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Ms. Tanvi

M.Com 2" Semester

Session : 2023-2024

Paper- Human Resource Management (MC-201)

Sr. No. LESSON PLAN LEARNING
OUTCOMES
Week:1 Student will be able to
L-1 Introduction to HRM : Meaning , Need and Objective, | Understand
Scope and Importance
L-2 Functions and Models of HRM, HRM Theories Understand
L-3 Organizational Design of HR Department and | Understand
Approaches
L-4 HR Policy : Objective and Principle Understand
Week:2
L-5 Roles and Skills of HR Manager, Competency and Job | Understand
Carrier of HR
L-6 Global HRM : Meaning , Need , Difference between | Understand
Domestic and International HRM
L-7 Factors affecting and HR Functions Global HRM Understand
L-8 Presentation Improve
CommunicationSkills
Week:3
L-9 HR Planning : Meaning , Need, Objective and Factors | Understand
affecting HRP
L-10 Process , Levels and Problems in HRP Understand
L-11 Human Resource Information System : Meaning, Need , | Understand
Obijective and Functions
L-12 Presentation Improve Communication
Skills
Week:4
L-13 Computerized HRIS and its Critical Analysis Understand
L-14 Job Analysis : Meaning , Objectives and its Uses Understand
L-15 Job Description : Meaning , Features and its Preparations | Understand
L-16 Job specifications and Job Design and its Methods Understand
Week:5




L-17 Recruitment : Meaning , Importance , Factors Affecting Understand

L-18 Sources and Process of Recruitment Understand

L-19 Methods and Challenges of Recruitment Understand

L-20 Selection : Meaning , Techniques and Process Understand

Week:6

L-21 Type of Selection Tests and Interview Process Understand

L-22 Induction : Meaning , Objectives ,Procedure and | Understand
Problems

L-23 Placement : Meaning , Importance , Principles and | Understand
Problems in Placements

L-24 Class Test Evaluate

Week:7

L-25 Promotion :Meaning , Purpose and Principles Understand
Demotions and its Causes

L-26 Transfer: Meaning , Purpose and Types Understand

L-27 Separation : Downsize , Internal and External | Understand
Outplacement

L-28 Presentation Improve Communication

Skills

Week:8

L-29 Employee Training: Meaning, Types and Methods of | Understand
Training

L-30 Evaluation of Training Program : Principles and | Understand
Techniques

L-31 Executive Development :Meaning , Feature and | Understand
Importance

L-32 Process , Approaches, Techniques and Principles of | Understand
Executive Development

Week:9

L-33 Carrier Development : Meaning , Factors ,Stages and | Understand
Challenges in Carrier Development

L-34 Carrier Planning : Meaning , Objective and Steps Understand

L-35 Carrier Management and its Models Understand

L-36 Presentation Improve Communication

Skills

Week:10

L-37 Performance Appraisal: Meaning, Objectives and | Understand
Methods of Performance Appraisals

L-38 Process of Performance Appraisals Understand

L-39 Potential Appraisal : Meaning , Objective and | Understand
Techniques of Potential Appraisals

L-40 Employee Empowerment: Meaning and Steps Understand

Week:11

L-41 Quality of Work Life: Meaning , Scope , Principles and | Understand

Role of QWL




L-42 Compensation Management: Meaning, Objective and | Understand
Significance

L-43 Theories of Compensation Understand

L-44 Wage and Salary Administration: Meaning and Method | Understand
of wage payment

Week:12

L-45 Incentive Plan: Meaning, Features and Types of Wage | Understand
Incentive Plan

L-46 Fringe Benefits: Meaning, Objective and Types Understand

L-47 Presentation Improve Communication

Skills

L-48 Job Satisfaction: Meaning and Factors Influencing and | Understand
Consequences in Job Satisfaction

Week:13

L-49 Job Satisfaction Theories Understand

L-50 Stress Management: Meaning ,Nature and Levels of | Understand
Stress

L-51 Sources , Consequences and Coping Strategies for Stress | Understand

L-52 Class Test Evaluate

Week:14 Revision

L-53 Revision Clear Doubts

L-54 Revision Clear Doubts

L-55 Revision Clear Doubts

L-56 Revision Clear Doubts

Week:15 Revision

L-57 Revision Clear Doubts

L-58 Revision Clear Doubts

L-59 Revision Clear Doubts

L-60 Revision Clear Doubts




International Business Environment

MC-202

Session : 2023-2024
M.COM. 2" semester
Ms. Shivani Sharma

Sr. No. LESSON PLAN LEARNING
OUTCOMES

WEEK:1 Students will be able to

L1 Introduction of international business Understand

L2 Meaning and feature of international business Understand

L3 Obijectives and scope of international business Understand

L4 Framework to analysis international business Understand

environment

WEEK:2

L5 Features of MNC Understand

L6 Approaches of MNC Understand

L7 Advantages and disadvantages of MNC Understand

L8 Transnational corporations Understand

WEEK:3

L9 Technological environment Understand

L 10 Impact of technology and transfer of technology Understand

L 11 Policy on technology transfer Understand

L 12 Foreign Investment Understand

WEEK:4

L 13 Government policy Understand

L 14 Policy regarding foreign investment Understand

L 15 Revised FDI Understand

L 16 FDI policy and limitations of foreign capital Understand

Week 5

L 17 GATT and WTO Understand

L 18 Objective of WTO Understand

L 19 WTO agreement Understand

L 20 TRIPS Understand

WEEK:6

L21 Doha declaration Understand

L 22 Trading blocs Understand

L 23 UNCTAD ; Objective and functions Understand

L 24 Presentation Improvement in
communication skill

WEEK:7

L 25 Working of UNCTAD Understand

L 26 Failure of UNCTAD Understand

L 27 Class test Evaluation




L 28

Presentation

Improvement in
communication skill

WEEK:8

L 29 World bank : introduction Understand

L 30 Achievement and Failure of world bank Understand

L31 Class test Evaluation

L 32 Presentation Improvement in
communication skill

WEEK:9

L 33 India and world bank Understand

L 34 MIGA Understand

L 35 Generalized system of preferences Understand

L 36 ICA Understand

Week 10

L-37 ICAC Understand

L 38 OPEC and EEC Understand

L 39 Presentation Improvement in
communication skill

L 40 Concepts of NAFTA and ASEAN Understand

Week 11

L 41 LAIA Agreement Understand

L 42 SAARC Agreement Understand

L 43 ESCAP Agreement Understand

L 44 Presentation Improvement in
communication skill

Week 12

L 45 Foreign exchange market : Meaning, features and Understand

functions

L 46 Determinants and Exchange rates arrangements in India | Understand

L 47 Exchange Risk : meaning and types Understand

L 48 Management of exchange risk Understand

WEEK:13

L 49 Technique for managing exchange rate risk Understand

L 50 Conclusion by discussion Understand

L 51 Presentation Evaluation

L 52 Revision Improvement in
communication skill

WEEK:14

L 53 Revision Clear doubt

L 54 Revision Clear doubt

L 55 Revision Clear doubt

L 56 Class test Evaluation

WEEK:15

L-57 Revision Clear doubts

L-58 Revision Clear doubts

L-59 Revision Clear doubts

L-60 Revision Clear doubts




Strategic Marketing

MC-203

Session: 2023-2024
M.COM —2" Semester

Ms.Dolly
Sr.No. [Topic Learningoutcomes
Studentswillbeableto
Weekl
L-1 Strategicmarketing:introductionandobjectives Understand
Factorsaffectingstrategicmarketingandformulationofmark
L-2 . 9 9 g Understand
eting strategy
L-3 Strategicroleofmarketing, Understand
Marketingstrategy:natureandessentials
L-4 Distinctionbetweenstrategyandtacticsandlevelofstrategies, |Understand
Week2
L-5 Strategicmarketingplanning:introduction Understand
thestrategicmarketingplanningprocess ,
Componentsofstrategic marketingplanning
L-6 Performanceanalysisof Understand
strategicmarketingplanningandmission statements
Revision
L-7 Clear doubts
L-8 Corporatestrategydecisions :introduction , Understand
Goalsandobjectives
Week3
L-9 Areasofobjectivesetting, Strategicentrybycorporation Understand
L-10 Mergers:types, reasonsandeffective mergers Understand
L-11 Acquisitions:nature,typesandreasons , Understand
Productmixandpricemix
L-12 Presentation Improvement

incommunicationskill




Week4

L-13 Placemixandpromotionmix , Strategies:onthebasisofscope , |Understand
Strategies:onthebasisoflevel
L-14 Strategiesonthebasisofdirection Understand
L-15 Presentation Improvement
incommunicationskill
L-16 Marketingenvironment:introduction , Understand
Microandmacroenvironment
Week5
L-17 Environmentanalysisandscanning: introduction, Understand
Natureofenvironmentandkindsofcompetitiveforces
L-18 /Aspectsofenvironmentalscanning , Understand
SWOTanalysisandOHMAEmodel
L-19 Test Evolution
L-20 Presentation Improvement
incommunicationskill
Week6
L-21 Toolsandtechniquesofcompetitiveanalysis, Identification of | Understand
critical success factors under corecompetency
Bostonconsultinggroupbusinessmatrix
L-22 Jarotp Understand
L-23 Mckinseyportfoliomodel, Understand
Assessmentofindustryattractiveness
L-24 Presentation Improvement
incommunicationskill
Week?7
L-25 Marketsegmentation:meaningbenefitsandbases Understand
Targetmarketingandalternativemarkettargetingstrate
L-26 . g g . . geting g Understand
ies, Productpositioning:meaningand steps
L-27 Determinantsof successfulproductpositioning Understand
. Improvement
L-28 Presentation . P . .
incommunicationskill
Week8
L-29 Entrystrategiesinnewmarket , Stepsinnew Understand
productdevelopment
L-30 Testmarketing:meaningproblemsandessentials, Understand

Strategiesforenteringininternationalmarkets,

8




L-31 Presentation Improvement
incommunicationskill
L-32 Marketingstrategiesforgrowthmarkets:introduction Understand
Week9
L-33 Growthmarketstrategiesformarketleaders , Understand
Growthstrategiesforfollowers
L-34 Maturemarkets:introduction, Targetingthematuremarket, Understand
Componentsof marketingstrategyformaturemarkets
L-35 Revision Clear doubts
L-36 Presentation Improvement
incommunicationskill
Week10
L-37 Methodsofdifferentiationandmaturemarkets Understand
L-38 Decliningmarkets:introduction Understand
L-39 Strategiesfordecliningmarket, Disinvestment, Understand
Marketingmix:introduction
. Improvement
L-40 Presentation . . .
incommunicationskill
Week11
L-41 Theelementsofmarketingmix , Benefitsand Understand
importanceofmarketing mix
L-42 Expandedmarketingmixfor services, Understand
L-43 Factorsaffectingthemarketingmix, Understand
Relationshipbetweenbusinessstrategyandmarketingmix
. Improvement
L-44 Presentation, . . .
incommunicationskill
Week12
L-45 Genericstrategiesandcompetitive advantagestrategies Understand
L-46 Marketingstrategyimplementation:introduction , Understand
Reasonsthatmakestrategyimplementationdifficult,
. Improvement
L-47 Presentation . P . .
incommunicationskill
L-48 Approachestostrategy implementation, Understand
Behavioralimplementation
Week13




L-49 Leadership Understand
] Improvemen
L-50 Presentation . prove ? t ) )
incommunicationskill
Comparisonoftransactionalandtransformationalleader
L-51 . P Understand
ship
Revision
L-52 Clear doubts
Week14
L-53 Strategyevaluation:meaningandbarriers Understand
L-54 Strategiccontrolandtypesof strategiccontrols Understand
Processandtechniquesofstrategicevaluationandcontrol
L-55 a g Understand
L-56 RoleofOrganizationalsysteminevaluation Understand
Week15
L-57 Revision Cleardoubts
L-58 Revision Cleardoubts
L-59 Revision Cleardoubts
L-60 Revision Cleardoubts

10




Financial Management and Policy
MC-204
Session : 2023-2024

M.Com. 2" Semester

Ms. Rajni

Sr. No. Topics Learning outcomes

Week 1 Students will be able to

L-1 Finance, Finance functions and their approaches and Scope | Understand

L-2 Fundamental Principles, Meaning of Financial Understand
Management

L-3 Significance of Financial Management Understand

L-4 Obijectives, Scope of Financial Management Understand

Week 2

L-5 Financial Decisions Understand

L-6 Financial Management Process Understand

L-7 Functional Areas of financial Management, Functions of a | Understand
finance Manager

L-8 Recent Developments in financial Management Understand

Week 3

L-9 Time Value of Money, Techniques for Adjusting the Time | Understand
Value of Money

L-10 Numerical Questions Solve

L-11 Compounding Technique and Discounting or Present Understand
Value Technique ,Practical Applications of Time value
techniques, Measuring shareholders value creation

L-12 Numerical Questions Solve

Week 4

L-13 Capital Asset Pricing Model, International Financial Understand
Management

L-14 Meaning, Objectives Of financial plan, Principles of Sound | Understand
financial plan

L-15 Estimating long-term and short-term financial Needs and Understand
Market value added

L-16 Presentations Improve

Communication Skills

Week 5

L-17 Financial Planning and forecasting, Kinds of financial
forecasting

L-18 Methods of forecasting, Theories of Business forecasting Understand

L-19 Numerical Questions Solve

11




L-20 Sales forecast and Growth maximization Understand
Week 6
L-21 Introduction about various sources of Raising Short term Understand the concept
and long term funds
L-22 Ownership and Creditor Ship Securities Understand
L-23 Specialized financial institutions, Investing Private Equity | Understand
and Convertibles
L-24 Presentations Improve
Communication Skills
Week7
L-25 Meaning and Significance of Cost of Capital, Computation | Understand
of Cost of Specific Sources of Finance
L-26 Nature of Cash Management, Determining Optimum Cash | Understand
Balance, Cash Management Models
L-27 Numerical Questions Solve
L-28 Presentations Improves
communication skills
Week 8
L-29 Meaning, Importance and kinds of Working capital Understand
L-30 Methods of Estimating Working capital Requirements Understand
L-31 Numerical Questions Solve
L-32 Determining the Working Capital financing mix Understand and solve
Week 9
L-33 Meaning and Objectives of Receivables Management Understand
L-34 Numerical Questions Solve
L-35 Forecasting the Receivables ,Formulation and Executing Understand
Credit and Collection Policy
L-36 Factoring and Receivables Management Understand
Week 10
L-37 Financing of Working Capital, Financing of long termand | Understand
short term Working Capital
L-38 Working capital Finance Banks Understand
L-39 Numerical Questions Solve
L-40 Presentations Improve
Communication Skills
Week 11
L-41 Meaning , Nature, Importance of Capital Budgeting and Understand
Process of Capital Budgeting, Kinds of Capital Budgeting
Decisions
L-42 Methods of Evaluation of Capital Budgeting, Net present Understand
value versus Internal Rate of Return
L-43 Numerical Questions Solve
L-44 Numerical Questions Solve
Week 12
L-45 Terminal value or modified internal rate of return Understand and solve

12




L-46 factors influencing capital expenditure decisions Understand
L-47 Limitations of Capital Budgeting Decisions, Impact of Understand
Inflation on Investment Decisions

L-48 Presentations Improve
Communication Skills

Week 13

L-49 Meaning of Risk and Uncertainty, Causes of Risks Understand

L-50 Numerical Questions Solve

L-51 Uncertainty in Investment Decisions Understand

L-52 Presentations Improve
Communication Skills

Week 14

L-53 Numerical Questions Solve

L-54 Measuring the risk involved in investing decisions Understand

L-55 Numerical Questions Solve

L-56 Presentations Improve
Communication Skills

Week 15

L-57 Presentations Improve
Communication Skills

L-58 Presentations Improve
Communication Skills

L-59 Presentations Improve
Communication Skills

L-60 Presentations Improve

Communication Skills

13




Corporate Accounting

MC-205

Session: 2023-24
M.Com.- 2" semester

Dr. Rozy
Sr. No. LESSON PLAN LEARNING
OUTCOMES
WEEK:1 | Issue of shares Student will be able to
L-1 Shares-meaning and types Understand
L-2 Book building Understand
L-3 Procedure for issuing shares and Journal entries of Understand
issue of shares
L-4 Over subscription of shares, Calls in arrears and calls | Understand and solve
in advance
WEEK:2
L-5 Forfeiture of shares, Securities premium settlement Understand and solve
and entries
L-6 Understand and solve
L-7 Forfeiture of shares with over subscription- Numerical | Understand and solve
questions, Valuation of shares- meaning, need and
factors
L-8 Numerical questions Solve
WEEK:3
L-9 Methods of valuation of shares- Net assets basis Understand and solve
L10 Earning capacity method, Numerical questions Understand and solve
L-11 Fair value method , Numerical questions Solve
L-12 Presentations Improve communication
skills
WEEK:4
L-13 Introduction to final accounts of companies Understand
L-14 Books of accounts to be maintained by companies Understand
L-15 Form and contents of statement of profit & loss, Understand
Balance sheet
L-16 Divisible profits and dividend, Numerical questions Understand and solve
WEEK:5
L-17 Numerical questions Understand and solve
L-18 Amalgamation- meaning and features Understand
L-19 Purchase consideration-Methods of calculating Understand

purchase considerations

14




L-20

Accounting treatment in the books of transferor and
transferee

Understand

WEEK:6
L-21 Numerical questions Understand and solve
L-22 Numerical questions Understand and solve
L-23 Meaning of Reconstruction , Internal Reconstruction Understand and explain
and external Reconstruction
L-24 Revision Clear doubts
WEEK:7
L-25 Accounting treatment for Internal reconstruction Understand
L-26 Numerical questions Understand and solve
L-27 Human Resource accounting meaning, Methods of Understand
calculating HRA
L-28 Presentations Improve communication
skills
WEEK:8
L-29 Theories of HRA Understand
L-30 Advantages and disadvantages of Human resource Understand
accounting
L-31 Basic terms of lease Accounting Understand
L-32 Presentations Improve communication
skills
WEEK:9
L-33 Advantages and disadvantages of Lease Accounting Understand
L-34 Accounting Treatment in lease Accounting Understand
L-35 Accounting treatment in the books of lessor and lessee | Understand
L-36 Numerical questions Understand and solve
WEEK:10
L-37 Numerical questions Understand and solve
L-38 Introduction to holding and secondary company, Understand
Consolidated Balance sheet
L-39 Pre and post-acquisition profit Understand
L-40 Presentations Improve communication
skills
WEEK:11
L-41 Treatment of fictitious assets, Treatment of unrealized | Understand
profit
L-42 Treatment of contingent liabilities Understand
L-43 Presentations Improve communication

skills

15




L-44 Revaluation of assets and liability Practice and solve
WEEK:12
L-45 Treatment of Bonus shares Practice and solve
L-46 Treatment of dividend, Debenture Practice and solve
L-47 Presentations Improve communication
skills
L-48 Treatment of additional shares, Consolidated Financial | Practice and solve
statements
WEEK:13
L-49 Meaning of Corporate reporting Understand
L-50 Financial information and user of financial Understand
information, Current practices- periodic reporting
L-51 Segment reporting, Social reporting Understand
L-52 Revision Clear doubts
WEEK:14
L-53 Harmonization in Corporate reports, Corporate social | Understand
responsibility
L-54 Social accounting-approaches and measurement of Understand
social cost benefit
L-55 Presentations Improve communication
skill
L-56 Presentations Improve communication
skill
WEEK:15
L-57 Presentations Improve communication
skill
L-58 Presentations Improve communication
skill
L-59 Presentations Improve communication
skill
L-60 Presentations Improve communication

skill

16




Business Statistics

MC-206

Session : 2023-2024

M.Com. 2" semester

Ankita Hans
Sr. No. LESSON PLAN LEARNING
OUTCOMES

WEEK:1 Student will be able to

L-1 Multiple Correlation-Meaning Understand

L-2 Numerical Problems Solve

L-3 Partial Correlation-Introduction and Numerical Understand and Solve
Question

L-4 Numerical Problems Solve

WEEK:2

L-5 Multiple Regression Analysis-Introduction Solve

L-6 Methods to Obtain Multiple regression equation- By Clear Doubts
Normal equations

L-7 Numerical Problems Understand

L-8 Numerical Problems Understand

WEEK : 3

L-9 Multiple Regression equation in terms of Simple Understand
Correlation coefficients

L-10 Numerical Problems Solve

L-11 Numerical Problems Solve

L-12 Numerical Problems Solve

WEEK 4

L-13 Index Numbers -1- Introduction, Types and Problems | Understand
in the construction of Index Numbers

L-14 Methods of Constructing Index Numbers: Numerical | Understand and Solve
Problems

L-15 Numerical Problems Solve

L-16 Numerical Problems Solve

WEEK:5

L-17 Revision Clear Doubts

L-18 Test of Adequacy of Index Numbers: Numerical Understand and Solve

Problems

17




L-19 Numerical Problems Solve

L-20 Numerical Problems Solve

WEEK:6

L-21 Specific Problems Regarding construction Index Understand
Numbers

L-22 Numerical Problems Solve

L-23 Numerical Problems Solve

L-24 Numerical Problems Solve

WEEK:7

L-25 Time series Analysis: Meaning and components Understand

L-26 Methods of Measuring Trends: Freehand curve Understand
method and semi average method

L-27 Numerical Problems Solve

L-28 Numerical Problems Solve

WEEK:8

L-29 Methods of Measuring trends: Moving average and Understand
least square method

L-30 Numerical problems Solve

L-31 Numerical problems Solve

L-32 Time Series Analysis 11, Measurement of seasonal Clear doubts
variations: simple and moving average

WEEK:9

L-33 Numerical problems Solve

L-34 Numerical problems Solve

L-35 Measurement of seasonal variations: Ratio to moving | Understand and Solve
average , Ratio to trend method, Link relative method:
Numerical problems

L-36 Numerical problems Solve

WEEK :10

L-37 Probability: Introduction and basic concept Understand

L-38 Numerical problems Solve

L-39 Addition theorem of Probability : Numerical problems | Understand and Solve

L-40 Multiplication Theorem of Probability: Numerical Understand and Solve
problems

WEEK:11

L-41 Byes’ Theorem: Numerical problems Solve

L-42 Numerical problems Solve

L-43 Probability distribution: Numerical problems Understand and Solve

L-44 Numerical problems Solve

WEEK:12

18




L-45 Probability distribution : Binomial distribution and Understand
Poisson

L-46 Numerical problems Solve

L-47 Numerical problems Solve

L-48 Revision Clear doubts

WEEK:13

L-49 Probability distribution: Normal Understand

L-50 Numerical problems Solve

L-51 Revision Clear Doubts

L-52 Numerical problems Solve

WEEK:14

L-53 Revision Clear doubts

L-54 Presentation Improve Communication
Skills

L-55 Revision Clear doubts

L-56 Presentation Improve Communication
Skills

WEEK:15

L-57 Revision Clear doubts

L-58 Presentation Improve Communication
Skills

L-59 Revision Clear doubts

L-60 Presentation Improve Communication

Skills

19




Ms.Tanvi

M.Com. 4™ Semester

Session : 2023-2024

Paper- IT and E-Commerce

Sr.No. LESSONPLAN LEARNING
OUTCOMES

WEEK:1 Student will be able to

L-1 E-Commerce :Meaning, Features and Elements of E-| Understand
Commerce

L-2 Types of E-commerce Models Understand

L-3 Benefits and Limitations of E-commerce Understand

L-4 Business Applications of E-commerce Understand

WEEK:2

L-5 Business model in E-commerce: E-shop- Meaning, Factors Understand
affecting , Advantages and Disadvantages

L-6 Online  Shopping: Meaning, Factors, Process and| Understand
Precautions

L-7 E—procurement: Meaning, Advantages, Disadvantages, Understand
Components

L-8 Process of E-procurement, Benefits and its Impact Understand

WEEK:3

L-9 E-Auction: Meaning, Types, Benefits and Limitations Understand

L-10 Process of E-Auctions, Frauds involved in E-Auctions and| Understand
its protection

L-11 Mobile Auction: Meaning, Benefits and Limitations Understand

L-12 Class Test Evaluate

WEEK:4

L-13 Value Chain Integrator: Meaning, Types and Applicability] Understand
in e-commerce

L-14 Business Models in E-commerce Understand

L-15 Electronic Payment System: Meaning, Process, Merits and| Understand
Demerits

L-16 Methods of Electronic Payment System Understand

WEEK:5

L-17 E- Banking: Meaning, Types, Advantages and| Understand
Disadvantages

L-18 Online Fund Transfer Scheme: Meaning and its various| Understand
types

20




L-19

Presentation

Improve
Communication Skills

L-20 Online Share Market Operations: Stock market, Its Understand
functions and types
WEEK:6
L-21 Online Marketing :Meaning, Advantages and Understand
Disadvantages
L-22 Specialized areas of internet marketing: Web Marketing| Understand
E-mail marketing, Online advertising, Social Media
Marketing
L-23 Web Based Advertising: Meaning, Types, Methods and Understand
Important Issues
L-24 Presentation Improve
Communication Skills
WEEK:7
L-25 Online Research Tools: Meaning and Methods Understand
L-26 Secondary and Primary Market Research Resource Understand
L-27 Research Surveys: Meaning, Merits and Demerits Understand
L-28 Class Test Evaluate
WEEK:8
L-29 Data Analysis and Reporting Tools- CRM: Meaning, Understand
Features, Merits and Demerits
L-30 ERP and SAP: Meaning, Modules, Functions, Merits and| Understand
Demerits
L-31 SPSS and DBMS: Meaning, Merits and Demerits Understand
L-32 Presentation Improve
Communication Skills
WEEK:9
L-33 Cyber Laws in E-commerce: Act and Indian Cyber Crimes | Understand
L-34 Social Networking and Marketing Media: Meaning,| Understand
Benefits, Demerits
L-35 Electronic and Viral Retailing: Meaning, Elements, Understand
Challenges, Benefits
L-36 Presentation Improve
Communication Skills
WEEK:10
L-37 Cloud Computing: Meaning, Types and Infrastructure Understand
L-38 Advantages, Disadvantages, Applications and Problems of, Understand
cloudcomputing
L-39 Security Risk of E-Commerce and Risk Management| Understand
Approach
L-40 E-Commerce Security and Policy Frameworks Understand
WEEK:11
L-41 Presentation Improve

Communication Skills

21




L-42 Privacy Issues in Electronic Commerce: Technical and| Understand
Non-Technical Components
L-43 Types of Securities: Biometric and Non-Biometric,| Understand
Physical, Software
L-44 Cryptography Methods and Protocols for Securing E- Understand
Commerce
WEEK:12
L-45 Secure Socket Layer Understand
L-46 Presentation Improve
Communication Skills
L-47 Electronic Transaction Securities Understand
L-48 Class Test Evaluate
WEEK:13
L-49 Data Mining in Social Networking: Meaning and DataUnderstand
Mining Tasks
L-50 Business Applications in Data Mining Understand
L-51 Parameters and Approaches in Mining Understand
L-52 Presentation Improve
Communication Skills
Week:14 Revision
L-53 Revision Clear Doubts
L-54 Revision Clear Doubts
L-55 Revision Clear Doubts
L-56 Revision Clear Doubts
Week:15 Revision
L-57 Revision Clear Doubts
L-58 Revision Clear Doubts
L-59 Revision Clear Doubts
L-60 Revision Clear Doubts

Corporate Tax Planning and Management

22




MC-402

Session : 2023-24

M. Com. 4" Semester

Ms. Rajni

Sr. No. Lesson plan LEARNING OUTCOMES

WEEK:1

L-1 Introduction of Tax planning Understand

L-2 Meaning of Tax Avoidance and Tax Evasion Understand

L-3 Tax Implications of Tax Planning Understand

L-4 Difference between Tax Planning and Tax Evasion Understand

WEEK:2

L-5 Difference between Tax Planning and Tax Avoidance Understand

L-6 Difference between Tax Avoidance and Tax Evasion Understand

L-7 Requisite of Successful Tax Planning, limitations of Understand
Tax Planning

L-8 Tax management Understand

WEEK:3

L-9 Tax planning regarding new business Understand

L-10 Meaning of Tax Planning regarding New Business and | Understand and solve
Numerical Questions

L-11 Form of Organization, Sole Proprietorship Understand

L-12 Tax Planning for Sole Proprietorship and Joint Hindu Understand and solve
family and Numerical Questions

WEEK:4

L-13 Tax Planning for Joint Hindu family Understand

L-14 Partnership firms and Company, Cooperative forms of | Understand
Organization

L-15 Tax factors Affecting choice of form of Organization Understand

L-16 Presentation Improves communication

skills

WEEK:5

L-17 Locationand Nature of Business Understand

L-18 Numerical questions Solve

L-19 Computation of Total Income and Tax liability of Understand
Company

L-20 Numerical questions Solve

Week6

L-21 Tax Planning and Financial Management Decisions Understand

L-22 Capital Structure Decision Understand

L-23 Tax considering in deciding Capital Structure Understand

L-24 Presentation Improves communication
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skills

WEEK:7
L-25 Divided policy, Factors affecting divided policy Understand
L-26 Divided Policy and Tax Consideration Understand
L-27 Inter-corporate divided Understand
L-28 Presentation Improves communication
skills
WEEK:8
L-29 Bonus shares, Tax planning in Respect of Bonus Understand
Shares
L-30 Presentation Improves communication
skills
L-31 Various Special Tax provisions, Undertaking in free Understand
Trade Zone
L-32 Class test Evaluation
WEEK:9
L-33 Newly Established Units in Special Economic Zone Understand
L-34 Infrastructure Telecommunication, Power sector , Understand
Industrial park Undertaking Area’s
L-35 Numerical questions Solve
L-36 Presentation Improves communication
skills
WEEK:10
L-37 Tax planning and Management Decisions Understand
L-38 Lease and Types of lease, Tax considering Regarding Understand
Own and lease
L-39 Tax planning in Respect of Own and lease Understand
L-40 Presentation Improves communication
skills
Week 11
L-41 Sale of Assets of Scientific Research and Tax Understand
Treatment of Sale of Assets of Scientific Research
L-42 Numerical questions Solve
L-43 Make or Buy Decision and Tax Considering Understand
L-44 Factors of Make and Buy Understand
Week 12
L-45 Numerical questions Solve
L-46 Presentation Improves communication
skills
L-47 Shut Down and Continue Understand
L-48 Tax Planning for Shut Down or Continue Understand
Week13
L-49 Presentation Improves communication
skills
L-50 Tax Issues Related to Business Restructuring Understand
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L-51 Tax Issues Related to the Amalgamation of Company Understand

L-52 Numerical questions Solve

WEEK:14

L-53 Tax Issues Related to Demerger Understand and Solve

L-54 Tax Issues and Planning in Respect of Merger Understand and Solve

L-55 Tax Issues and Planning in respect of Acquisition Understand and Solve

L-56 Presentation Improves communication
skills

WEEK:15

L-57 Presentation Improves communication
skills

L-58 Presentation Improves communication
skills

L-59 Presentation Improves communication
skills

L-60 Presentation Improves communication

skills
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Consumer Behaviour

MC-411

Session: 2023-2024
M.COM 4™ semester
Ms. Shivani Sharma

Sr. No. LESSON PLAN LEARNING
OUTCOMES

WEEK:1 Student will be able to

L-1 Consumer Behaviour ; introduction Understand

L-2 Determinants and process of Consumer Behaviour Understand

L-3 Importance of Consumer Behaviour Understand

L-4 Consumer Decision Making process and Processing of Understand
Information

WEEK:2

L-5 Meaning and Nature of Information Research Understand

L-6 Information Search Process Understand

L-7 Pre Purchase Evaluation process Model Understand

L-8 Assessment of evaluation process Understand

WEEK:3

L-9 Consumer Behaviour Model Understand

L-10 Nicosia Model, Howard Sheth model Understand

L-11 Engel ,Blackwell and Kollat's Multi Mediation Model Understand

L-12 Economic and learning model, Psycho Analytical Model Understand
and Sociological Model

WEEK:4

L-13 Meaning and Features of Motivation, Elements of Understand
Motivation

L-14 Motivation Models Understand

L-15 Importance and types of Motivation Understand

L-16 Motivation Search Understand

WEEK:5

L-17 Perception, Perceptual Errors in Selection of Stimuli Understand

L-18 Factors Affecting Perception Understand

L-19 Concept of Perceptual Process Understand

L-20 Concept of Attention and Perceived Risk Understand

WEEK:6

L-21 Presentation Improvement in

communication skill
L-22 Concept of Learning Principles of Learning Understand
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L-23 Learning and Behavioral Relationships Understand
L-24 Learning process Understand
WEEK:7
L-25 Attitude and its Components, Factors Affecting Attitude Understand
L-26 Presentation Improvement in
communication skill
L-27 Measurement of Attitude Understand
L-28 Marketing Strategies for Attitude Change and Barriersto | Understand
Change Attitude
WEEK:8
L-29 Personality and Consumer Behavior, Determinants of Understand
Personality
L-30 Presentations Improvement in
communication skill
L-31 Theories of Personality Understand
L-32 Self Concept Understand
WEEK:9
L-33 Life Style and its Determinants ,Life style and Consumer Understand
Behavior
L-34 Presentations Improve communication
skills
L-35 Self-Concept and Consumer Behaviour Understand
L-36 Concept of Self Esteem and Measurements of Self Concept | Understand
WEEK:10
L-37 Group and Its Concept, Types of Group Understand
L-38 Presentations Improve communication
skills
L-39 Diffusion of Innovation and Adoption Process Understand
L-40 Culture and Sub Culture Understand
WEEK:11
L-41 Variation in Cultural Values Understand
L-42 Presentations Improve communication
skills
L-43 Types of Sub Culture Understand
L-44 Social Class and Consumer Behaviour, Life style of Social | Understand
Class
WEEK:12
L-45 Culture values and Its Dimensions Understand
L-46 Culture Variations, Global group Understand
L-47 Presentations Improve communication
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skills

L-48 Opinion Leadership, Opinion Leadership Measurement Understand
Techniques

WEEK:13

L-49 Diffusion process and Elements of Diffusion Process Understand
L-50 Adoption Process and elements of diffusion process Understand
L-51 Stages of Adoption Process Understand
L-52 Importance of Adoption Process Understand
WEEK:14

L-53 Consumer Innovation Understand
L-54 Revision Clear doubts
L-55 Revision Clear doubts
L-56 Revision Clear doubts
WEEK:15

L-57 Revision Clear doubts
L-58 Revision Clear doubts
L-59 Revision Clear doubts
L-60 Revision Clear doubts
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Rural Marketing
MC-412
Session: 2023-24

M.com 4" semester

Ankita Hans
Sr. No. LESSON PLAN LEARNING
OUTCOMES
WEEK:1 Student will be able to
L-1 Rural Marketing- Meaning, Nature of Rural marketing | Understand
L-2 Phases and problems of Rural Marketing Understand
L-3 Opportunities in Rural Marketing Understand
L-4 Role of Rural Marketing and Difference between Rural | Understand
and Urban market
WEEK:2
L-5 Rural Marketing Environment : Introduction Understand
L-6 Factors affecting Rural Marketing: Internal Understand
Environment, External Environment
L-7 Importance of studying Rural marketing Environment | Understand
L-8 Revision Clear doubts
WEEK : 3
L-9 Rural Marketing Research: Meaning and objectives Understand
and scope
L-10 Rural Marketing Research Process, Importance, Understand
Limitations and Precautions Related to Rural Market
research
L-11 Sources of Data Collection in Rural Areas and Understand
Methods of Rural Marketing research
L-12 Presentation Improve
Presentation Skills
WEEK 4
L-13 Rural Consumer Behavior : Meaning and Features Understand
L-14 Rural Consumer Behavior Process and Determinants of | Understand
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Rural Consumer Behavior

L-15 Revision Clear doubts

L-16 Reasons and Problem for Studying Rural Consumer Understand
Behavior and consumer adoption process

WEEK:5

L-17 Rural Markets Segmentation: Meaning, Pre-Requisites | Understand
for effective Rural Market Segmentation

L-18 Philosophies and Importance of Rural Market Understand
Segmentation and Bases for Segmenting Rural
Consumer Market

L-19 Rural Segmentation Strategies: Undifferentiated , Understand
Differentiated and concentrated

L-20 Presentation Improve

Communication Skills

WEEK:6

L-21 Rural Marketing Strategies: Segmentation and Understand
Competitive

L-22 Rural Marketing Strategies: Product and Price Understand

L-23 Rural Marketing Strategies: Distribution and Understand
Promotion

L-24 Rural Marketing Strategies: Hiring and Social Strategy | Understand

WEEK:7

L-25 New Product Development : Introduction and Understand
objectives

L-26 Process and challenges of New Product Development Understand

L-27 Reasons for Failure of New Product Understand

L-28 Revision Clear Doubts

WEEK:8

L-29 Rural Marketing Mix : Meaning and Understand
components(Product, price, place and promotion)

L-30 Additional P’s for Rural Marketing Mix and factors Understand
affecting Rural Marketing Mix

L-31 Revision Clear Doubts

L-32 Presentation Improve

Communication Skills
WEEK:9
L-33 Rural Communication :Meaning ,Elements of Rural Understand

Communication
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L-34 Problems in Rural Communication Understand
L-35 Strategies to meet the rural communication and Steps | Understand
for developing an effective rural communication
challenges
L-36 Presentation Improve
Communication Skills
WEEK :10
L-37 Media planning for rural Markets : Meaning and Types | Understand
for Rural Media
L-38 Revision Understand
L-39 Process for Media planning and Factors affecting and Clear Doubts
importance Media planning
L-40 Presentation Improve
Communication Skills
WEEK:11
L-41 Personal Selling in Rural Market : Meaning, Features, | Understand
Objective and Elements of personal selling
L-42 Process of Personal Selling Understand
L-43 Advantages and Disadvantages of Personal Selling and | Understand
Qualities of good Salesman in Rural Market
L-44 Presentation Improve
Communication Skills
WEEK:12
L-45 Marketing of Consumer Durables and Non Durables: Understand
Meaning and types
L-46 Strategies for Marketing of FMCG and consumer Understand
durables
L-47 Promotional Strategies used by Rural Marketer Understand
L-48 Issues and problem related to consumer durables in Understand
rural Market
WEEK:13
L-49 Marketing of Agriculture Produce: Meaning and Understand
features and importance and Problems in agriculture
marketing and Steps taken by government for the
improvement of agriculture marketing system
L-50 E-Commerce in Rural Markets : Meaning and Understand

advantages of e-commerce in rural markets
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L-51 Presentations Improve
Communication Skills
L-52 E-Initiatives in rural India- Essential for rural Understand
marketing and Challenges and Issue in Implementing
E-commerce in Rural sectors
WEEK:14
L-53 Revision Clear doubts
L-54 Presentation Improve
Communication Skills
L-55 Revision Clear doubts
L-56 Presentation Improve
Communication Skills
WEEK:15
L-57 Revision Clear doubts
L-58 Presentation Improve
Communication Skills
L-59 Revision Clear doubts
L-60 Presentation Improve Communication

Skills
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Organizational Change and Intervention Strategies

MC -417

Session : 2023-24
M.Com.- 4" semester

Dr. Rozy
Sr. No. LESSON PLAN LEARNING
OUTCOMES
WEEK:1 Student will be able to
L-1 Meaning and nature of change Understand
L-2 Types and objectives of organizational change Understand
L-3 Forces of change, Levels of change Understand
L-4 Factors affecting organizational change Understand
WEEK:2
L-5 Process of management of organizational change Understand
L-6 Models of managing organizational change Understand
L-7 Organizational change management practices- Understand
transformational planning objectives and strategies
L-8 Transformational planning-Essential and Elements Understand
WEEK:3
L-9 Creating support system- strategies , Components Understand
L-10 Suggestions for effective support-system Understand
L-11 Transition management- the perceptual transition model | Understand
L-12 OGILIVIE’S components of transition management Understand
WEEK:4
L-13 BRIDGE’S transition model, Leading through transition | Understand
L-14 Strategic leverage- meaning and types Understand
L-15 Process of leveraging strategic change management Understand
L-16 Structure based changes- need and process Understand
WEEK:5
L-17 Customer focused strategies- types and essentials Understand
L-18 Customer retention- strategies and suggestions Understand
L-19 Competitors focused strategies Understand
L-20 Managing resistance to change Understand
WEEK:6
L-21 Individual, group and organizational resistance to change | Understand
L-22 Symptoms, significance and overcoming resistance to Understand
change
L-23 Change Agent- role and. Qualities Understand
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L-24 Organizational development- meaning and features, Understand
Need, goals and assumptions of organizational
development

WEEK:7

L-25 Foundations of organizational development Understand

L-26 Values, importance and limitations of organizational Understand
development

L-27 Role of OD practitioner, Process of Organizational Understand
Development, Organizational diagnosis

L-28 Revision Clear doubts

WEEK:8

L-29 Techniques of organizational development Understand

L-30 Team -Meaning, features and importance, Types of team | Understand
and building team performance

L-31 Development stages of team, influences on team Understand
effectiveness

L-32 Revision Clear doubts

WEEK:9

L-33 Organizational Development Intervention- features, Understand
need and elements

L-34 Essentials for implementing and contingencies in Understand
designing OD intervention

L-35 Classification of Organizational Development Understand
Interventions, Results of Organizational Development
Interventions

L-36 Human resource intervention Understand

WEEK:10

L-37 Career Planning, Intergroup interventions-inter group Understand
conflict interventions

L-38 Microcosm groups Understand

L-39 Presentations Improve

Communication Skills

L-40 Third party peace-making intervention, System Understand
Intervention

WEEK:11

L-41 Types of comprehensive intervention -Survey feedback, | Understand
Types of comprehensive intervention

L-42 Structural intervention socio technical system, work re- | Understand
design, quality of work life

L-43 Quiality of work life , Quality circle Understand
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L-44

Presentations

Improve
Communication Skills

WEEK:12
L-45 Rightsizing , Issues and Challenges for Organizational Understand
Development Practitioner
L-46 Revision Clear doubts
L-47 Values and Their Types , Importance of Values for Understand
Organizational Development Practitioner
L-48 Ethics in Organizational Development Understand
WEEK:13
L-49 Ethical guidelines for OD professionals Understand
L-50 Presentations Improve communication
skills
L-51 Organizational Development in India, Past and Current Understand
Trends
L-52 Future Challenges for the Organizational Development Understand
WEEK:14
L-53 Evaluation of Organizational Development, Essentials Understand
and Successful Implementation
L-54 Presentations Improve
Communication Skills
L-55 Implications of Organizational Development for the Understand
client
L-56 Fundamental strength of Organizational Development Understand
WEEK:15
L-57 Presentations Improve
Communication Skills
L-58 Presentations Improve
Communication Skills
L-59 Presentations Improve
Communication Skills
L-60 Presentations Improve

Communication Skills
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Strategic Management

MC 418

Session- 2023-2024
M.COM —4" Semester
Ms. Shivani Sharma

Weeks | Topic Learning outcomes
Week1 Students will be able to
L-1 Introduction of strategy and attributes of a sound strategy| Understand
L-2 Strategy versus tactics and significance of strategies Understand
L-3 Meaning and features of strategic management Understand
L-4 Role and limitations of strategic management Understand
Week 2
L-5 Introduction of strategic management process Understand
L-6 Implications and limitations of strategic management Understand
process
L-7 Presentation Improve
Communication Skills
L-8 Mission : features and mission statement Understand
Week 3
L-9 The need for explicit mission and business definition Understand
L-10 Vision goals and objectives Understand
L-11 Difference between goals and objectives Understand
L-12 Environment: meaning and features Understand
Week 4
L-13 Components of general environment Understand
L-14 Environmental scanning: features and significance Understand
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L-15 Internal analysis : meaning, significance and steps Understand
L-16 Historical analysis and evolution analysis Understand
Week5

L-17 Competitive analysis and financial trend analysis Understand
L-18 Value chain analysis and identification of critical success| Understand

factors

L-19 SWOT analysis and OHMAE model Understand
L-20 PORTER’s model and TOWS matrix Understand
Week6

L-21 Strategy : scope and direction of strategy Understand
L-22 Growth strategy and diversification strategy Understand
L-23 Internal and external growth development strategy Understand
L-24 Presentation Improve

Communication Skills

Week?7

L-25 Strategic choice : introduction and factors Understand
L-26 Approaches and choice of a strategy Understand
L-27 Presentation Improve

Communication Skills

L-28 Issues confronting contingency strategy Understand
Week8

L-29 Approaches to strategy implementation and strategic Understand

programming

L-30 Leadership issues Understand
L-31 Presentation Improve

Communication Skills
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L-32 Significance of corporate structure Understand

Week 9

L-33 Mechanism for designing organisational structure Understand

L-34 Structure for strategies and differentiation Understand

L-35 Integration and organisational systems Understand

L-36 Presentation Improve
Communication Skills

Week 10

L-37 Power and sources of power Understand

L-38 Management conflicts and types of conflict Understand

L-39 Efforts to overcome resistance to change Understand

L-40 Presentation Improve
Communication Skills

Week 11

L-41 Policy versus strategy Understand

L-42 Marketing policies and strategies Understand

L-43 Product mix and price mix Understand

L-44 Promotion mix and place mix Understand

Week 12

L-45 Production plans and policies Understand

L-46 Strategic choice of plant location and procurement Understand

L-47 Presentation Improve
Communication Skills

L-48 Production capacity and automation technology Understand

Week 13
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L-49 Human resource plans and policies Understand
L-50 Human resource development strategies Understand
L-51 Policies and strategies: recruitment selection and training | Understand
L-52 Stress management and industrial relations Understand
Week 14

L-53 Strategy evaluation: meaning and barriers Understand
L-54 Strategic control and types of strategic controls Understand
L-55 Process and techniques of strategic evaluation and Understand

control

L-56 Role of OrganizationalSystem in Ealuation Understand
Week 15

L-57 Revision Clear doubts
L-58 Revision Clear doubts
L-59 Revision Clear doubts
L-60 Revision Clear doubts
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ARGM—12 | HeGRITFies &I JATAAT B WwY Td YHRI SATAAT BT 31, Tw Td
JHR B BRI ITd BT
FARI—13 | Slo THo gfolde & fAdafddmdrdare &1 Rigid REDIESRENICICINCRCHSS (SIS
FHIBRY BT S
IRATT—14 aoWomEﬁaﬁﬁ'@WEﬂm ﬁo@omiﬁaﬁﬁ%
THHRT & RIgid BT Sl
FARAT—15 | Elo THo ST & HAdGTeNAd bl ATEaY
AT BT RIgid FagaeNerdT Ud ararged &l
IRATT—16 | Slo THo SfoTIe & Fdg3Neldl &l aead ISR ISRERI
AHIHROT BT RIgid
ARAT—17 | JATgo Yo RASH BT INTAD 31, AT BT AT | it & e B ABI
aEA-18 | JAfASIcgare Rigid HFASTIAATE b 6T Td SHb]
ygfcal @1 S gl
ARAF—19 | ¥qeH-drarg Bl Rgid wWegTEdls & 3, wWeu 3R
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ARG—20 | ¥Feo—adidie bl Rigid IFDT gl BT S

ARATT—21 | JASTATEATE DI Fgid Il & AMASTTTE RGBT
EIRRSRER

IRA—22 | ATRIATE BT Rigid HTd & ATfecd el

ARAE—23 | AIRIATE BT RIGld AR BT ST

ARATT—24 | WASTHIAD B 3eTYT T A

ARATT—25 | AAIATeryuarG Rigid A9 Afdded BT Riedid=er o1

RAT—26 | I BT T Hell ol :;W@'W

27 | aRacadre &1 Rigid AIRTTATE BT Ferd ATl
DI STFDHRI T Dl

ARAT—28 | AT FHIET P fAfre ggfadl # FR=E TR T 3, T T SR

IRAF—29 | IMYH FHle B falkre wgfoai # wRa-mas SYIIRITT B1 A g1 fohar |

ARA—30 | el AT BT eI _

ARAF—31 | el A BT e el Wl FAEIT BT ST

RAT—-32 | foxgues Rigia

RAT—33 | foxgues Rigra s @ 3, o 1 S

ARATT—34 | STR—IMYheIara Bl ATIROT Td Yfera 3MYfreheirare ol JTERIT Ug

IRA—-35 | IIR—AYDHATAIE B ATIRM T ygferd i;‘;#‘* dIl @ e H ¥ Pl

AA-36 | fe=dl JATAraT ol fderad AT BT RS ST &

ARATF—37 | 2= 3Mretrar &1 faer IEEaRECARSIE]]

ARATT—38 | AR A= YA A<D b WY A AT & WY F YaA B

ARAT—39 | AR I Y ATeAraeh b wY A RN BT AT BT

ARAT—40 | AR 71 gelR Bl fg=al AT § ANT& I UG A

ARATT—41 | AR EIRY U7 fgaa) &1 R=d mreiramr fgady @1 f=l afrefremT @

ARAF—42 | AR BN TG fgadl &1 =l 7 anre™ o

AR—43 | T2 geT ARG U4 difgd [Aar

ARATT—44 | IIRT TG Bell =T

IRAT—45 | Sfo IHAAT I & HId Rigid Sto e IHl & B

ARATT—46 | Sfo YA M & HIg Rigid Rrgid &1 =9 e fban

ARATT—47 | TR Y / IR _

S 48 e o o I TG HA

ARATT—49 | TGN U /TR U3< U4 Ured Pieiel &1 [ddhTd
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GIYT1—50

STETRIG Yo / JTR

ANRITT—-51

YT UG hell Il

G152

JEITS U / IR

GNYTT—53

qEIfTS U2 / IR

YNRT1—54

qEIfTS U9 / IR

AFRIe U9 difge faer

G155

Afed] S UUR

YNYTT—56

Aled o¥e U

YR 1—-57

Aledd o¥e U

ARIe Td difge faer

GIRYT1—58

T IR Pef

YIYTT—59

e IR Pef

AT TG AT

GNYTT—60

QTERTY

AT TG AT
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CICIINE )

qF—2023—24

THo To fE STRIE (agef TeR)
UeT U 08—We e f@dl (MHIN-113)

g A

%9 e q1g IS gfRoTH
ARG—1 | UIGAhH el =l

a2 | Hifear o AIfeAT e &1 9
ARATH—3 | SR AelfTesl Td gtferdr SRR @ e AR o
ARAM—4 | SIEAR WD Ud gArfadr Bl

AR5 | [T SRIeR ATl BT W@wy: 8 vl, 51, 5 AT SRR & T @
ARG—6 | fAM=T SRIeR ATl BT W@ey: q&vl, 51, g Eilk|

ARAM—7 | [AW~ TR AGA B TS0 geIT NG F A

rRA—-8 | fafi=] SEAR ATl BT w0 e I T HAA

ARATF—9 | HIRIDH | B Uil

ARATT—10 | AR AT B Yepfal

ARATT—11 | THAMAR oG+ AR oE- &l B [daTd
ARATT—12 | IR

ARA[—13 | FHAMER aTad FHTER T Bell Bl b
A4 | IfSAT A1ICH ST e & WHI D

SIGEIN

ARATT—15 | IETTOT TG qreh DI BT faHmTa
ARATT—16 | fISI ok T BIeTd HT fAwm
ARATT-17 | BIeR HIER TG BT
ARATT—18 | RTarer Rl oaT &1 g9
AEA-19 | §99 5/ " ({hed, forfdor v difsan) RAfYT gva st ArET @
ARAT—20 | g2 &g Hegd (fhew, forfasi va ifsan) SIREZN

ARATF—21 | WASTTHAD BRI—1 3G q HA

ARAT—22 | G2 ARIH § W Bl Gepfay 99T BTl BT [dPhTd
ATATF-23 | §2F Yd S AT BT ATHA

ARATT—24 | G U4 2 AU BT AHT S A

ARATT—25 | qr9q T qred arae ®l SITHBR]
ARATT—26 | IR
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ARATT—27 | TSHAT oT@H DHAT oG Bl BN
A28 | el ST Sl SHT @ R BT ATT
ARATT—29 | T olg G DI BT AP
ARAT-30 | ATEcd Bl Al D1 g3g—Hegdl H HUIRYl R

GNYTT—31

QI B sl BT STI—HRIH § H/UTARYI

difgd T qfIe fdara

YNRYTT—32

fasmas & AT

CEIEERAKIL ARG

GTYT1—33

Igare : RHgld Ud gdeR

YR 1—34

3are : fgid Ud a8

AT & FdBIND wY BT S

YNYTT—35

S NCICECARREECE)

AT & 31l g GREIT Bl
SIGEIN

ARAT—36 | AT DI & Siig @ A= &= d srare
D1 SYIIATT BT M4

YRITI—37 WW PRI—2 AT d H949

YRAT—38 | TS UfBar vd ufafer I 9 T

ARAT-39 | fR=dl B YAISTIad H 3gara &l fAehr BB o=l # 3rgarg @l
SYIIAIAT BT &=

IRET—40 | Hraferdl fa=<l 3R argdre e & 3 aaTe A

ARAF—41 | BTl Bl 3R g qADT BT AT

ARGT—42 | STTHAR HIEJH BT JdTq SEER Al H arg &

bkl

ARAT—43 | fa=d= H 3rars fasiu= & &= 4 srars @l
qABT DI STBR

YR T—44 aﬁlﬁﬂ?ﬁ\ﬂﬂ_ﬂlﬁ JTI9 g H94

ARG—45 | FAR G TG g A

AAT—46 | JeTRD WIS BT AJdIa qifec & &5 H e dl

eIl 9 e &1 5

G147

AL, Teb-ilep] i Urenfis &3l H fgars

GRYT1—48

AL, Teb-ilep] i Urenfis &3l 3 fgare

3IgdTE B YA, FHRITAT
g e &1 9

GIRYTT—49

fafy wrfec & g ITsaTdol!

faferarieca @ srare @1 A®!

GTEYTT—50

fafer wifes @ e ITegTdel]

ATl 9 fAe &1 S

GIYTT1—51

ENISIECIR TR IIC I CIT

GTEYT—52

UeIaS Ugfal &1 3rgdra

ALYYT d HIq

GRYT—53

TR YA, Tl H arare

YT 1—54

YRS YA, Tl H arare

qERId g difgd [dard

9
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GIYTT—55

YR SFATT, YA 9 GGl H Jgdrs

GIYT1—56

TR AR, U3 g SISl H dra R @ difg® faer

GIYT—-57

YNYTT—58

TGS T aHRe 9 difge faer

GIYT1—59

GTYT1—60

GTYTT—90
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SIS
4—2023—24

THo To £ G?l?l%c (ﬂ_g'gf '\ﬁl'ﬁl'\'?,'\f)
U U 09—HRAg e (MHIN-114)

Al =T

o e | U3 TSl gRRomH

ARG—1 | UIagshd el SIMeRNI Ud {953 Faet ==t

ARATT—2 | RTH IUT TN D FIHAT AR

ARATT—3 | RTH IUT TN D FIHAT AR e Aol @1 gga Rerfa

ARA—4 | JRTH ST T BT AYFT AR P

ARATT—5 | RTH IU=IT TN D FIHAT AR

ARATT—6 | TH IUIT TN D FIHAT AR ST eIier &1 ST

ARA—7 | JRH ST TR Bl AU AR

ARA—8 | RH ST T Bl AU AR

ARATT—9 | RTH IYT TN D FIHAT AT anffes fawHar &1 5+

RRATT—10 | JIRH YA TN & I AR

A1 | 3T TR Ffdadr & garenm gd

fORTR &1 ST

ARAF—12 | GRIRM BIddlel ATcd & TengN o AT ATl TeHER Y TSR &

ARATT—13 | TRIRMH PIdrel Aed & T b TUT ARAT | fRAfgwar, wrrarfaar, T

ARA—14 | IR BIAAT AICh B T @ QU @y | e B S

ARAT—15 | GRIRM HIddlel ATcd & TN @l AT ATl

ARAF—16 | TRARMH HIddlel ATcd & TN bl AT ATl B el 9 B ST

ARAF—17 | GRARM BIddlel ATed & TN & TURNT AR | gy el & e

ARAT—18 | TR BIcdlel e & TR b UG ARG | ACHBR & deblei i &

ARAF—19 | TRIRTH DIadlel Aleh ® e &I AU AR m;?jﬂwgqa%

FRY—20 | GRARTH PIddTel ATCh ol AT STRATT e & ST

GRAT—21 | GTRARMH Iddle] ATcd bl AR gTed BT

FRAF—22 | AT Td hell Al NI Ud HAT

ARATF—23 | JTATATIHD YT /SR dq gd qwrd Hifecd I ud dwrg wifRed @
(10—15 df =rehl) BN Ue faemafy, Ao

24 | faumafer &1 AT 9 B AR HT M9 I

IRATT—25 | HIATER 9% BT ANTET fepa
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ARATH—26 | AT AT AT BT (AT 3R ARV < Bl
ey | S 3R AR™IT <F &
ARAT—27 | ST FT HTed Bl fASTaa AR AR <d &7 | Aty & o H gl
ey |
ARAT—28 | JRITNT Td PHeT aalf U39 U4 YIS Il Bl I
ARATT—29 | 4 DId GG DI G Hidd HIF Bl fIRwan |
— : | ST Wi Bl ST
YRAT—30 | Hed Did ASIGN DI AT WA breg DI (IITATG
ARA-31 | AT dWIG I e BT fade AW G AT bl
ST
ARAM-32 | ATARR 1741 ¥l el wfecy @1 aRe AaareR 174F ol & el
ARA—33 | Iq=AIR 1741 A STl A bl aRead A Bl S
ARAF—34 | JASTTHAD BT I Ud g
ARAT—35 | AT AT BIA DI YT UgRrAl Bl [daa qfdd & fa9=1 ygferai &1 =
gTed BT
ARAT-36 | AT TeT & IHA U AT T W N AT T B Ig9a R A
ARA—37 | Tl Te & IGHd Ud b Pl WK BN P STFHRT UT Bl
IRAT—38 | AT SURIN BT dfpHa ASTIEAT < v AR & U™
D1 S a1 fbar
ARAT—39 | T BB b Iqud AR I BT aR= T & AR BT S U<
ARATT—40 | YATSTTHAD BT difge &mar o1 fderd
ARGM—41 | G ATCH D IgHd 3R [TH W YT STl
ARATT—42 | STl Aeh & SHd AR fAHNT R YHTI STl el ACEH D G R
: . ~ : e &1 S Ut b
ARGM—-43 | G 68 & IgHT AR [IH W UBrT STad
ATEIT—44 | 3MYfTP 1891 i Il Biddl Bl Ggiaal TR Ul | §iell o fAfd= fdersti &1 =i
ST g fba
ARAT—45 | ATl SUATH Alfeed H AR el gieahIvf AT B Ao b Hqegd A
AIGTERY Ieeld P AR B ST BT ST
ART—46 | STl Bl H A=A SThR BT I eI DY | wdfyerapyer ST B AT P
ARA—47 | T BT H IAEATT SRR BT W EiRT HX | DI ST
ARAT—48 | dfbHas dcoll & Aleicdd HibT B el B ATfefcdd Terre B
IRATT—49 | dfchas dcol & AlRId Hedihd B AT BT ST
FRAF—50 | FART U] ARTS T4 difgd faar
FRA-51 | AgH T 7 B e Hic BIc fafer ®lielsl @1 =
g o
ARATT-52 | YD BT H IR HET 9 DT ¥ MY AR H RTSIRM
ARAT—53 | JEIfTdH HAAT H $IR I75 [UINNR BT R AIERIY, $3R I [dUMIR,
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ARAT—54 | 3FEfTeh Pfaar § WA= & BT =AM RS I G AT ARBA
ARA—55 | S bladl ¥ AReb-TI TUEIT bl I AT & R T 1
ARATT-56 | TN U3 /IR _

ARAT—57 | AT G /IR AP T P G
ARATT-58 | TS Y /TR JEIT T A

ARAT-59 | Hied ¥ U TR Ud e e
RATT—60 | ATETTS I TG HA
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qrs AreTT
T—2023—24

o To B SRIE (T Tve)
T¥T TF 10—RAMR TR (MHIN-115)

Al =T

%9 e q1g IS gRRomH

A1 | UTGgeh el SFbRI Ud f[dvg adell e

ARAT—2 | HYRT T UGl Bl IR FOIETH Dl BISHR HUT &b HAYRT

RT3 | AT YATIT Yal & e T BT ST

ARAT—4 | ART YT TAT B4 qeT S HWT gRT HF e & Ual bl
S T b

A5 | Fg BT ST JANTHA g BT 91 YARTHT DI ST

IRATF—6 | MUY To qAT FOIS3T UGT Bl ARAT _

ARAT—7 | YT Ia- qAT SIIG2 UGT DI ARAT AT B GaT BT S

ARAF—-8 | T faRE Ul & A

FRYF—9 | YT faRE Ui @l e Tﬁﬁa%g;ﬁ?gfﬁqﬁﬁﬂﬁﬁ

ARG—10 | U7 fdRE UGl Bl = ard

ARAF—11 | Sgd A UgT Pl IRAT PHRAT & AROA 9 S§d @
BENECIRNIE

ARAE—12 | A gt e deer e a1 &1 fadr

ARATT—13 | Sgd STl IITH g9 H Ig9d BT 3MTH

ARAT—14 | Igd F91 IANTHT Yal Bl AR for Wiy @1 ST

ARATF—15 | Igd bT MU DI T T UGl B ARAT e S @ i

ARATT—16 | YA U] DI ARAT YAANT & AIH | (o1 §8d
DI ST

AAT—17 | Sgd MYl HaTg Yal HI GRAT Igell Fala MOIT BT ITRUSAT Pl ST

ARAT—18 | Igd MUl FaTe GART Ual DI ARAT _

ARAT—19 | IFd AT HITG AT &I Bl AT mzﬁ A ¥TS el

ARAF—20 | IGd MU HATE ARIRT UGT DT ITEAT

ARATF—21 | Sgd MU Farg T &l bl AT ST TG 7

IARA[—22 | Sgd Yl FaTg T g Bl AR UHS Afdd BT 39 i fhar

IRA[—23 | Sgd Yl FaATg UTgal Ugl &l ARAT forfor g8 @1 S B

ARATT—24 | I§d TG FdTE YrFdT UGT dl eedm g1 @ fIIRT 91 & S uTa

fopar
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ARAT—25 | Igd gad URddT dr M) J=< 91 arg el b AqEIH 3 Sgd b
§ad IR &l o U fdbar

ARAT—26 | Yo R qAT Il HQe UGl &bl ARAT

AEATT—27 | Igd AYRT YITHT TAT T Sgd HdTQ IEd 3R HWT & Harg Vel Bl
BRI RER

ARY—-28 | 3R BRI T4 QRIS VAT UG A

ARAT—29 | SHWT qo UGl Dl ARAT 9fd & ual 1 ST

FRAT—30 | JASTTIcAD DR YT U HAA

ARA—-31 | GINBT UITT UGT B ARAT P GRT §IRDI THF & UGT Bl
ST

ARATT—32 | HIGAU AR UgT &l en NFHW gRT HfGAN IRT &
ugl Pl S

ARAF—33 | TG ol ATAT Ul DI IRAT SNHWT GRT HIHHU IR &
uei BT o

ARATT—34 | GETHT IR YQT Bl ARAT TR @ Uet B I

ARA—35 | ORI GIIH FaIG Yal &l AR _

— T e 45+ Ud UIoH PIIdd Bl by

ARAT—37 | Goalsl § QUT—Foid™il 9 Ual &l gl

ARATT—38 | MET HWT AT Ul B I =1 ugi @& Argq | MR-
A& & Ual &I ST

RAT—39 | JTATIATHD I /IR FHRANT DT I3 YERATT Dl ST

ARAT—40 | WRIANT H qrdaed a1 gl Bl SITTHRI

ARATF—41 | T MET & INeA—-T=000T

ARATT—42 | A5 3R AT & Mea—1=g0T

ARATT—43 | YD HGH H GRDPIA DI UTARTDHT RBIA Bl YRIRTHAT B Sl

A4 | D HEH H YR DBl YRIHTDHT

ARATT—45 | JATT YRERT H IR FATT BT A1 _

ARATT—46 | AR URFRT ¥ G TR BT A1 ¥ A

AR—47 | IR T QIevTs AMRY® Ud dig® e

ARATT—48 | T TRIET

ATEATT—49 | YRE Pl cibre fifdepred & WUl BT A

AR50 | RET DI FIHT—HTEAT

ARAT-51 | gliche—Uugraet] -

o [ qTehehIeTel T fIahTH
ARATT—53 | 4T BT B9 Td ASABR TSl YT BIeTed BT fadmr

GIYT1—54

WHT AR Hiadr & IMEfTd Ui
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ARATH-55 | YRBIA 3R BIAAT B AETH YA

IRAT—56 | FHRAN URART ¥ YR Pl NS . R

IRATF-57 | GHARAN URART ¥ YR Pl NS FYgor o T fAeieeIT 1 <
ARATT—58 | AT Ud STENTS ARIG v digd e
ARAF-59 | g Y /IR I Ud {7

ARATH—60 | oY T /SR Jd TS SR Dl EIeNTg
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