjrh; ewY;ksa dh vfHkO;fDr ij 

izdk'k Mkysa lekt'kkL= dks tkuk 

O;k[;ku&40 fgUnh lkfgR; esa Hkkjrh; ewY;ksa dh vfHkO;fDr ij 

izdk'k Mkysa   

   

O;k[;ku&41 fgUnh lkfgR; esa Hkkjrh; ewY;ksa dh vfHkO;fDr ij 

izdk'k Mkysa   

O;k[;ku&42 vH;kl dk;Z ,oa nksgjkbZ iB~u ,oa ikBu dkS'ky dk fodkl 

O;k[;ku&43 caXyk vkSj fgUnh lkfgR; dk rqyukRed v/;;u caXyk lkfgR; dk vU;ksa lkfgR; ls 

lEca/k tkuk 

O;k[;ku&44 caXyk vkSj fgUnh lkfgR; dk rqyukRed v/;;u   

O;k[;ku&45 caxyk oS".ko dkO; ijEijk vkSj HkfDr dky   
   

O;k[;ku&46 caxyk oS".ko dkO; ijEijk vkSj HkfDr dky   

O;k[;ku&47 caxyk fgUnh lkfgR; dk v/;;u caf){kerk ds fodkl esa o`f) 

O;k[;ku&48 caxyk eqfLye lkfgR;k vkSj lwQh dkO; caxyk oS".ko ijEijk dk Kku izkIr 

fd;k 

O;k[;ku&49 caxyk eqfLye lkfgR;k vkSj lwQh dkO;   

O;k[;ku&50 l=h; ijh{kk fofHkUu ys[kdksa dh jpukvksa dk 

lEiw.kZ Kku izkIr fd;k 

   

O;k[;ku&51 caxyk fgUnh ukFk lkfgR; v/;;u ,oa euu 

O;k[;ku&52 cfdepUnz vkSj HkkjrsUnw   

O;k[;ku&53 ut:y bLyke vkSj fujkyk ut:y bLyke vkSj fujkyk dh 

jpukvksa dk Kku izkIr fd;k 

O;k[;ku&54 vk/kqfud caxyk fgUnh x| lkfgR; miU;kl dgkuh vk/kqfud caxyk lkfgR; dk Kku 

izkIr fd;k 

O;k[;ku&55 vk/kqfud caxyk fgUnh x| lkfgR; miU;kl dgkuh   
   

O;k[;ku&56 y?kq iz'u mÙkj dh nksgjkbZ ckSf/kd fodkl gqvk 

O;k[;ku&57 y?kq iz'u mÙkj dh nksgjkbZ   

O;k[;ku&58 vfry?kq iz'u@mÙkj v/;;u ,oa euu 
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O;k[;ku&59 iwoZ ç'ui=ksa dh nksgjkbZ euu {kerk ,oa Kku esa o`f) 

O;k[;ku&60 nksgjkbZ   
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ikB ;kstuk 

l=&2023&24 

,eŒ ,Œ fgUnh mÙkjk)Z ¼r`rh; lsesLVj½ 

iz'u i= 10&lwjnkl (MHIN-115)  

Jherh eerk 

Øe la[;k ikB~ ;kstuk ifj.kke 

O;k[;ku&1 ikB~;Øe lEca/kh tkudkjh ,oa fou; rFkk HkfDr inksa 

dh O;k[;k 

HkfDr ds lanHkZ dks tkuk 

O;k[;ku&2 eaxykpj.k ,oa lxq.kksiluk ,oa oRlyrk inksa dh 

O;k[;k 

HkDr vkSj bZ'oj ds ikjLikfjd 

lEca/kks dks tkuk 

O;k[;ku&3 vfo/kk ek;k ,oa xq: efgek ds inksa dh O;k[;k iB~u ,oa ikB~u dkS'ky dk fodkl 

O;k[;ku&4 uke efgek ,oa fcurh inksa ds inksa dh O;k[;k xq: dh efgek dk Kku izkIr fd;k 

O;k[;ku&5 fcurh inksa dh O;k[;k ,oa vH;kl dk;Z lxq.k HkfDr dks tkuk 

iB~u ,oa ikB~u dkS'ky dk fodkl 

fd;k 

   

O;k[;ku&6 HkXonkJ;ds inksa  ,oa Hkkoh inksa dh O;k[;k v/;;u ,oa euu 

O;k[;ku&7 oSjkX; inksa ,oa eu&izckS/k inksa dh O;k[;k vkfLrd&Hkkouk dk fodkl gqvk 

O;k[;ku&8 fpr~&cqf)&laokn ,oa gfj foeq[k&fuUnk vkRe Kku ds ek/;e ls lRlax 

efgek dk Kku izkIr fd;k 

O;k[;ku&9 lRlax&efgek ,oa fLFkr&izK vkRe vuqHkwfr dk Kku 

O;k[;ku&10 vkRe Kku ,oa vH;kl dk;Z   
   

O;k[;ku&11 xksdqy yhyk esa d`".k tUe ds inksa dh O;k[;k Jh d`".k dh HkfDr dk Kku izkIr 

fd;k 

O;k[;ku&12  'kS'opfjr inksa dh O;k[;k iB~u ,oa ikB~u dkS'ky dk fodkl 

O;k[;ku&13 cyxksiky inksa dh O;k[;k Jh d`".k ds cky :I dh lHkh 

ØhM+kvksa dk Kku izkIr fd;k 

O;k[;ku&14 ek[ku pksjh ds inksa dh O;k[;k HkfDr&Hkkouk dk fodkl gqvk 

O;k[;ku&15 ek[ku pksjh ds inksa dh O;k[;k   
   

O;k[;ku&16 o`Unkou yhyk esa o`Unkou izLFkku inksa dh O;k[;k d`".k dh fofHkUu yhykvksa dk 

v/;;u fd;k 

O;k[;ku&17 xksnksgu ,oa xksspkj.k inksa dh O;k[;k   

O;k[;ku&18 dkyhneu inksa dh O;k[;k   
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O;k[;ku&19 eqjyh ds inksa dh O;k[;k iB~u ,oa ikB~u dkS'ky dk fodkl 

gqvk 

O;k[;ku&20 dejh ds inksa dh O;k[;k   
   

O;k[;ku&21 phj&pj.k inksa ,oa xksoZ)u inksa dh O;k[;k eqjyh ds egRo dks tkuk 

O;k[;ku&22 vH;kl dk;Z   

O;k[;ku&23 jkl yhyk ds inksa dh O;k[;k jk/kk d`".k dh HkfDr ds ek/;e ls 

jky& yhyk ds egkRe dks tkuk 

O;k[;ku&24 iu?kj yhyk ds inksa ,oa nku yhyk ds inksa dh O;k[;k   

O;k[;ku&25 iz;kstuewyd dk;Z   
   

O;k[;ku&26 xksfidk vuqjkx inksa ,oa :i o.kZu inksa dh O;k[;k nku ds egRo dks tkuk 

O;k[;ku&27 us= vuqjkx inksa dh O;k[;k   

O;k[;ku&28 jk/kk d`".k esa izFke feyu ds inksa dh O;k[;k   

O;k[;ku&29 xk:M+h d`".k inksa dh O;k[;k iB~u ,oa ikB~u dkS'ky dk fodkl 

fd;k 

O;k[;ku&30 xk:M+h d`".k inksa dh O;k[;k   
   

O;k[;ku&31 ekrk dh lh[k inksa dh O;k[;k d`".k n'kZu ds tkuk 

O;k[;ku&32 d`".k n'kZu inksa dh O;k[;k Jh d`".k ds izfr jk/kk ds izse dks 

tkuk 

O;k[;ku&33 d`".k n'kZu inksa dh O;k[;k   

O;k[;ku&34 jk/kk dk vuqjkx inksa dh O;k[;k   

O;k[;ku&35 migkl ,oa lglk inksa dh O;k[;k   
   

O;k[;ku&36 C;kt feyu ,oa Hkze inksa dh O;k[;k Jh d`".k dh HkfDr ds egRo dks 

tkuk 

O;k[;ku&37 iz;kstuewyd dk;Z&2 ,oa 'kadk fuokj.k   

O;k[;ku&38 ,dfu"Bk inksa dh O;k[;k   

O;k[;ku&39 y?kqeku yhyk ,oa d`".k xksfidk inksa dh O;k[;k v/;;u ,oa euu 

O;k[;ku&40 eku yhyk inksa dh O;k[;k Nk=kvksa dksa ewY;kadu izfØ;k ds 

egRo dk Kku izkIr fd;k 

   

O;k[;ku&41 [kf.Mrk izdj.k inksa dh O;k[;k   

O;k[;ku&42 e/;e eku ,oa cM+h ekuyhyk ds inksa dh O;k[;k   

O;k[;ku&43 l=h; ijh{kk ewY;kadu%  

O;k[;ku&44 clUrksRlo inksa dh O;k[;k v/;;u ,oa euu 
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O;k[;ku&45 vkykspukRed iz'u&d`".k HkfDr dkO; ijEijk vkSj 

izo`fr;k¡ 

  

   

O;k[;ku&46 lqjnkl dk izkekf.kd thou&ò= tUekU/krk dk iz'u lwjlkxj lkfgR; ygjh ,oa 

lwjljkoyh dh jpukvksa dk iw.kZ 

Kku izkIr fd;k 

O;k[;ku&47 lwjlkxj izfrik| vkSj izekf.kdrk   

O;k[;ku&48 lkfgR;ygjh % izfrik| vkSj izekf.kdrk   

O;k[;ku&49 lwjljkoyh izfrik| vkSj izkekf.kdrk   

O;k[;ku&50 lwjnkl dh HkfDr Hkkouk HkfDr ds fofHkUu :iksa dk Kku 

izkIr gqvk 

   

O;k[;ku&51 nk'kZfed psruk] lkSUn;Z o.kZu   

O;k[;ku&52 nk'kZfed psruk] lkSUn;Z o.kZu   

O;k[;ku&53 Jaxkj] o.kZu] okRlY; o.kZu okRlY; ,oa Jaxkj o.kZu dk Kku 

izkIr fd;k 

O;k[;ku&54 Jaxkj] o.kZu] okRlY; o.kZu   

O;k[;ku&55 czt laLd`fr ,oa yksdkpkj O;ogkfjd Kku ikzIr fd;k 
   

O;k[;ku&56 y?kq iz'u mÙkj dh nksgjkbZ   

O;k[;ku&57 y?kq iz'u mÙkj dh nksgjkbZ   

O;k[;ku&58 oLrqfu"B iz'u   

O;k[;ku&59 iwoZ ç'ui=ksa dh nksgjkbZ ckSf)d fodkl 

O;k[;ku&60 iwoZ ç'ui=ksa dh nksgjkbZ   

 

mailto:akmshahabad@yahoo.com

