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Ms. Tanvi 

M.Com 2nd Semester 

Session : 2023-2024 

Paper- Human Resource Management (MC-201) 

Sr. No. LESSON PLAN LEARNING 

OUTCOMES 

Week:1  Student will be able to 

L-1 Introduction to HRM : Meaning , Need and Objective,  

Scope and Importance 

Understand  

L-2 Functions and Models of HRM,  HRM Theories Understand  

L-3 Organizational Design of HR Department and 

Approaches 

Understand  

L-4 HR Policy : Objective and Principle Understand  

Week:2   

L-5 Roles and Skills of HR Manager,  Competency and Job 

Carrier of HR 

Understand  

L-6 Global HRM : Meaning , Need , Difference between 

Domestic and International HRM 

Understand  

L-7 Factors affecting and  HR Functions  Global HRM Understand  

L-8 Presentation Improve 

CommunicationSkills 

Week:3   

L-9 HR Planning : Meaning , Need, Objective  and Factors 

affecting HRP 

Understand  

L-10 Process , Levels and Problems in HRP Understand  

L-11 Human Resource Information System : Meaning, Need , 

Objective and  Functions 

Understand  

L-12 Presentation Improve Communication 

Skills 

Week:4   

L-13 Computerized HRIS and its Critical Analysis Understand  

L-14 Job Analysis : Meaning , Objectives and its Uses Understand  

L-15 Job Description : Meaning , Features and its Preparations Understand  

L-16 Job specifications and Job Design and its Methods Understand  

Week:5   
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L-17 Recruitment : Meaning , Importance , Factors Affecting Understand  

L-18 Sources and Process of Recruitment Understand  

L-19 Methods and Challenges of Recruitment Understand  

L-20 Selection : Meaning , Techniques and Process Understand  

Week:6   

L-21 Type of Selection Tests and Interview Process Understand 

L-22 Induction : Meaning , Objectives ,Procedure and 

Problems 

Understand  

L-23 Placement : Meaning , Importance , Principles and  

Problems in Placements 

Understand  

L-24 Class Test Evaluate 

Week:7   

L-25 Promotion :Meaning , Purpose and Principles 

Demotions and its Causes 

Understand  

L-26 Transfer: Meaning , Purpose and Types Understand  

L-27 Separation : Downsize , Internal and External 

Outplacement 

Understand  

L-28 Presentation Improve Communication 

Skills 

Week:8   

L-29 Employee Training: Meaning, Types and Methods of 

Training 

Understand  

L-30 Evaluation of Training Program : Principles and 

Techniques 

Understand  

L-31 Executive Development :Meaning , Feature and 

Importance 

Understand  

L-32 Process , Approaches,  Techniques and Principles of  

Executive Development 

Understand  

Week:9   

L-33 Carrier Development : Meaning , Factors ,Stages and 

Challenges in Carrier Development 

Understand  

L-34 Carrier Planning : Meaning , Objective and Steps Understand  

L-35 Carrier Management and its Models Understand  

L-36 Presentation Improve Communication 

Skills 

Week:10   

L-37 Performance Appraisal: Meaning, Objectives and 

Methods of Performance Appraisals 

Understand  

L-38 Process of Performance Appraisals Understand  

L-39 Potential Appraisal : Meaning , Objective and  

Techniques of Potential Appraisals 

Understand  

L-40 Employee Empowerment: Meaning and Steps Understand  

Week:11   

L-41 Quality of Work Life: Meaning , Scope ,  Principles and 

Role of QWL 

Understand  
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L-42 Compensation Management: Meaning, Objective and 

Significance 

Understand  

L-43 Theories of Compensation Understand  

L-44 Wage and Salary Administration: Meaning and Method 

of wage payment 

Understand  

Week:12   

L-45 Incentive Plan: Meaning, Features and Types of Wage 

Incentive Plan 

Understand  

L-46 Fringe Benefits: Meaning, Objective and Types Understand  

L-47 Presentation Improve Communication 

Skills 

L-48 Job Satisfaction: Meaning and Factors Influencing and  

Consequences in Job Satisfaction 

Understand  

Week:13   

L-49 Job Satisfaction Theories Understand  

L-50 Stress Management: Meaning ,Nature and  Levels of 

Stress 

Understand  

L-51 Sources , Consequences and  Coping Strategies for Stress Understand  

L-52 Class Test Evaluate 

Week:14 Revision  

L-53 Revision Clear Doubts 

L-54 Revision  Clear Doubts 

L-55 Revision Clear Doubts 

L-56 Revision Clear Doubts 

Week:15 Revision  

L-57 Revision Clear Doubts 

L-58 Revision Clear Doubts 

L-59 Revision  Clear Doubts 

L-60 Revision Clear Doubts 
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International Business Environment 

MC-202 

Session : 2023-2024 

M.COM. 2nd semester 

Ms. Shivani Sharma 

 

Sr. No. LESSON PLAN LEARNING 

OUTCOMES 

WEEK:1  Students will be able to 

L 1 Introduction of international business Understand 

L 2 Meaning and feature of international business Understand  

L 3 Objectives and scope of international business Understand  

L 4 Framework to analysis international business 

environment 

Understand 

WEEK:2   

L 5 Features of MNC Understand  

L 6 Approaches of MNC Understand 

L 7 Advantages and disadvantages of MNC Understand  

L 8 Transnational corporations Understand  

WEEK:3   

L 9 Technological environment Understand  

L 10 Impact of technology and transfer of technology Understand  

L 11 Policy on technology transfer Understand  

L 12 Foreign Investment Understand 

WEEK:4   

L 13 Government policy Understand  

L 14 Policy regarding foreign investment Understand  

L 15 Revised FDI Understand 

L 16 FDI policy and limitations of foreign capital Understand 

Week 5   

L 17 GATT and WTO Understand 

L 18 Objective of WTO Understand  

L 19 WTO agreement Understand 

L 20 TRIPS Understand 

WEEK:6   

L 21 Doha declaration Understand  

L 22 Trading blocs Understand 

L 23 UNCTAD ; Objective and functions Understand  

L 24 Presentation  Improvement in 

communication skill  

WEEK:7   

L 25 Working of UNCTAD Understand 

L 26 Failure of UNCTAD Understand  

L 27 Class test Evaluation 
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L 28 Presentation  Improvement in 

communication skill  

WEEK:8   

L 29 World bank : introduction Understand 

L 30 Achievement and Failure of world bank Understand  

L 31 Class test Evaluation 

L 32 Presentation  Improvement in 

communication skill  

WEEK:9   

L 33 India and world bank Understand  

L 34 MIGA Understand 

L 35 Generalized system of preferences Understand  

L 36 ICA Understand 

Week 10   

L-37 ICAC Understand 

L 38 OPEC and EEC Understand  

L 39 Presentation  Improvement in 

communication skill  

L 40  Concepts of NAFTA and ASEAN Understand  

Week 11   

L 41 LAIA Agreement Understand 

L 42 SAARC Agreement Understand 

L 43 ESCAP Agreement Understand  

L 44 Presentation  Improvement in 

communication skill  

Week 12   

L 45 Foreign exchange market : Meaning, features and 

functions 

Understand 

L 46 Determinants and Exchange rates arrangements in India Understand  

L 47 Exchange Risk : meaning and types Understand 

L 48 Management of exchange risk Understand  

WEEK:13   

L 49 Technique for managing exchange rate risk Understand  

L 50 Conclusion by discussion Understand 

L 51 Presentation Evaluation 

L 52 Revision Improvement in 

communication skill  

WEEK:14    

L 53 Revision Clear doubt 

L 54 Revision Clear doubt 

L 55 Revision Clear doubt 

L 56 Class test Evaluation 

WEEK:15   

L-57 Revision  Clear doubts 

L-58 Revision  Clear doubts 

L-59 Revision  Clear doubts 

L-60 Revision  Clear doubts 
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Strategic Marketing 

MC-203 

Session: 2023-2024 

M.COM –2nd Semester 

Ms.Dolly  

 

Sr. No. Topic Learningoutcomes 

Week1 
 Studentswillbeableto 

L-1 Strategicmarketing:introductionandobjectives Understand 

L-2 
Factorsaffectingstrategicmarketingandformulationofmark

eting strategy 
Understand 

L-3 Strategicroleofmarketing, 

Marketingstrategy:natureandessentials 

Understand 

L-4  Distinctionbetweenstrategyandtacticsandlevelofstrategies,  Understand 

Week2   

L-5 Strategicmarketingplanning:introduction 

,thestrategicmarketingplanningprocess , 

Componentsofstrategic marketingplanning 

Understand 

L-6  Performanceanalysisof 

strategicmarketingplanningandmission statements 

Understand 

L-7 
Revision 

Clear doubts 

L-8 Corporatestrategydecisions :introduction , 

Goalsandobjectives 

Understand 

Week3   

L-9 Areasofobjectivesetting, Strategicentrybycorporation Understand 

L-10 Mergers:types, reasonsandeffective mergers Understand 

L-11 Acquisitions:nature,typesandreasons , 

Productmixandpricemix 

Understand 

L-12 Presentation Improvement 

incommunicationskill 
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Week4   

L-13 Placemixandpromotionmix , Strategies:onthebasisofscope , 

Strategies:onthebasisoflevel 

Understand 

L-14 Strategiesonthebasisofdirection Understand 

L-15 Presentation Improvement 

incommunicationskill 

L-16 Marketingenvironment:introduction , 

Microandmacroenvironment 

Understand 

Week5   

L-17 Environmentanalysisandscanning: introduction, 

Natureofenvironmentandkindsofcompetitiveforces 

Understand 

L-18 Aspectsofenvironmentalscanning , 

SWOTanalysisandOHMAEmodel  

Understand 

L-19 Test Evolution 

L-20 Presentation Improvement 

incommunicationskill 

Week6   

L-21 Toolsandtechniquesofcompetitiveanalysis, Identification of 

critical success factors under corecompetency 

Understand 

L-22 
Bostonconsultinggroupbusinessmatrix 

Understand 

L-23 Mckinseyportfoliomodel, 

Assessmentofindustryattractiveness  

Understand 

L-24 Presentation Improvement 

incommunicationskill 

Week7   

L-25 Marketsegmentation:meaningbenefitsandbases Understand 

L-26 
Targetmarketingandalternativemarkettargetingstrateg

ies, Productpositioning:meaningand steps 
Understand 

L-27 Determinantsof successfulproductpositioning Understand 

L-28 Presentation  
Improvement 

incommunicationskill 

Week8   

L-29 Entrystrategiesinnewmarket , Stepsinnew 

productdevelopment 

Understand 

L-30 Testmarketing:meaningproblemsandessentials, 

Strategiesforenteringininternationalmarkets, 

Understand 
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L-31 Presentation Improvement 

incommunicationskill 

L-32 Marketingstrategiesforgrowthmarkets:introduction Understand 

Week9   

L-33 Growthmarketstrategiesformarketleaders , 

Growthstrategiesforfollowers 

Understand 

 

L-34 Maturemarkets:introduction, Targetingthematuremarket, 

Componentsof marketingstrategyformaturemarkets 

Understand 

L-35 Revision Clear doubts 

L-36  Presentation Improvement 

incommunicationskill 

Week10   

L-37 Methodsofdifferentiationandmaturemarkets Understand 

L-38 Decliningmarkets:introduction Understand 

L-39 Strategiesfordecliningmarket, Disinvestment, 

Marketingmix:introduction 

Understand 

L-40 Presentation 
Improvement 

incommunicationskill 

Week11   

L-41 Theelementsofmarketingmix , Benefitsand 

importanceofmarketing mix 

Understand 

L-42 Expandedmarketingmixfor services,  Understand 

L-43 Factorsaffectingthemarketingmix, 

Relationshipbetweenbusinessstrategyandmarketingmix 

Understand 

L-44 Presentation,  
Improvement 

incommunicationskill 

Week12   

L-45 Genericstrategiesandcompetitive advantagestrategies Understand 

L-46 Marketingstrategyimplementation:introduction , 

Reasonsthatmakestrategyimplementationdifficult, 

Understand 

L-47 Presentation 
Improvement 

incommunicationskill 

L-48 Approachestostrategy implementation, 

Behavioralimplementation 

Understand 

Week13   
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L-49 Leadership Understand 

L-50 Presentation 
Improvement 

incommunicationskill 

L-51 
Comparisonoftransactionalandtransformationalleader

ship 
Understand 

L- 52 
Revision 

Clear doubts 

Week14   

L-53 Strategyevaluation:meaningandbarriers Understand 

L-54 Strategiccontrolandtypesof strategiccontrols Understand 

L-55 
Processandtechniquesofstrategicevaluationandcontrol 

Understand 

L-56 RoleofOrganizationalsysteminevaluation Understand 

Week15   

L-57 Revision Cleardoubts 

L-58 Revision Cleardoubts 

L-59 Revision Cleardoubts 

L-60 Revision Cleardoubts 
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Financial Management and Policy 

MC-204 

Session : 2023-2024 

M.Com. 2nd Semester 

Ms. Rajni 

 

Sr. No. Topics Learning outcomes 

Week 1  Students will be able to 

L-1 Finance, Finance functions and their approaches and Scope Understand 

L-2 Fundamental Principles, Meaning of Financial 

Management 

Understand 

L-3 Significance of Financial Management Understand 

L-4 Objectives, Scope of Financial Management Understand 

Week 2   

L-5 Financial Decisions Understand 

L-6 Financial Management Process Understand 

L-7 Functional Areas of financial Management, Functions of a 

finance Manager 

Understand 

L-8 Recent Developments in financial Management Understand 

Week 3   

L-9 Time Value of Money, Techniques for Adjusting the Time 

Value of Money 

Understand 

L-10 Numerical Questions Solve 

L-11 Compounding Technique and Discounting or Present 

Value Technique ,Practical Applications of Time value 

techniques, Measuring shareholders value creation 

Understand 

L-12 Numerical Questions Solve 

Week 4   

L-13 Capital Asset Pricing Model, International Financial 

Management 

Understand 

L-14 Meaning, Objectives Of financial plan, Principles of Sound 

financial plan 

Understand 

L-15 Estimating long-term and short-term financial Needs and 

Market value added 

Understand 

L-16 Presentations Improve 

Communication Skills 

Week 5   

L-17 Financial Planning and forecasting, Kinds of financial 

forecasting 

 

L-18 Methods of forecasting, Theories of Business forecasting Understand 

L-19 Numerical Questions Solve 
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L-20 Sales forecast and Growth maximization Understand 

Week 6   

L-21 Introduction about various sources of Raising Short term 

and long term funds 

Understand the concept 

L-22 Ownership and Creditor Ship Securities Understand 

L-23 Specialized financial institutions, Investing Private Equity 

and Convertibles 

Understand 

L-24 Presentations Improve 

Communication Skills 

Week7   

L-25 Meaning and Significance of Cost of Capital, Computation 

of Cost of Specific Sources of Finance 

Understand 

L-26 Nature of Cash Management, Determining Optimum Cash 

Balance, Cash Management Models 

Understand 

L-27 Numerical Questions Solve 

L-28 Presentations Improves 

communication skills 

Week 8   

L-29 Meaning, Importance and kinds of Working capital Understand 

L-30 Methods of Estimating Working capital Requirements Understand 

L-31 Numerical Questions Solve 

L-32 Determining the Working Capital financing mix Understand and solve 

Week 9   

L-33 Meaning and Objectives of Receivables Management Understand 

L-34 Numerical Questions Solve 

L-35 Forecasting the Receivables ,Formulation and Executing 

Credit and Collection Policy 

Understand 

L-36 Factoring and Receivables Management Understand 

Week 10   

L-37 Financing of Working Capital, Financing of long term and 

short term Working Capital 

Understand 

L-38 Working capital Finance Banks Understand 

L-39 Numerical Questions Solve 

L-40 Presentations Improve 

Communication Skills 

Week 11   

L-41 Meaning , Nature, Importance of Capital Budgeting and 

Process of Capital Budgeting, Kinds of Capital Budgeting 

Decisions 

Understand 

L-42 Methods of Evaluation of Capital Budgeting, Net present 

value versus Internal Rate of Return 

Understand 

L-43 Numerical Questions Solve 

L-44 Numerical Questions Solve 

Week 12   

L-45 Terminal value or modified internal rate of return Understand and solve 
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L-46 factors influencing capital expenditure decisions Understand 

L-47 Limitations of Capital Budgeting Decisions, Impact of 

Inflation on Investment Decisions 

Understand 

L-48 Presentations Improve 

Communication Skills 

Week 13   

L-49 Meaning of Risk and Uncertainty, Causes of Risks Understand 

L-50 Numerical Questions Solve 

L-51 Uncertainty in Investment Decisions Understand 

L-52 Presentations Improve 

Communication Skills 

Week 14   

L-53 Numerical Questions Solve 

L-54 Measuring the risk involved in investing decisions Understand 

L-55 Numerical Questions Solve 

L-56 Presentations Improve 

Communication Skills 

Week 15   

L-57 Presentations Improve 

Communication Skills 

L-58 Presentations Improve 

Communication Skills 

L-59 Presentations Improve 

Communication Skills 

L-60 Presentations Improve 

Communication Skills 
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Corporate Accounting  

MC-205 

Session: 2023-24   

M.Com.- 2nd semester 

Dr. Rozy 

Sr. No. LESSON PLAN LEARNING 

OUTCOMES 

WEEK:1 Issue of shares Student will be able to 

L-1 Shares-meaning and types Understand  

L-2 Book building Understand  

L-3 Procedure for issuing shares and Journal entries of 

issue of shares 

Understand  

L-4 Over subscription of shares, Calls in arrears  and calls 

in advance 

Understand and solve  

WEEK:2   

L-5 Forfeiture  of shares, Securities premium settlement 

and entries 

Understand and solve  

L-6  Understand and solve  

L-7 Forfeiture of shares with over subscription- Numerical 

questions, Valuation of shares- meaning,  need and 

factors 

Understand and solve  

L-8 Numerical questions  Solve  

WEEK:3   

L-9 Methods of valuation of shares- Net assets basis Understand and solve  

L10 Earning capacity method, Numerical questions Understand and solve  

L-11 Fair value method , Numerical questions Solve  

L-12 Presentations  Improve communication 

skills  

WEEK:4   

L-13 Introduction to final accounts of companies Understand 

L-14 Books of accounts to be maintained by companies  Understand 

L-15 Form and contents of statement of profit & loss, 

Balance sheet   

Understand 

L-16 Divisible profits and dividend, Numerical questions Understand and solve 

WEEK:5   

L-17 Numerical questions  Understand and solve  

L-18 Amalgamation- meaning and features  Understand  

L-19 Purchase consideration-Methods of calculating 

purchase considerations  

Understand  
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L-20 Accounting treatment in the books of transferor and 

transferee 

Understand  

WEEK:6   

L-21 Numerical questions  Understand and solve  

L-22 Numerical questions  Understand and solve  

L-23 Meaning of Reconstruction , Internal Reconstruction 

and external Reconstruction 

Understand and explain 

L-24 Revision  Clear doubts 

WEEK:7   

L-25 Accounting treatment for  Internal reconstruction Understand  

L-26 Numerical questions Understand and solve 

L-27 Human Resource accounting meaning, Methods of 

calculating HRA 

Understand 

L-28 Presentations  Improve communication 

skills  

WEEK:8   

L-29 Theories of HRA Understand 

L-30 Advantages and disadvantages of Human resource 

accounting 

Understand 

L-31 Basic terms of lease Accounting Understand 

L-32 Presentations  Improve communication 

skills  

WEEK:9   

L-33 Advantages and disadvantages of Lease Accounting  Understand 

L-34 Accounting Treatment in lease Accounting  Understand 

L-35 Accounting treatment in the books of lessor and lessee Understand 

L-36 Numerical questions Understand and solve 

WEEK:10   

L-37 Numerical questions Understand and solve 

L-38 Introduction to holding and secondary company, 

Consolidated Balance sheet 

Understand 

L-39 Pre and post-acquisition profit Understand 

L-40 Presentations  Improve communication 

skills  

WEEK:11   

L-41 Treatment of fictitious assets, Treatment of unrealized 

profit 

Understand  

L-42 Treatment of contingent liabilities Understand  

L-43 Presentations  Improve communication 

skills  
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L-44 Revaluation of assets and liability Practice and solve  

WEEK:12   

L-45 Treatment of Bonus shares Practice and solve 

L-46 Treatment of dividend, Debenture Practice and solve 

L-47 Presentations  Improve communication 

skills  

L-48 Treatment of additional shares, Consolidated Financial 

statements 

Practice and solve  

WEEK:13   

L-49 Meaning of Corporate reporting Understand  

L-50 Financial information and user of financial 

information, Current practices- periodic reporting 

Understand  

L-51 Segment reporting, Social reporting Understand  

L-52 Revision  Clear doubts  

WEEK:14   

L-53 Harmonization in Corporate reports, Corporate social 

responsibility 

Understand  

L-54 Social accounting-approaches and measurement of 

social cost benefit  

Understand  

L-55 Presentations  Improve communication 

skill 

L-56 Presentations  Improve communication 

skill 

WEEK:15   

L-57 Presentations  Improve communication 

skill 

L-58 Presentations  Improve communication 

skill 

L-59 Presentations  Improve communication 

skill 

L-60 Presentations  Improve communication 

skill 
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Business Statistics 

MC-206 

Session : 2023-2024 

M.Com. 2nd semester 

Ankita Hans 

 

Sr. No. LESSON PLAN LEARNING 

OUTCOMES 

WEEK:1  Student will be able to 

L-1 Multiple Correlation-Meaning Understand  

L-2 Numerical Problems Solve 

L-3 Partial Correlation-Introduction and Numerical 

Question 

Understand and Solve 

L-4 Numerical Problems Solve 

WEEK:2   

L-5 Multiple Regression Analysis-Introduction Solve 

L-6 Methods to Obtain Multiple regression equation- By 

Normal equations 

Clear Doubts 

L-7 Numerical Problems Understand 

L-8 Numerical Problems Understand  

WEEK : 3   

L-9 Multiple Regression equation in terms of Simple 

Correlation coefficients 

Understand 

L-10 Numerical Problems Solve 

L-11 Numerical Problems Solve 

L-12 Numerical Problems Solve 

WEEK 4   

L-13 Index Numbers -1- Introduction, Types and Problems 

in the construction of Index Numbers 

Understand  

L-14 Methods of Constructing Index Numbers: Numerical 

Problems 

Understand  and Solve 

L-15 Numerical Problems Solve 

L-16 Numerical Problems Solve 

WEEK:5   

L-17 Revision Clear Doubts 

L-18 Test of Adequacy of Index Numbers: Numerical 

Problems 

Understand and Solve 
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L-19 Numerical Problems Solve 

L-20 Numerical Problems Solve 

WEEK:6   

L-21 Specific Problems Regarding construction Index 

Numbers 

Understand 

L-22 Numerical Problems Solve 

L-23 Numerical Problems Solve 

L-24 Numerical Problems Solve 

WEEK:7   

L-25 Time series Analysis: Meaning and components Understand 

L-26 Methods of Measuring Trends: Freehand curve 

method and semi average method 

Understand 

L-27 Numerical Problems Solve 

L-28 Numerical Problems Solve 

WEEK:8   

L-29 Methods of Measuring trends: Moving average and 

least square method 

Understand  

L-30 Numerical problems Solve 

L-31 Numerical problems Solve 

L-32 Time Series Analysis II, Measurement of seasonal 

variations: simple and moving average 

Clear doubts 

WEEK:9   

L-33 Numerical problems Solve 

L-34 Numerical problems Solve 

L-35 Measurement of seasonal variations: Ratio to moving 

average , Ratio to trend method, Link relative method: 

Numerical problems 

Understand and Solve 

L-36 Numerical problems Solve 

WEEK :10   

L-37 Probability: Introduction and basic concept Understand  

L-38 Numerical problems Solve 

L-39 Addition theorem of Probability : Numerical problems Understand and Solve 

L-40 Multiplication Theorem of Probability: Numerical 

problems 

Understand and Solve 

WEEK:11   

L-41 Byes’ Theorem: Numerical problems Solve 

L-42 Numerical problems Solve 

L-43 Probability distribution: Numerical problems Understand and Solve 

L-44 Numerical problems Solve 

WEEK:12   
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L-45 Probability distribution : Binomial distribution and 

Poisson 

Understand  

L-46 Numerical problems Solve 

L-47 Numerical problems Solve 

L-48 Revision Clear doubts 

WEEK:13   

L-49 Probability distribution: Normal  Understand 

L-50 Numerical problems Solve 

L-51 Revision Clear Doubts 

L-52 Numerical problems Solve 

WEEK:14   

L-53 Revision Clear doubts 

L-54 Presentation Improve Communication 

Skills 

L-55 Revision Clear doubts 

L-56 Presentation Improve Communication 

Skills 

WEEK:15   

L-57 Revision  Clear doubts 

L-58 Presentation Improve Communication 

Skills 

L-59 Revision  Clear doubts 

L-60 Presentation Improve Communication 

Skills 
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Ms.Tanvi 

M.Com. 4th  Semester 

Session : 2023-2024 

Paper- IT and E-Commerce 

 

Sr.No. LESSONPLAN LEARNING 

OUTCOMES 

WEEK:1  Student will be able to 

L-1 E-Commerce :Meaning, Features and Elements of E–

Commerce 

Understand 

L-2 Types of E-commerce Models Understand 

L-3 Benefits and Limitations of E-commerce Understand 

L-4 Business Applications of E-commerce Understand 

WEEK:2   

L-5 Business model in E-commerce: E-shop- Meaning, Factors 

affecting , Advantages and Disadvantages 

Understand 

L-6 Online Shopping: Meaning, Factors, Process and 

Precautions  

Understand 

L-7 E–procurement: Meaning, Advantages, Disadvantages, 

Components 

Understand 

L-8 Process of E-procurement, Benefits and its Impact Understand 

WEEK:3   

L-9 E-Auction: Meaning, Types, Benefits and Limitations Understand 

L-10 Process of E-Auctions, Frauds involved in E-Auctions  and 

its protection 

Understand 

L-11 Mobile Auction: Meaning, Benefits and Limitations Understand 

L-12 Class Test Evaluate 

WEEK:4   

L-13 Value Chain Integrator: Meaning, Types and Applicability 

in e-commerce 

Understand 

L-14 Business Models in E-commerce Understand 

L-15 Electronic Payment System: Meaning, Process, Merits and 

Demerits 

Understand 

L-16 Methods of Electronic Payment System Understand 

WEEK:5   

L-17 E- Banking: Meaning, Types, Advantages and 

Disadvantages 

Understand 

L-18 Online Fund Transfer Scheme: Meaning and its various 

types 

Understand 
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L-19 Presentation Improve 

Communication Skills 

L-20 Online Share Market Operations: Stock market, Its 

functions and types 

Understand 

WEEK:6   

L-21 Online Marketing :Meaning, Advantages and 

Disadvantages 

Understand 

L-22 Specialized areas of internet marketing: Web Marketing 

E-mail marketing, Online advertising, Social Media 

Marketing 

Understand 

L-23 Web Based Advertising: Meaning, Types, Methods and 

Important Issues 

Understand 

L-24 Presentation Improve  

Communication Skills 

WEEK:7   

L-25 Online Research Tools: Meaning and Methods Understand 

L-26 Secondary and Primary Market Research Resource   Understand 

L-27 Research Surveys: Meaning, Merits and Demerits Understand 

L-28 Class Test Evaluate 

WEEK:8   

L-29 Data Analysis and Reporting Tools- CRM: Meaning, 

Features, Merits and Demerits 

Understand 

L-30 ERP and SAP: Meaning, Modules, Functions, Merits and 

Demerits 

Understand 

L-31 SPSS and DBMS: Meaning, Merits and Demerits Understand 

L-32 Presentation Improve  

Communication Skills 

WEEK:9   

L-33 Cyber Laws in E-commerce: Act and Indian Cyber Crimes Understand 

L-34 Social Networking and Marketing Media: Meaning, 

Benefits, Demerits 

Understand 

L-35 Electronic and Viral Retailing: Meaning, Elements, 

Challenges, Benefits 

Understand 

L-36 Presentation Improve  

Communication Skills 

WEEK:10   

L-37 Cloud Computing: Meaning, Types and Infrastructure Understand 

L-38 Advantages, Disadvantages, Applications and Problems of 

cloudcomputing 

Understand 

L-39 Security Risk of E-Commerce and Risk Management 

Approach 

Understand 

L-40 E-Commerce Security and Policy Frameworks Understand 

WEEK:11   

L-41 Presentation Improve  

Communication Skills 
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L-42 Privacy Issues in Electronic Commerce: Technical and 

Non-Technical Components 

Understand 

L-43 Types of Securities: Biometric and Non-Biometric, 

Physical, Software 

Understand 

L-44 Cryptography Methods and Protocols for Securing E-

Commerce 

Understand 

WEEK:12   

L-45 Secure Socket Layer Understand 

L-46 Presentation Improve  

Communication Skills 

L-47 Electronic Transaction Securities Understand 

L-48 Class Test Evaluate 

WEEK:13   

L-49 Data Mining in Social Networking: Meaning and Data 

Mining Tasks 

Understand 

L-50 Business Applications in Data Mining Understand 

L-51 Parameters and Approaches in Mining Understand 

L-52 Presentation Improve  

Communication Skills 

Week:14 Revision  

L-53 Revision Clear Doubts 

L-54 Revision  Clear Doubts 

L-55 Revision Clear Doubts 

L-56 Revision Clear Doubts 

Week:15 Revision  

L-57 Revision Clear Doubts 

L-58 Revision Clear Doubts 

L-59 Revision  Clear Doubts 

L-60 Revision Clear Doubts 

 

 

 

 

Corporate Tax Planning and Management 
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MC-402 

Session : 2023-24 

M. Com. 4th Semester 

Ms. Rajni 

 

Sr. No. Lesson plan LEARNING OUTCOMES 

WEEk:1   

L-1 Introduction of Tax planning Understand 

L-2 Meaning of Tax Avoidance and Tax Evasion Understand 

L-3 Tax Implications of Tax Planning Understand 

L-4 Difference between Tax Planning and Tax Evasion Understand 

WEEK:2   

L-5 Difference between Tax Planning and Tax Avoidance Understand 

L-6 Difference between Tax Avoidance and Tax Evasion Understand 

L-7 Requisite of Successful Tax Planning, limitations of 

Tax Planning 

Understand 

L-8 Tax management Understand 

WEEK:3   

L-9 Tax planning regarding new business Understand 

L-10 Meaning of Tax Planning regarding New Business and 

Numerical Questions 

Understand and solve 

L-11  Form of Organization, Sole Proprietorship Understand 

L-12 Tax Planning for Sole Proprietorship and Joint Hindu 

family and Numerical Questions 

Understand and solve 

WEEK:4   

L-13 Tax Planning for Joint Hindu family Understand 

L-14  Partnership firms and Company, Cooperative forms of 

Organization 

Understand 

L-15 Tax factors Affecting choice of form of Organization Understand 

L-16 Presentation  Improves communication 

skills 

WEEK:5   

L-17 Locationand Nature of Business Understand 

L-18 Numerical questions Solve 

L-19 Computation of Total Income and Tax liability of 

Company 

Understand 

L-20 Numerical questions Solve 

Week6   

L-21 Tax Planning and Financial Management Decisions Understand 

L-22 Capital Structure Decision Understand 

L-23 Tax considering in deciding Capital Structure Understand 

L-24 Presentation  Improves communication 
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skills 

WEEK:7   

L-25 Divided policy, Factors affecting divided policy Understand 

L-26 Divided Policy and Tax Consideration Understand 

L-27 Inter-corporate divided Understand 

L-28 Presentation  Improves communication 

skills 

WEEK:8   

L-29  Bonus shares, Tax planning in Respect of Bonus 

Shares 

Understand 

L-30 Presentation  Improves communication 

skills 

L-31 Various Special Tax provisions, Undertaking in free 

Trade Zone 

Understand 

L-32 Class test Evaluation 

WEEK:9   

L-33 Newly Established Units in Special Economic Zone Understand 

L-34 Infrastructure Telecommunication, Power sector , 

Industrial park Undertaking Area’s 

Understand 

L-35 Numerical questions Solve 

L-36 Presentation  Improves communication 

skills 

WEEK:10   

L-37  Tax planning and Management Decisions Understand 

L-38 Lease and Types of lease, Tax considering Regarding 

Own and lease 

Understand 

L-39 Tax planning in Respect of Own and lease Understand 

L-40 Presentation  Improves communication 

skills 

Week 11   

L-41 Sale of Assets of Scientific Research and Tax 

Treatment of Sale of Assets of Scientific Research 

Understand 

L-42 Numerical questions Solve 

L-43 Make or Buy Decision and Tax Considering Understand 

L-44 Factors of Make and Buy Understand 

Week 12   

L-45 Numerical questions Solve 

L-46 Presentation  Improves communication 

skills 

L-47 Shut Down and Continue  Understand 

L-48 Tax Planning for Shut Down or Continue Understand 

Week13   

L-49 Presentation  Improves communication 

skills 

L-50 Tax Issues Related to Business Restructuring Understand 
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L-51 Tax Issues Related to the Amalgamation of Company Understand 

L-52 Numerical questions Solve 

WEEK:14   

L-53 Tax Issues Related to Demerger Understand and Solve 

L-54 Tax Issues and Planning in Respect of Merger Understand and Solve 

L-55 Tax Issues and Planning in respect of Acquisition Understand and Solve 

L-56 Presentation  Improves communication 

skills 

WEEK:15   

L-57 Presentation  Improves communication 

skills 

L-58 Presentation  Improves communication 

skills 

L-59 Presentation  Improves communication 

skills 

L-60 Presentation  Improves communication 

skills 
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Consumer Behaviour 

MC-411 

Session: 2023-2024 

M.COM 4th semester 

Ms. Shivani Sharma 

 

 

Sr.  No. LESSON PLAN LEARNING 

OUTCOMES 

WEEK:1  Student will be able to 

L-1 Consumer Behaviour ; introduction  Understand  

L-2 Determinants and process of  Consumer Behaviour Understand  

L-3 Importance of Consumer Behaviour Understand  

L-4 Consumer Decision Making process and Processing  of 

Information 

Understand  

WEEK:2   

L-5 Meaning and Nature of Information Research Understand  

L-6 Information Search Process Understand  

L-7 Pre Purchase Evaluation process Model Understand 

L-8 Assessment of evaluation process Understand  

WEEK:3   

L-9 Consumer Behaviour Model Understand  

L-10 Nicosia Model, Howard Sheth model  Understand 

L-11 Engel ,Blackwell and Kollat's Multi Mediation Model Understand  

L-12 Economic and learning model, Psycho Analytical Model 

and Sociological Model 

Understand  

WEEK:4   

L-13 Meaning and Features of Motivation, Elements of 

Motivation 

Understand  

L-14 Motivation Models Understand  

L-15 Importance and types of Motivation Understand  

L-16 Motivation Search Understand  

WEEK:5   

L-17  Perception, Perceptual Errors in Selection of Stimuli Understand  

L-18 Factors Affecting Perception Understand  

L-19 Concept of Perceptual Process Understand  

L-20 Concept of Attention and Perceived Risk Understand  

WEEK:6   

L-21 Presentation Improvement in 

communication skill  

L-22  Concept of Learning Principles of Learning Understand  
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L-23 Learning and Behavioral Relationships  Understand  

L-24 Learning process Understand  

WEEK:7   

L-25 Attitude and its Components, Factors Affecting Attitude Understand  

L-26 Presentation Improvement in 

communication skill  

L-27 Measurement of Attitude Understand 

L-28 Marketing Strategies for Attitude Change and  Barriers to 

Change Attitude 

Understand  

WEEK:8   

L-29 Personality and Consumer Behavior, Determinants of  

Personality 

Understand  

L-30 Presentations  Improvement in 

communication skill  

L-31 Theories of Personality Understand  

L-32 Self Concept Understand  

WEEK:9   

L-33 Life Style and its Determinants ,Life style and Consumer 

Behavior 

Understand  

L-34 Presentations  Improve communication 

skills 

L-35 Self-Concept and Consumer Behaviour Understand  

L-36 Concept of Self Esteem and Measurements of Self Concept Understand  

WEEK:10   

L-37 Group and Its Concept, Types of Group Understand  

L-38 Presentations  Improve communication 

skills 

L-39 Diffusion of Innovation  and Adoption Process Understand  

L-40 Culture and Sub Culture Understand  

WEEK:11   

L-41 Variation in Cultural Values Understand  

L-42 Presentations  Improve communication 

skills 

L-43 Types of Sub Culture Understand 

L-44 Social Class and Consumer Behaviour, Life style of Social 

Class 

Understand  

WEEK:12   

L-45 Culture values and Its Dimensions Understand 

L-46 Culture Variations, Global group Understand  

L-47 Presentations  Improve communication 
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skills 

L-48 Opinion Leadership, Opinion Leadership Measurement 

Techniques  

Understand  

WEEK:13   

L-49 Diffusion process and Elements of  Diffusion Process Understand  

L-50 Adoption Process and elements of diffusion process Understand 

L-51 Stages of Adoption Process Understand  

L-52 Importance of Adoption Process Understand  

WEEK:14   

L-53 Consumer Innovation Understand  

L-54 Revision Clear doubts 

L-55 Revision Clear doubts 

L-56 Revision Clear doubts 

WEEK:15   

L-57 Revision Clear doubts 

L-58 Revision Clear doubts 

L-59 Revision Clear doubts 

L-60 Revision Clear doubts 
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Rural Marketing  

MC-412 

Session: 2023-24 

M.com 4h semester 

Ankita Hans 

 

Sr. No. LESSON PLAN LEARNING 

OUTCOMES 

WEEK:1  Student will be able to 

L-1 Rural Marketing- Meaning, Nature of Rural marketing Understand  

L-2 Phases and problems  of  Rural Marketing Understand  

L-3 Opportunities in Rural Marketing Understand  

L-4 Role of Rural Marketing and Difference between Rural 

and Urban market 

Understand 

WEEK:2   

L-5 Rural Marketing Environment : Introduction Understand  

L-6 Factors affecting Rural Marketing: Internal 

Environment, External Environment 

Understand  

L-7 Importance of studying Rural marketing Environment  Understand 

L-8 Revision Clear doubts 

WEEK : 3   

L-9 Rural Marketing Research: Meaning and objectives 

and scope   

Understand 

L-10 Rural Marketing Research Process, Importance, 

Limitations and Precautions Related to Rural Market 

research 

Understand 

L-11 Sources of Data Collection in Rural Areas and 

Methods of Rural Marketing research 

Understand  

L-12 Presentation Improve  

Presentation Skills 

WEEK 4   

L-13 Rural Consumer Behavior : Meaning and Features Understand  

L-14 Rural Consumer Behavior Process and Determinants of Understand  
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Rural Consumer Behavior 

L-15 Revision Clear doubts 

L-16 Reasons and Problem for Studying Rural Consumer 

Behavior and  consumer adoption process 

Understand  

WEEK:5   

L-17 Rural Markets Segmentation: Meaning, Pre-Requisites 

for effective Rural Market Segmentation  

Understand 

L-18 Philosophies and Importance of Rural Market 

Segmentation and Bases for Segmenting Rural 

Consumer Market 

Understand  

L-19 Rural Segmentation Strategies: Undifferentiated , 

Differentiated and concentrated 

Understand  

L-20 Presentation Improve  

Communication Skills 

WEEK:6   

L-21 Rural Marketing Strategies: Segmentation and 

Competitive 

Understand 

L-22 Rural Marketing Strategies: Product and Price Understand  

L-23 Rural Marketing Strategies: Distribution and 

Promotion 

Understand  

L-24 Rural Marketing Strategies: Hiring and Social Strategy Understand 

WEEK:7   

L-25 New Product Development : Introduction and 

objectives 

Understand 

L-26 Process and challenges of New Product Development Understand  

L-27 Reasons for Failure of New Product Understand  

L-28 Revision Clear Doubts 

WEEK:8   

L-29 Rural Marketing Mix : Meaning and 

components(Product, price, place and promotion) 

Understand  

L-30 Additional P’s for Rural Marketing Mix and factors 

affecting  Rural Marketing Mix 

Understand 

L-31 Revision Clear Doubts 

L-32 Presentation Improve  

Communication Skills 

WEEK:9   

L-33 Rural Communication :Meaning ,Elements of Rural 

Communication 

Understand  
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L-34 Problems in Rural Communication Understand  

L-35 Strategies to meet the rural communication  and Steps 

for developing an effective rural communication 

challenges 

Understand  

L-36 Presentation Improve  

Communication Skills 

WEEK :10   

L-37 Media planning for rural Markets : Meaning and Types 

for Rural Media 

Understand  

L-38 Revision Understand 

L-39 Process for Media planning and Factors affecting and 

importance  Media planning 

Clear Doubts 

L-40 Presentation Improve  

Communication Skills 

WEEK:11   

L-41 Personal Selling in Rural Market : Meaning, Features , 

Objective and Elements of personal selling 

Understand  

L-42 Process of  Personal Selling Understand  

L-43 Advantages and Disadvantages of Personal Selling and 

Qualities of good Salesman in Rural Market 

Understand  

L-44 Presentation Improve  

Communication Skills 

WEEK:12   

L-45 Marketing of Consumer Durables and Non Durables: 

Meaning and types  

Understand  

L-46 Strategies for Marketing of FMCG and consumer 

durables  

Understand 

L-47 Promotional Strategies used by Rural Marketer  Understand 

L-48 Issues and problem related to consumer durables in 

rural Market  

Understand 

WEEK:13   

L-49 Marketing of Agriculture Produce: Meaning and 

features and importance and Problems in agriculture 

marketing and Steps taken by government for the 

improvement of agriculture marketing system 

Understand 

L-50 E-Commerce in Rural Markets : Meaning and 

advantages of e-commerce in rural markets 

Understand  
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L-51 Presentations Improve  

Communication Skills 

L-52 E-Initiatives in rural India- Essential for rural 

marketing and Challenges and Issue in Implementing 

E-commerce in Rural sectors 

Understand  

WEEK:14   

L-53 Revision Clear doubts 

L-54 Presentation Improve  

Communication Skills 

L-55 Revision Clear doubts 

L-56 Presentation Improve  

Communication Skills 

WEEK:15   

L-57 Revision  Clear doubts 

L-58 Presentation Improve  

Communication Skills 

L-59 Revision  Clear doubts 

L-60 Presentation Improve Communication 

Skills 
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Organizational Change and Intervention Strategies 

MC -417 

Session : 2023-24 

M.Com.- 4th semester 

Dr. Rozy 

 

Sr. No. LESSON PLAN LEARNING 

OUTCOMES 

WEEK:1  Student will be able to 

L-1 Meaning and nature of change Understand  

L-2 Types and objectives of organizational change Understand 

L-3 Forces of change, Levels of change Understand 

L-4 Factors affecting organizational change Understand  

WEEK:2   

L-5 Process of management of organizational change Understand  

L-6 Models of managing organizational change Understand  

L-7 Organizational change management practices- 

transformational planning objectives and strategies 

Understand 

L-8 Transformational planning-Essential and Elements Understand  

WEEK:3   

L-9 Creating support system- strategies , Components Understand  

L-10 Suggestions for effective support-system Understand  

L-11 Transition management- the perceptual transition model Understand  

L-12 OGILIVIE’S components of transition management Understand  

WEEK:4   

L-13 BRIDGE’S  transition model, Leading through transition Understand  

L-14 Strategic leverage- meaning and types Understand  

L-15 Process of leveraging strategic change management Understand 

L-16 Structure based changes- need and process Understand  

WEEK:5   

L-17 Customer focused strategies- types and essentials Understand   

L-18 Customer retention- strategies and suggestions Understand  

L-19 Competitors focused strategies Understand  

L-20 Managing resistance to change Understand  

WEEK:6   

L-21 Individual, group and organizational resistance to change Understand  

L-22 Symptoms, significance and overcoming resistance to 

change 

Understand  

L-23 Change Agent- role and. Qualities  Understand  
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L-24 Organizational development- meaning and features, 

Need, goals and assumptions of organizational 

development 

Understand  

WEEK:7   

L-25 Foundations of organizational development Understand  

L-26 Values, importance and limitations of organizational 

development 

Understand  

L-27 Role of OD practitioner, Process of Organizational 

Development, Organizational diagnosis 

Understand  

L-28 Revision  Clear doubts 

WEEK:8   

L-29 Techniques of organizational development Understand  

L-30 Team -Meaning, features and importance, Types of team 

and building team performance 

Understand  

L-31 Development stages of team, influences on team 

effectiveness 

Understand  

L-32 Revision  Clear doubts 

WEEK:9   

L-33 Organizational Development  Intervention- features, 

need and elements  

Understand  

L-34 Essentials for implementing and contingencies in 

designing OD intervention 

Understand  

L-35 Classification of  Organizational Development 

Interventions, Results of  Organizational Development 

Interventions 

Understand  

L-36 Human resource intervention Understand  

WEEK:10   

L-37 Career Planning, Intergroup interventions-inter group 

conflict interventions 

Understand  

L-38 Microcosm  groups Understand 

L-39 Presentations  Improve  

Communication Skills 

L-40 Third party peace-making intervention, System 

Intervention 

Understand 

WEEK:11   

L-41 Types of comprehensive intervention -Survey feedback, 

Types of comprehensive intervention 

Understand  

L-42 Structural intervention socio technical system, work re-

design, quality of work life  

Understand 

L-43 Quality of work life , Quality circle Understand 
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L-44 Presentations  Improve  

Communication Skills 

WEEK:12   

L-45 Rightsizing , Issues and Challenges for Organizational 

Development Practitioner  

Understand 

L-46 Revision  Clear doubts 

L-47 Values and Their Types , Importance of Values for 

Organizational Development Practitioner  

Understand  

L-48 Ethics in Organizational Development Understand  

WEEK:13   

L-49 Ethical guidelines for OD professionals  Understand 

L-50 Presentations  Improve communication 

skills   

L-51 Organizational Development in India, Past and Current 

Trends  

Understand  

L-52 Future Challenges for the Organizational Development Understand 

WEEK:14   

L-53 Evaluation of  Organizational Development, Essentials 

and Successful Implementation 

Understand 

L-54 Presentations  Improve  

Communication Skills 

L-55 Implications of  Organizational Development  for the 

client  

Understand 

L-56 Fundamental strength of  Organizational Development Understand 

WEEK:15   

L-57 Presentations  Improve  

Communication Skills 

L-58 Presentations  Improve  

Communication Skills 

L-59 Presentations  Improve  

Communication Skills 

L-60 Presentations  Improve  

Communication Skills 
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Strategic Management 

MC 418 

Session- 2023-2024 

M.COM –4th Semester 

Ms. Shivani Sharma 

 

Weeks Topic  Learning outcomes  

Week1  Students will be able to 

L-1 Introduction of strategy and attributes of a sound strategy Understand 

L-2 Strategy versus tactics and significance of strategies Understand 

L-3 Meaning and features of strategic management Understand  

L-4 Role and limitations of strategic management Understand 

Week 2   

L-5 Introduction of strategic management process Understand  

L-6 Implications and limitations of strategic management 

process 

Understand  

L-7 Presentation  Improve  

Communication Skills 

L-8 Mission : features and mission statement  Understand 

Week 3   

L-9 The need for explicit mission and business definition Understand 

L-10 Vision goals and objectives Understand  

L-11 Difference between goals and objectives Understand  

L-12 Environment: meaning and features  Understand 

Week 4   

L-13 Components of general environment Understand 

L-14 Environmental scanning: features and significance Understand  
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L-15 Internal analysis : meaning, significance and steps Understand  

L-16 Historical analysis and evolution analysis Understand  

Week5   

L-17 Competitive analysis and financial trend analysis Understand  

L-18 Value chain analysis and identification of critical success 

factors 

Understand  

L-19 SWOT analysis and OHMAE model Understand  

L-20 PORTER’s model and TOWS matrix  Understand  

Week6   

L-21 Strategy : scope and direction of strategy  Understand  

L-22 Growth strategy and diversification strategy Understand  

L-23 Internal and external growth development strategy Understand  

L-24 Presentation  Improve  

Communication Skills 

Week7   

L-25 Strategic choice : introduction and factors Understand 

L-26 Approaches and choice of a strategy Understand  

L-27  Presentation  Improve  

Communication Skills 

L-28 Issues confronting contingency strategy Understand  

Week8   

L-29 Approaches to strategy implementation and strategic 

programming 

Understand  

L-30 Leadership issues Understand  

L-31 Presentation  Improve  

Communication Skills 
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L-32 Significance of corporate structure Understand  

Week 9   

L-33 Mechanism for designing organisational structure Understand  

L-34 Structure for strategies and differentiation Understand  

L-35 Integration and organisational systems Understand  

L-36 Presentation  Improve  

Communication Skills 

Week 10   

L-37 Power and sources of power Understand  

L-38 Management conflicts and types of conflict Understand  

L-39 Efforts to overcome resistance to change Understand  

L-40 Presentation  Improve  

Communication Skills 

Week 11   

L-41 Policy versus strategy Understand  

L-42 Marketing policies and strategies Understand 

L-43 Product mix and price mix Understand  

L-44 Promotion mix and place mix Understand  

Week 12   

L-45 Production plans and policies Understand  

L-46 Strategic choice of plant location and procurement Understand  

L-47 Presentation  Improve  

Communication Skills 

L-48 Production capacity and automation technology Understand  

Week 13   
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L-49 Human resource plans and policies  Understand  

L-50 Human resource development strategies Understand  

L-51 Policies and strategies: recruitment selection and training Understand 

L-52 Stress management and industrial relations Understand 

Week 14   

L-53 Strategy evaluation: meaning and barriers Understand 

L-54 Strategic control and types of strategic controls Understand 

L-55 Process and techniques of strategic evaluation and 

control 

Understand 

L-56 Role of OrganizationalSystem in Ealuation Understand 

Week 15   

L-57 Revision  Clear doubts  

L-58 Revision  Clear doubts  

L-59 Revision  Clear doubts  

L-60 Revision  Clear doubts  
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Hindi 

Index (Even Semester) 

Session (2023-24) 
 

Sr. 

No. 
Class Paper Name 

Paper 

Code 

Teacher's 

Name 
Page No. 

1 
M.A. Hindi 

Final 
izkphu ,oa e/;dkyhu dkO; MHIN-111 lqJh vferk 2-4 

2 
M.A. Hindi 

Final 
dkO;'kkL= ,oa lkfgR;ykspu MHIN-112 Jherh eerk 5-7 

3 
M.A. Hindi 

Final 
iz;kstuewyd fganh MHIN-113 lqJh vferk 8-10 

4 
M.A. Hindi 

Final 
Hkkjrh; lkfgR; MHIN-114 Jherh eerk 11-13 

5 
M.A. Hindi 

Final 
lwjlkxj lkj MHIN-115 Jherh eerk 14-16 
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ikB ;kstuk 

l=&2023&24 

,eŒ ,Œ fganh mÙkjk)Z ¼prqFkZ lsesLVj½ 

iz'u i= 6&izkphu ,oa e/;dkyhu dkO; (MHIN-111)  

lqJh vferk 

Øe la[;k ikB~ ;kstuk ifj.kke 

O;k[;ku&1 *in~ekor egkdkO;^ dk ifjp; ,oa u[k&f'k[k [k.M ds 

i|ka'kksa dh lizlax O;k[;k 

 v/;;u o euu 

O;k[;ku&2 u[k&f'k[k [k.M fo;ksx ds i|ka'kksa dh lizlax O;k[;k 

ukf;dk ds :i&lkSan;Z dk Kku 

  

O;k[;ku&3 u[k&f'k[k [k.M fo;ksx ds i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&4 u[k&f'k[k [k.M fo;ksx ds i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&5 u[k&f'k[k [k.M fo;ksx ds i|ka'kksa dh lizlax O;k[;k 

vkfndkyhu jpuk in~Hkkou ds 

dkO;& lkSan;Z dk Kku 

O;k[;ku&6 u[k&f'k[k [k.M fo;ksx ds i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&7 u[k&f'k[k [k.M fo;ksx ds i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&8 *in~ekor egkdkO;^ ds *ukxerh [k.M^ fo;ksx ¼1&19½ ds 

i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&9 *in~ekor egkdkO;^ ds *ukxerh [k.M^ fo;ksx ¼1&19½ ds 

i|ka'kksa dh lizlax O;k[;k 

v/;;u o euu 

O;k[;ku&10 *in~ekor egkdkO;^ ds *ukxerh [k.M^ fo;ksx ¼1&19½ ds 

i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&11 *in~ekor egkdkO;^ ds *ukxerh [k.M^ fo;ksx ¼1&19½ ds 

i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&12 *in~ekor egkdkO;^ ds *ukxerh [k.M^ fo;ksx ¼1&19½ ds 

i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&13 *in~ekor egkdkO;^ ds *ukxerh [k.M^ fo;ksx ¼1&19½ ds 

i|ka'kksa dh lizlax O;k[;k 

fo;ksfxuh ukf;dk dh O;kdqyrk] 

grk'kk o nhurk dk Kku 

O;k[;ku&14 vH;kl o 'kadk fuokj.k v/;;u o euu 

O;k[;ku&15 *in~ekor egkdkO;^ ds *ukxerh lans'k [k.M^ fo;ksx 

¼1&14½ ds i|ka'kksa dh lizlax O;k[;k 
v/;;u o euu 

O;k[;ku&16 *in~ekor egkdkO;^ ds *ukxerh lans'k [k.M^ fo;ksx 

¼1&14½ ds i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&17 *in~ekor egkdkO;^ ds *ukxerh lans'k [k.M^ fo;ksx 

¼1&14½ ds i|ka'kksa dh lizlax O;k[;k 
vkfndkyhu dkO; esa *nwrh ijEijk^ 

ds vUrxZr lans'k Hkstus dh 

tkudkjh 

O;k[;ku&18 *in~ekor egkdkO;^ ds *ukxerh lans'k [k.M^ fo;ksx 

¼1&14½ ds i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&19 *in~ekor egkdkO;^ ds *ukxerh lans'k [k.M^ fo;ksx 

¼1&14½ ds i|ka'kksa dh lizlax O;k[;k 

O;k[;ku&20 ç;kstuewyd dk;Z&1 v/;;u o euu 
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O;k[;ku&21 vkykspukRed iz'u % lwjnkl% O;fDrRo o ;qx 
dfo dk laf{kIr ifjp; o 

HkfDrdky dh tkudkjh O;k[;ku&22 vkykspukRed iz'u % lwjnkl% O;fDrRo o ;qx 

O;k[;ku&23 lwjnkl % nk'kZfud psruk Ckkg~;] tho] ek;k laca/kh fopkjksa 

dk Kku 

O;k[;ku&24 lwjnkl % HkfDr Hkkouk vk/;kfRed psruk dk mn~Hko 

O;k[;ku&25 lwjnkl Ja`xkj o.kZu Jh Ñ’.k ds J`axkj dk Kku 

O;k[;ku&26 lwjnkl % okRlY; o.kZu okRlY; ds fofHkUu :iksa dk Kku 

O;k[;ku&27 Ñ’.k vkSj jk/kk dk 'khy fu:i.k Jh Ñ’.k o jk/kk ds ykSfdd Lo:i 

dk Kku 

O;k[;ku&28 lwjnkl % lkSan;Z cks/k v/;;u o euu 

O;k[;ku&29 lwjnkl % izd`fr fp=.k izkd`frd lkSan;Z dk Kku 

O;k[;ku&30 lwjnkl % xhRkkRedrk xhfr dkO; ds :iksa o fo'ks"krkvksa 

dk Kku 

O;k[;ku&31 lwjnkl % Hkk"kk  czt Hkk"kk dh e/kqjrk dk Kku 

O;k[;ku&32 ç;kstuewyd dk;Z&2 v/;;u o euu 

O;k[;ku&33 Hkzejxhr&ijEijk esa *lwj^ ds *Hkzejxhr^ dk LFkku v/;;u o euu 

O;k[;ku&34 Hkzejxhr&ijEijk esa *lwj^ ds *Hkzejxhr^ dk LFkku iBu&ikBu 

O;k[;ku&35 Hkzejxhr esa okXoSnX/; okdiVqrk dh tkudkjh  

O;k[;ku&36 d`".k dkO;/kkjk esa lwj dk LFkku ckSf)d o ekufld fodkl 

O;k[;ku&37 oLrqfu"B iz'u v/;;u o euu 

O;k[;ku&38 l=h; ijh{kk v/;;u o euu 

O;k[;ku&39 dfo Hkw"k.k dk thou ifjp; ,oa jk"Vªh; Hkkouk dfo ds O;fDrRo o d`frRo dh 

tkudkjh 

O;k[;ku&40 dfo uUnnkl dk O;fDrRo o d`frRo thou&ifjp; o jpukvksa dk Kku 

O;k[;ku&41 vkpk;Z ds'ko nkl dk O;fDrRo o d`frRo dfo dk thou ifjp; o jpukvksa 

dh tkudkjh 

O;k[;ku&42 lar&dfo jSnkl dk O;fDrRo o d`frRo dfo dk laf{kIr thou ifjp; o 

;qxhu tkudkjh 

O;k[;ku&43 jghe th dk thou&ifjp; o dkO; dfo dk laf{kIr thou ifjp; o 

dkO; dh tkudkjh 

O;k[;ku&44 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 
v/;;u o euu 

O;k[;ku&45 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 

O;k[;ku&46 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 
v/;;u o euu 
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O;k[;ku&47 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 
iBu&ikBu 

O;k[;ku&48 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 

O;k[;ku&49 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k izse ds ihj dfo dh fojg&osnuk 

dk Kku O;k[;ku&50 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 

O;k[;ku&51 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 
iBu&ikBu 

O;k[;ku&52 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 

izse ds ihj dfo dh fojg&osnuk 

dk Kku 

O;k[;ku&53 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 

O;k[;ku&54 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 

O;k[;ku&55 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 

O;k[;ku&56 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 
lPps izseh dh foo'krk] nhurk] o 

fujk'kk dh tkudkjh 

 
O;k[;ku&57 jhfreqDr dkO;&/kkjk ds dfo ?kukuUn }kjk jfpr 

*?kukuUn dfoÙk^ ds i|k¡'kksa dh lizlax O;k[;k 

O;k[;ku&58 oLrqfu"B iz'u ckSf)d ,oa ekufld fodkl  

O;k[;ku&59 vH;kl ,oa 'kadk fuokj.k iBu&ikBu 

O;k[;ku&60 iwoZ ç”u&i=ksa dh nksgjkbZ ckSf)d ,oa ekufld fodkl 
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ikB ;kstuk 

l=&2023&24 

,eŒ ,Œ fganh mÙkjk)Z ¼prqFkZ lsesLVj½ 

iz'u i= 7& dkO;'kkL= ,oa lkfgR;ykspu (MHIN 112)  

Jherh eerk 

Øe la[;k ikB~ ;kstuk ifj.kke 

O;k[;ku&1 ikB~;Øe lEca/kh tkudkjh ,oa fo"k; lca/kh ppkZ    

O;k[;ku&2 IysVksa dk dkO; fl)kar IysVksa dh nk'kZfudrk ,oa f'k{kk 

i)fr dk Kku izkIr gksuk 

O;k[;ku&3 vjLrq dk vuqdj.k fl)kar vjLrq dk f'k{kk ds lUnHkZ esa 

vuqdj.k dks tkuk 

O;k[;ku&4 vjLrq dk =klnh fl)kar vjLrq ds =klnh fl)kar ds d:.k 

Hkkoksa ,oa =kl ds mnzsd }kjk  

O;k[;ku&5 vjLrq dk fojspu fl)kar fojspu 'kCn ds vFkZ ,oa 

mi;ksfxrk dks tkuk  

O;k[;ku&6 vH;kl ,oa d{kk ppkZ ckSf)d {kerk dk fodkl 

O;k[;ku&7 yksatkbul dh mnkÙk dh vo/kkj.kk yksatkbul dh mnkÙk dh 

vo/kkj.kk dk Kku izkIr fd;k 

O;k[;ku&8 tku MªkbMu dk dkO; fl)akr tku MªkbMu ds dkO; ds fu;eksa 

dks tkuk 

O;k[;ku&9 fofy;e oMZ~loFkZ dk dkO;&Hkk"kk dk fl)kar fofy;e oMZ~loFkZ ds fl)kar dk 

tkuk 

O;k[;ku&10 dkWyfjt dk dYiuk fl)kar vkSj yfyr dYiuk dkWyfjt ds dYiuk rFkk yfyr 

dYiuk dk Kku izkIr gqvkA 

O;k[;ku&11 vH;kl ,oa d{kk ppkZ fofHkUUk fl)karksa ds Kku esa o`f) 

O;k[;ku&12 eSF;wvkuZYM dh vkykspuk dk Lo:i ,oa izdk;Z vkykspuk dk vFkZ] Lo:i ,oa 

izdk;Z dh tkudkjh izkIr gksuk 

O;k[;ku&13 VhŒ ,lŒ bfy;V ds fuoS;fDrdrkokn dk fl)kar fuoS;fDrrdrkokn ,oa oLrqfu"B 

lehdj.k dk Kku 

O;k[;ku&14 VhŒ ,lŒ bfy;V ds oLrqfu"B lehdj.k dk fl)kar VhŒ ,lŒ bfy;V ds oLrqfu"B 

lehdj.k ds fl)kar dks tkuk 

O;k[;ku&15 VhŒ ,lŒ bfy;V ds laosnu'khyrk dk vlkgp;Z 

lehdj.k dk fl)kar laosnu'khyrk ,oa vlkgp;Z dk 

Kku izkIr fd;k O;k[;ku&16 VhŒ ,lŒ bfy;V ds laosnu'khyrk dk vlkgp;Z 

lehdj.k dk fl)kar 

O;k[;ku&17 vkbZŒ ,Œ fjpM~lZ dk jkxkRed vFkZ] vkosxks dk lUrqyu vkosxksa ds lUrqyu dh tkudkjh 

O;k[;ku&18 vfHktkR;okn fl)kar vfHktkR;okn ds Lo:i ,oa mldh 

izo`fr;ksa dk Kku gqvk 

O;k[;ku&19 LoPNUnrkokn dk fl)kar LoPNUnokn ds vFkZ] Lo:i vkSj 
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O;k[;ku&20 LoPNUnrkokn dk fl)kar mldh izòfr;ksa dk Kku 

O;k[;ku&21 vfHkO;aatukokn dk fl)kar Øksps ds vfHkO;atukokn fl)kar dk 

Kku izkIr fd;k 

O;k[;ku&22 ekDlZokn dk fl)kar 
ekDlZ dh lkfgR; lEca/kh 

ekU;rkvksa dks tkuk O;k[;ku&23 ekDlZokn dk fl)kar 

O;k[;ku&24 iz;kstuewyd dk;Z v/;;u ,oa euu 

O;k[;ku&25 euksfo'ys"k.kokn fl)kar ekuo O;fDrRo dk f'kYihdj.k dk 

Kku 

O;k[;ku&26 vH;kl dk;Z ,oa d{kk ppkZ v/;;u ,oa euu 

O;k[;ku&27 vfLrRookn dk fl)kar vfLrRookn dh ewyHkwr ekU;rkvksa 

dh tkudkjh izkIr dh 

O;k[;ku&28 vk/kqfud leh{kk dh fof'k"V izo`fr;ksa esa ljapukokn 
ljapuk dk vFkZ] Lo:i ,oa mldh 

mi;ksfxrk dk Kku izkIr fd;kA O;k[;ku&29 vk/kqfud leh{kk dh fof'k"V izo`fr;ksa esa ljapukokn 

O;k[;ku&30  'kSyh foKku dk v/;;u 

 'kSyh lca/kh vo/kkj.k dk Kku  
O;k[;ku&31  'kSyh foKku dk v/;;u 

O;k[;ku&32 fo[k.Mu fl)kar 

fo[k.Mu ds vFkZ] Lo:i dks tkuk 
O;k[;ku&33 fo[k.Mu fl)kar 

O;k[;ku&34 mÙkj&vk/kqfudrkokn dh vo/kkj.kk ,oa izo`fr;ka vk/kqfudrkokn dh vo/kkj.k ,oa 

orZeku ih<+h ds thou esa lac/k dks 

tkuks 

O;k[;ku&35 mÙkj&vk/kqfudrkokn dh vo/kkj.kk ,oa izo`fr;ka 

O;k[;ku&36 fgUnh vkykspuk dk fodkl 
vkykspuk dks fgUnh Hkk"kk esa 

fodkl dks tkuk O;k[;ku&37 fgUnh vkykspuk dk fodkl 

O;k[;ku&38 vkpk;Z jkepUnz 'kqDy vkykspd ds :i esa 
vkykspuk ds :i esa 'kqDy dh 

jpukvksa dk Kku gksuk O;k[;ku&39 vkpk;Z jkepUnz 'kqDy vkykspd ds :i esa 

O;k[;ku&40 vkpk;Z uUn nqykjs dk fgUnh vkykspuk esa ;ksxnku v/;;u ,oa euu 

O;k[;ku&41 vkpk;Z gtkjh izlkn f}osnh dk fgUnh vkykspuk f}osnh dh fgUnh vkykspuk dks 

tkuk 

  
O;k[;ku&42 vkpk;Z gtkjh izlkn f}osnh dk fgUnh es ;ksxnku 

O;k[;ku&43 l=h; ijh{kk ekufld ,oa ckSf)d fodkl 

O;k[;ku&44 vH;kl ,oa d{kk ppkZ   

O;k[;ku&45 MkWŒ jkefoykl 'kekZ ds dkO; fl)kar 
MkWŒ jkefoykl 'kekZ ds dkO; 

fl)kar dk Kku izkIr fd;k O;k[;ku&46 MkWŒ jkefoykl 'kekZ ds dkO; fl)kar 

O;k[;ku&47 y?kwÙkjh; iz'u@mÙkj   

v/;;u ,oa euu 
O;k[;ku&48 y?kwÙkjh; iz'u@mÙkj 

O;k[;ku&49 y?kwÙkjh; iz'u@mÙkj iBu ,oa ikBu dkS'ky dk fodkl 
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O;k[;ku&50 y?kwÙkjh; iz'u@mÙkj 

O;k[;ku&51 vH;kl ,oa d{kk ppkZ  

O;k[;ku&52 oLrqfu"B iz'u@mÙkj 

ekufld ,oa ckSf)d fodkl O;k[;ku&53 oLrqfu"B iz'u@mÙkj 

O;k[;ku&54 oLrqfu"B iz'u@mÙkj 

O;k[;ku&55 ekWMy VsLV isij 

ekufld ,oa ckSf)d fodkl O;k[;ku&56 ekWMy VsLV isij 

O;k[;ku&57 ekWMy VsLV isij 

O;k[;ku&58 la'k; fuokj.k d{kk 

v/;;u ,oa euu 
O;k[;ku&59 la'k; fuokj.k d{kk 

O;k[;ku&60 nksgjkbZ v/;;u ,oa euu 
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ikB ;kstuk 

l=&2023&24 

,eŒ ,Œ fganh mÙkjk)Z ¼prqFkZ lsesLVj½ 

iz'u i= 08&iz;kstuewyd fganh (MHIN-113)  

lqJh vferk 

Øe la[;k ikB~ ;kstuk ifj.kke 

O;k[;ku&1 ikB~;Øe lEca/kh ppkZ   

O;k[;ku&2 ehfM;k ys[ku ehfM;k ys[ku dk Kku 

O;k[;ku&3 tulapkj izkS|ksfxdh ,oa pqukSfr;k¡ 
tulapkj ds le{k pqukSfr;ksa dk 

Kku O;k[;ku&4 tulapkj izkS|ksfxdh ,oa pqukSfr;k¡ 

O;k[;ku&5 fofHkUu tulapkj ek/;eksa dk Lo:i% eqnz.k] JO;] n`'; 
fofHkUu tulapkj ds ek/;eksa dk 

Kku O;k[;ku&6 fofHkUu tulapkj ek/;eksa dk Lo:i% eqnz.k] JO;] n`'; 

O;k[;ku&7 fofHkUu tulapkj ek/;eksa dk Lo:i% baVjusV v/;;u o euu 

O;k[;ku&8 fofHkUu tulapkj ek/;eksa dk Lo:i% jsfM;ks v/;;u o euu 

O;k[;ku&9 ekSf[kd Hkk"kk dh izd`fr  

O;k[;ku&10 ekSf[kd Hkk"kk dh izd`fr  

O;k[;ku&11 lekpkj ys[ku lekpkj ys[ku dyk dk fodkl 

O;k[;ku&12 vH;kl  

O;k[;ku&13 lekpkj okpu lekpkj okpu dyk dk fodkl 

O;k[;ku&14 jsfM;ks ukVd jsfM;ks ukVd ds Lo:i dh 

tkudkjh 

O;k[;ku&15 mn~?kks"k.kk ys[ku okd~ dkS'ky dk fodkl 

O;k[;ku&16 foKkiu ys[ku ys[ku dkS'ky dk fodkl 

O;k[;ku&17 Qhpj Qhpj ys[ku dk Kku 

O;k[;ku&18 fjiksrkZt fjiksVZ ys[ku dk Kku 

O;k[;ku&19 n`'; JO; ek/;e ¼fQYe] Vsfyfotu ,oa ohfM;ks½ 
fofHkUu n`'; JO; ek/;eksa dh 

tkudkjh O;k[;ku&20 n`'; JO; ek/;e ¼fQYe] Vsfyfotu ,oa ohfM;ks½ 

O;k[;ku&21 ç;kstuewyd dk;Z&1 v/;;u o euu 

O;k[;ku&22 n`'; ek/;eksa esa Hkk"kk dh izd`fr Hkk"kk dkS'ky dk fodkl 

O;k[;ku&23 n`'; ,oa JO; lkexzh dk lkeatL; 

v/;;u o euu 
O;k[;ku&24 n`'; ,oa JO; lkexzh dk lkeatL; 

O;k[;ku&25 ik'oZ okpu ik'oZ okpu dh tkudkjh 

O;k[;ku&26 vH;kl  
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O;k[;ku&27 iVdFkk ys[ku dFkk ys[ku dh tkudkjh 

O;k[;ku&28 Vsyh Mªkek Vsyh Mªkek ds Lo:i dk v/;;u 

O;k[;ku&29 laokn ys[ku ys[ku dkS'ky dk fodkl 

O;k[;ku&30 lkfgR; dh fo/kkvksa dk n`';&ek/;eksa esa :ikarj.k 

ckSf)d o ekufld fodkl 
O;k[;ku&31 lkfgR; dh fo/kkvksa dk n`';&ek/;eksa esa :ikarj.k 

O;k[;ku&32 foKkiu dh Hkk"kk foKkiu dh Hkk"kk dk Kku 

O;k[;ku&33 vuqokn % fl)kar ,oa O;ogkj 

vuqokn ds O;ogkfjd :i dk Kku 
O;k[;ku&34 vuqokn % fl)kar ,oa O;ogkj 

O;k[;ku&35 vuqokn dk Lo:i vuqokn ds vFkZ o ifjHkk"kk dh 

tkudkjh 

O;k[;ku&36 vuqokn dk {ks= thou ds fofHkUu {ks=ksa esa vuqokn 

dh mi;ksfxrk dk Kku 

O;k[;ku&37 ç;kstuewyd dk;Z&2 v/;;u o euu 

O;k[;ku&38 vuqokn izfdz;k ,oa izfof/k v/;;u o euu 

O;k[;ku&39 fgUnh dh iz;kstuh;rk esa vuqokn dh Hkwfedk dkedkth fgUnh esa vuqokn dh 

mi;ksfxrk dk Kku 

O;k[;ku&40 dk;kZy;h fgUnh vkSj vuqokn 
iz'kklfud {ks= esa vuqokn dh 

Hkwfedk dk Kku O;k[;ku&41 dk;kZy;h fgUnh vkSj vuqokn 

O;k[;ku&42 tulapkj ek/;eksa dk vuqokn tulapkj ek/;eksa esa vuqokn dh 

Hkwfedk dk Kku 

O;k[;ku&43 foKkiu esa vuqokn foKkiu ds {ks= esa vuqokn dh 

Hkwfedk dh tkudkjh 

O;k[;ku&44 okf.kfT;d vuqokn v/;;u o euu 

O;k[;ku&45 l=h; ijh{kk v/;;u o euu 

O;k[;ku&46 oSpkfjd lkfgR; dk vuqokn lkfgR; ds {ks= esa vuqokn dh 

Hkwfedk                 

leL;kvksa o funku dk Kku 

O;k[;ku&47 oSKkfud] rduhdh rFkk izkS|ksfxd {ks=ksa esa vuqokn 
vuqokn dh mi;ksfxrk] leL;kvksa 

o funku dk Kku O;k[;ku&48 oSKkfud] rduhdh rFkk izkS|ksfxd {ks=ksa esa vuqokn 

O;k[;ku&49 fof/k lkfgR; dh iz'kklfud 'kCnkoyh fof/klkfgR; esa vuqokn dh Hkwfedk 

leL;kvksa o funku dk Kku O;k[;ku&50 fof/k lkfgR; dh iz'kklfud 'kCnkoyh 

O;k[;ku&51 iz'kklfud iz;qfDr;k¡ dk vuqokn 

v/;;u o euu 
O;k[;ku&52 iz'kklfud iz;qfDr;k¡ dk vuqokn 

O;k[;ku&53 iz'kklfud in~ukeksa] foHkkxksa esa vuqokn  

ekufld o ckSf)d fodkl O;k[;ku&54 iz'kklfud in~ukeksa] foHkkxksa esa vuqokn 
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O;k[;ku&55 iz'kklfud vuqHkkxksa] i=ksa o nLrkostksa esa vuqokn  

ekufld o ckSf)d fodkl O;k[;ku&56 iz'kklfud vuqHkkxksa] i=ksa o nLrkostksa esa vuqokn 

O;k[;ku&57 oLrqfu"B iz'u 

ekufld o ckSf)d fodkl 
O;k[;ku&58 oLrqfu"B iz'u 

O;k[;ku&59 iwoZ ç”u&i=ksa dh nksgjkbZ   

O;k[;ku&60 iwoZ ç”u&i=ksa dh nksgjkbZ  

O;k[;ku&90 oLrqfu"B iz'u  
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ikB ;kstuk 

l=&2023&24 

,eŒ ,Œ fganh mÙkjk)Z ¼prqFkZ lsesLVj½ 

iz'u i= 09&Hkkjrh; lkfgR; (MHIN-114)  

Jherh eerk 

Øe la[;k ikB~ ;kstuk ifj.kke 

O;k[;ku&1 ikB~;Øe lEca/kh tkudkjh ,oa fo"k; lca/kh ppkZ    

O;k[;ku&2 vfXuxeZ miU;kl x|ka'kksa dh lizlax O;k[;k 

[ksrhnj etnwjksa dh n;uh; fLFkfr 

dk Kku  

O;k[;ku&3 vfXuxeZ miU;kl x|ka'kksa dh lizlax O;k[;k 

O;k[;ku&4 vfXuxeZ miU;kl x|ka'kksa dh lizlax O;k[;k 

O;k[;ku&5 vfXuxeZ miU;kl x|ka'kksa dh lizlax O;k[;k 

lkekftd ;FkkZFk dh tkudkjh  O;k[;ku&6 vfXuxeZ miU;kl x|ka'kksa dh lizlax O;k[;k 

O;k[;ku&7 vfXuxeZ miU;kl x|ka'kksa dh lizlax O;k[;k 

O;k[;ku&8 vfXuxeZ miU;kl x|ka'kksa dh lizlax O;k[;k 

vkfFkZd fo"kerk dk Kku O;k[;ku&9 vfXuxeZ miU;kl x|ka'kksa dh lizlax O;k[;k 

O;k[;ku&10 vfXuxeZ miU;kl x|ka'kksa dh lizlax O;k[;k 

O;k[;ku&11 vH;kl xjhc O;fDr;ks dh grk'kk ,oa 

fujk'kk dks tkuk 

O;k[;ku&12 ?kklhjke dksroky ukVd ds x|ka'kksa dh lizlax O;k[;k 
ukVddkj us ?kklhjke dh 

fofo’krk] HkkX;okfnrk] lR;fç;rk 

vkfn dks tkuk 

O;k[;ku&13 ?kklhjke dksroky ukVd ds x|ka'kksa dh lizlax O;k[;k 

O;k[;ku&14 ?kklhjke dksroky ukVd ds x|ka'kksa dh lizlax O;k[;k 

O;k[;ku&15 ?kklhjke dksroky ukVd ds x|ka'kksa dh lizlax O;k[;k 

ukVdh; ’kSyh dh fo|k dks tkuk 
O;k[;ku&16 ?kklhjke dksroky ukVd ds x|ka'kksa dh lizlax O;k[;k 

O;k[;ku&17 ?kklhjke dksroky ukVd ds x|ka'kksa dh lizlax O;k[;k ekuoh; laosnukvksa dh tkudkjh 

O;k[;ku&18 ?kklhjke dksroky ukVd ds x|ka'kksa dh lizlax O;k[;k ukVddkj ds rRdkyhu ;qx ds 

czkg~e.k&oxZ esa vkilh }s"k ds 

dkj.kksa dks tkuk 

O;k[;ku&19 ?kklhjke dksroky ukVd ds x|ka'kksa dh lizlax O;k[;k 

O;k[;ku&20 ?kklhjke dksroky ukVd dh O;k[;k 
tkfrxr HksnHkko dh tkudkjh 

izkIr gksuk O;k[;ku&21 ?kklhjke dksroky ukVd dh O;k[;k 

O;k[;ku&22 vH;kl ,oa d{kk ppkZ  v/;;u ,oa euu 

O;k[;ku&23 vkykspukRed iz'u@mÙkj pSrU; iwoZ oS".ko lkfgR; 

¼10&15 ohaa 'krh½ 
pSrU; iwoZ oS".ko lkfgR; dh 

tkudkjh ,oa fo|kifr] ekyk/kj 

clq ds lkfgR; dk Kku çkIr 

fd;k 

O;k[;ku&24 fo/kkifr dk ;ksxnku 

O;k[;ku&25 ekyk/kj clq dk ;ksxnku 
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O;k[;ku&26 caxyk eulk eaxy dkO; fot;xqIr vkSj ukjk;.k nso dk 

fo'ks"k lUnHkZ fot;xqIr vkSj ukjk;.k nso ds 

lkfgR; ds Kku esa o`f) O;k[;ku&27 caxyk eulk eaxy dkO; fot;xqIr vkSj ukjk;.k nso dk 

fo'ks"k lUnHkZ 

O;k[;ku&28 vH;kkl ,oa d{kk ppkZ iBu ,oa ikB~u dkS'ky dk fodkl 

O;k[;ku&29 HkDr dfo paMhnkl dh caxyk HkfDr dkO; dh fo'ks"krk,a 
caxyk HkfDr dks tkuk 

O;k[;ku&30 HkDr dfo paMhnkl dh caxyk HkfDr dkO; dh fo'ks"krk,a 

O;k[;ku&31 pSrU; oS".ko ;qxhu lkfgR; dk foospu pSrU;&oS".ko ;qxhu lkfgR; dk 

tkuk 

O;k[;ku&32 pSrU;ksÙkj 17oha 'krh caxyk lkfgR; dk ifjp; 
pSrU;ksÙkj 17oha 'krh ds caxyk 

lkfgR; dks tkuk O;k[;ku&33 pSrU;ksÙkj 17oha 'krh caxyk lkfgR; dk ifjp; 

O;k[;ku&34 iz;kstuewyd dk;Z v/;;u ,oa euu 

O;k[;ku&35 caxyk HkfDr dkO; dh izeq[k izo`fÙk;ksa dk foospu HkfDr ds foHkUu izo`fr;ksa dk Kku 

izkIr gksuk 

O;k[;ku&36 caxyk x| ds mn~Hko ,oa fodkl dks Li"V djsa  
caxyk x| ds  mn~Hko vkSj fodkl 

dh tkudkjh izkIr dh O;k[;ku&37 caxyk x| ds mn~Hko ,oa fodkl dks Li"V djsa  

O;k[;ku&38 caxyk miU;kl dks cafdepUnz pêksik/;k; nsu cafdepUnz pêksik/;k; ds miU;kl 

dk Kku çkIr fd;k 

O;k[;ku&39 caxyk dgkuh ds mn~Hko vkSj fodkl dk ifjp; caxyk ds lkfgR; dk Kku izkIr 

fd;k 

O;k[;ku&40 iz;kstuewyd dk;Z ckSf}d {kerk dk fodkl 

O;k[;ku&41 caxyk ukVd ds mn~Hko vkSj fodkl ij izdk'k Mkysa 

caxyk ukVd ds mn~Hko vkSj 

fodkl dk Kku izkIr fd;k 

O;k[;ku&42 caxyk ukVd ds mn~Hko vkSj fodkl ij izdk'k Mkysa 

O;k[;ku&43 caxyk fuca/k ds mn~Hko vkSj fodkl ij izdk'k Mkysa 

O;k[;ku&44 vk/kqfud 18oha 'krh caxyk dfork dh izo`fr;ksa ij izdk'k 

Mkys 

caxyk ds fofHkUu fo/kkvksa dk Kku 

izkIr fd;k 

O;k[;ku&45 caxyk miU;kl lkfgR; esa ukjh lEca/kh n`f"Vdks.k dk 

lksnkgj.k mYys[k djsa 

caxyk ds lkfgR; ds ek/;e ls 

ukjh dh n'kk dks tkuk 

O;k[;ku&46 caxyk dkO; esa johUnzukFk Bkdqj dk LFkku fu/kkZfjr djsa 
johUnzukFk Bkdqj ds caxyk dkO; 

dks tkuk O;k[;ku&47 caxyk dkO; esa johUnzukFk Bkdqj dk LFkku fu/kkZfjr djsa 

O;k[;ku&48 cafdepUnz pVthZ ds lkfgfR;d ewY;kadu djsa  pVthZ dh lkfgfR;d jpukvksa dh 

ewY;kadu dks tkuk O;k[;ku&49 cafdepUnz pVthZ ds lkfgfR;d ewY;kadu djsa  

O;k[;ku&50 l=h; ijh{kk ekufld ,oa ckSf)d fodkl 

O;k[;ku&51 v/kqfud ;qx es QksVZ fofy;e dkWyst QksVZ fofy;e dkWyst dk Kku 

izkIr fd;k 

O;k[;ku&52 v/kqfud dfork esa jktkjke eksgu jke dk LFkku vk/kqfud lkfgR; esa jktkjke 

eksgujk;] bZ'oj pUnz fo/kklkxj] O;k[;ku&53 v/kqfud dfork esa bZ'oj pUnz fo/kklkxj dk LFkku 
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O;k[;ku&54 v/kqfud dfork esa jes'kpUnz nÙk dk LFkku jes'k pUnz nÙk rFkk rkjdukFk 

xaxksik/;k; ds LFkku dks tkuk O;k[;ku&55 v/kqfud dfork esa rkjdukFk xaxksi/;k; dk LFkku 

O;k[;ku&56 y?kwrjh iz'u@mÙkj 

ekufld ,oa ckSf)d fodkl 
O;k[;ku&57 y?kwrjh iz'u@mÙkj 

O;k[;ku&58 oLrqfu"B iz'u@mÙkj v/;;u ,oa euu 

O;k[;ku&59 ekWMy VsLV isij ekufld ,oa ckSf)d fodkl 

O;k[;ku&60 nksgjkbZ v/;;u ,oa euu 
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ikB ;kstuk 

l=&2023&24 

,eŒ ,Œ fganh mÙkjk)Z ¼prqFkZ lsesLVj½ 

iz'u i= 10&lwjlkxj lkj (MHIN-115)  

Jherh eerk 

Øe la[;k ikB~ ;kstuk ifj.kke 

O;k[;ku&1 ikB~;Øe lEca/kh tkudkjh ,oa fo"k; lca/kh Kku   

O;k[;ku&2 eFkqjk xeu inksa dh O;k[;k czt/kke dks NksM+dj d"̀.k ds eFkqjk 

xeu dks tkuk 

  

O;k[;ku&3 eFkqjk iz;k.k inksa dh O;k[;k 

O;k[;ku&4 eFkqjk izos'k rFkk dal o/k Jh d`".k }kjk dal o/k ds inksa dk 

Kku izkIr fd;k 

O;k[;ku&5 uan dk czt izR;kxeu uan dk czt izR;kxeu dks tkuk 

O;k[;ku&6 xksih opu rFkk cztn'kk inksa dh O;k[;k 

cztn'kk ds inksa dks tkuk 
O;k[;ku&7 xksih opu rFkk cztn'kk inksa dh O;k[;k 

O;k[;ku&8 xksih fojg inksa dh O;k[;k 

xksfi;ksa ds fojg ds inksa dk Kku 

izkIr fd;k 
O;k[;ku&9 xksih fojg inksa dh O;k[;k 

O;k[;ku&10 xksih fojg inksa dh O;k[;k 

O;k[;ku&11 m)o lans'k inksa dh O;k[;k Hkzejxhr ds ek/;e ls m)o ds 

lans'k dks tkuk 

O;k[;ku&12 rhu ikrh rFkk lans'k HkfDr Hkkouk dk fodkl 

O;k[;ku&13 m)o czt vkxeu czt esa m)Hko dk vkxeu 

O;k[;ku&14 m)o czt vkxeu inksa dh O;k[;k fuxZq.k HkfDr dks tkuk  

O;k[;ku&15 m)o dk xksfi;ksa dks ikrh nsuk inksa dh O;k[;k lgt Kku dh izkfIr 

O;k[;ku&16 Hkzejxhr inksa dh O;k[;k Hkzejxhr ds ek/;e ls fuxZq.k czge 

dks tkuk 

O;k[;ku&17 m)o xksih laokn inks dh O;k[;k igyk laokn Xkksfi;ksa dh okd~iVqrk dks tkuk 

O;k[;ku&18 m)o xksih laokn nwljk inksa dh O;k[;k 

Hkzejxhr ds ek/;e ls laokn 'kSyh 

dks tkuk 
O;k[;ku&19 m)o xksih laokn nwljk inksa dh O;k[;k 

O;k[;ku&20 m)o xksih laokn rhljk inksa dh O;k[;k 

O;k[;ku&21 m)o xksih laokn pkSFkk inksa dh O;k[;k v/;;u ,oa euu 

O;k[;ku&22 m)o xksih laokn pkSFkk inksa dh O;k[;k ,dfu"B HkfDr dk Kku çkIr fd;k 

O;k[;ku&23 m)o xksih laokn ikapok inksa dh O;k[;k fuxZq.k czge~ dk Kku gksuk 

O;k[;ku&24 m)o xksih laokn ikapok inksa dh O;k[;k czt dh fo;ksx n’kk dk Kku çkIr 

fd;k 
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O;k[;ku&25 m)o ân; ifjorZu rFkk xksih lUns'k laokn 'kSyh ds ek/;e ls m)o ds 

ân; ifjoZru dk Kku izkIr fd;k 

O;k[;ku&26 iw.kZ ifjorZu rFkk ;'kksnk lans'k inksa dh O;k[;k  

O;k[;ku&27 m)o eFkqjk izR;kxeu rFkk —".k m)o laokn  m)o vkSj —".k ds laokn ’kSyh dk 

Kku izkIr fd;k 

O;k[;ku&28 vH;kl dk;Z ,oa nksgjkbZ vH;kl ,oa euu 

O;k[;ku&29 Jh—".k opu inksa dh O;k[;k HkfDr ds inksa dh tkuk 

O;k[;ku&30 iz;kstuewyd dk;Z  v/;;u ,oa euu 

O;k[;ku&31 }kfjdk iz;k.k inksa dh O;k[;k —".k }kjk }kfjdk xeu ds inksa dks 

tkuk  

O;k[;ku&32 :fDe.kh ifj.k; inksa dh O;k[;k Jh—".k }kjk :fde.kh ifj.k; ds 

inksa dk Kku 

O;k[;ku&33 cyHknz czt ;k=k inksa dh O;k[;k Jh—".k }kjk :fde.kh ifj.k; ds 

inksa dk Kku 

O;k[;ku&34 lqnkek pfjr inksa dh O;k[;k ifj.k; ds inksa dk Kku 

O;k[;ku&35 cztukjh ifFkd laokn inksa dh O;k[;k 

iBu ,oa ikBu dkS'ky dk fodkl 
O;k[;ku&36 cztukjh ifFkd laokn inksa dh O;k[;k 

O;k[;ku&37 dq:{ks= esa d`".k&cztoklh HksaV inksa dh O;k[;k   

O;k[;ku&38 jk/kk d`".k feyu inksa dh O;k[;k fofHkUu inksa ds ek/;e ls jk/kk&d"̀.k 

feyu ds inksa dks tkuk 

O;k[;ku&39 vkykspukRed iz'u@mÙkj Hkzejxhr dk mís';  Hkzejxhr dks tkuk 

O;k[;ku&40 Hkzejxhr esa okXoSnX/; okd iVqrk dh tkudkjh 

O;k[;ku&41 d`".k jk/kk ds 'khy&fu:i.k  

O;k[;ku&42 uan vkSj ;'kksnk ds 'khy&fu:i.k   

O;k[;ku&43 vk/kqfud lanHkZ esa lqjdkO; dh izklafxdrk lwjdkO; dh izklafxdrk dks tkuk 

O;k[;ku&44 vk/kqfud lanHkZ esa lqjdkO; dh izklafxdrk  

O;k[;ku&45 Hkzejxhr ijEijk esa lwjdr̀ Hkzejxhr dk Lfkku 

v/;;u ,oa euu 
O;k[;ku&46 Hkzejxhr ijEijk esa lwjdr̀ Hkzejxhr dk Lfkku 

O;k[;ku&47 vH;kl ,oa nksgjkbZ ekufld ,oa ckS)d fodkl 

O;k[;ku&48 l=h; ijh{kk   

O;k[;ku&49 lwjnkl dk xhrdkO; xhfrdkO; ds :iksa dk Kku 

O;k[;ku&50 lwjnkl dh laxhr&lk/kuk   

O;k[;ku&51 n`f"VdwV&inkoyh 

okd~dkS'ky dk fodkl  
O;k[;ku&52 n`f"VdwV&inkoyh 

O;k[;ku&53 Hkk"kk dkO; :i ,oa vyadkj ;kstuk Hkk"kk dkS'ky dk fodkl 

O;k[;ku&54 lwjdkO; vkSj dfork ds vk/kqfud izfreku v/;;u ,oa euu 
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O;k[;ku&55 lwjdkO; vkSj dfork ds vk/kqfud izfreku 

O;k[;ku&56 Hkzejxhr ijEijk esa lwjnkl dk ;ksxnku 

fuxqZ.k ,oa lxq.k fopkj/kkjk dk Kku 
O;k[;ku&57 Hkzejxhr ijEijk esa lwjnkl dk ;ksxnku 

O;k[;ku&58 vH;kl ,oa nksgjkbZ ekufld ,oa ckS)d fodkl 

O;k[;ku&59 y?kq iz'u@mÙkj v/;;u ,oa euu 

O;k[;ku&60 y?kq iz'u@mÙkj iwoZ ç’u mŸkj dh nksgjkbZ  
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